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Introduction
Welcome to JLS 714: Communication Research

This is a 3 credit unit course whose primary focus is to introduce
students of Journalism to the data gathering methods in Journalism and
Mass Communication. The essence is to improve your skill for
analyzing data and prepare you for the critical evaluation of any piece of
journalistic writing. More importantly, this course will help you to
apply the learnt methods while carrying out your research projects.

This course treats the fundamental principles required for gathering and
collecting data, both for qualitative and quantitative research modes.. Be
it at master’s degree level or at the Doctoral level. It particularly
highlights the types of, and approaches to research, and looks at the
sources of data. It then, generally examines the areas of Communication
research from which students may readily access interesting research
topics or from where they can get good clues for stimulating research
topics. The course is developed essentially for Nigerian students hence,
the sample presented and examples used are typically Nigerian in
orientation and setting. It takes into consideration, the professional and
academic needs of the Postgraduate Diploma students of Journalism and
Mass Communication.

This course guide is meant to give you basic information about this
course. Hence, it specifies the amount of time you are required to spend
on each assignment. It equally directs you on how to go about your
Tutor-Marked Assignments (TMAs). It advises you on how to make the
best out of your course materials; through: reading them, attending
tutorial classes and actively participating at these tutorials.

What You will Learn in this Course

This course is meant to expose you to the basic concepts in data
gathering and analysis through: the identification of research problems;
setting meaningful objectives and selecting the appropriate methods of
carrying out the research. The course examines both from the practical
and critical perspectives, a range of qualitative and quantitative research
methods relevant to professional and academic needs in Mass
communication. Hence it effectively takes you through methods such
as, content analysis, survey, focus group discussion, and in-depth
interviews.

The thorough understanding of this course will help you appreciate the
differences between Communication Research and other types of
researches. It will equally empower you to face the challenges of
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analyzing the data for your research project without many problems. In
studying this course, you stand a good chance of evaluating any piece of
work statistically. Your adequate exposure to Communication Research
will empower you not only to effectively analyse your data but to
equally do a good report of your research proceedings.

This course guide is meant to help you accomplish the aims and
objectives of this course. Hence you are advised to read it carefully so
as to get the best out of your course.

Course Aims

The primary aim of this course is to inculcate in you the appropriate
skill for: gathering, and analyzing data as well as, write good reports for
any research investigation in Journalism and Mass Communication.

Course Objectives

Certain objectives must be achieved from the study of this course. So at
the end of this course, you should be able to:

(1) Define “research” and discuss its nature

(1))  Discuss the scope and concerns of media research.

(iii)) Identify the different elements of research e.g. concepts,
hypothesis, variables, measurement

(iv)  Identify and discuss the major communication research methods.

(v)  Discuss the different areas of communication research.

Working through this Course

To maximally benefit from this course, you should read the study units
provided through your course material. You equally do the self
assessment exercises which you will find under every unit of this course.

Try as much as you can to locate the texts recommended for further
readings. Please read some of them to complement what you already
have in your course materials.

There are also Tutor Marked Assignments at the end of each unit which
constitute your Continuous Assessment for the course. At the
appropriate time the School will inform you on which of the TMAs to
do and when to submit them.

Remember, all the components of this course are very important as they
all contribute to your total scores and eventually your success.

il
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Course Materials

The major materials you will need for this course are:

(1) Course guide

(i)  Study units

(111))  Assignments file

(iv)  Relevant textbooks including the ones listed under each unit.

Study Units

There are 22 units in this course. They are listed below:

Module 1
Unit 1
Unit 2
Unit 3
Unit 4
Module 2
Unit 1

Unit 2
Unit 3

Module 3

Unit 1
Unit 2
Unit 3
Unit 4
Unit 5

Module 4
Unit 1

Unit 2
Unit 3

Introduction

The Meaning of Research and the Scientific Method
Application of the Scientific Principles to Social Research
Characteristics of and the Development of Mass Media
Research
Classification of Research

The Elements of Research

Concepts, Constructs, Hypotheses/Research Questions and
Instrumentation.

Variables

Measurement, Scales and Indexes

Major Communication Research Methods

Experimental Research
Survey Research
Content Analysis

Case study
Observational Research

Sampling
Meaning and Types of Sampling

Population and Sample
Sample Size and Sampling Error

il
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Module 5 The Research Procedure

Unit 1 The Research Proposal
Unit 2 Data Analysis in Communication Research
Unit 3 Documentation in Communication Research

Module 6 Areas of Mass Communication Research

Unit 1 Print Media Research

Unit 2 Electronic Media Research
Unit 3 Public Relations Research
Unit 4 Advertising Research

Unit 5 Media Effects Research

Textbooks and References

Certain books have been recommended in the course. You may wish to
purchase them for further reading.

Assessment

An assessment file and a marking scheme will be made available to you.
In the assessment file, you will find details of the works you must
submit to your tutor for marking. There are two aspects of the
assessment of this course; the tutor marked and the written examination.
The marks you obtain in these two areas will make up your final marks.

Assignment File

The assignment must be submitted to your tutor for formal assessment
in accordance with the deadline stated in the presentation schedule and
the Assignment file.

The work you submit to your tutor for assessment will count for 30% of
your total score.

Tutor-Marked Assignment

You will have to submit a specified number of the TMAs. Every unit in
this course has a tutor marked assignment. You will be assessed on four
of them but the best three performances from the TMAs will be used for
your 30% grading. When you have completed each assignment, send it
together with a Tutor Marked Assignment form, to your tutor.

Make sure each assignment reaches your tutor on or before the deadline
for submissions. If for any reason, you cannot complete your work on

v
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time, contact your tutor for a discussion on the possibility of an
extension. Extensions will not be granted after the due date unless under
exceptional circumstances.

Final Examinations and Grading

The final examination will be a test of three hours. All areas of the
course will be examined. Find time to read the units all over before your
examination. The final examination will attract 70% of the total course
grade. The examination will consist of questions, which reflect the kinds
of self assessment exercises and tutor marked assignment you have
previously encountered. And all aspects of the course will be assessed.

You should use the time between completing the last unit, and taking the
examination to revise the entire course.

Course Marking Scheme

The following table lays out how the actual course mark allocation is
broken down.

Assessment Marks
Assignments (Best Three Assignments out of four

marked) = 30%
Final Examination = 70%
Total 100%

Presentation Schedule

The dates for submission of all assignments will be communicated to
you. You will also be told the date of completing the study units and
dates for examinations.
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Course Overview

COMMUNICATION RESEARCH

Title of work Weeks Number of
Activity | Assignment
Course Guide
Module 1
Unit 1 The Meaning of Research and | Week 1 Assignment 1
the Scientific Method.
Unit 2 Application of the Scientific Week 2 Assignment 1
Principles to Social Research.
Unit 3 Characteristics of and the Week 3 | Assignment 1
Development of Mass Media
Research
Unit 4 Classification of Research Week 4 | Assignment 1
Module 2
Unit 1 | Concepts, Constructs, Week 5 Assignment 1
Hypothesis/Research
Questions and Instrumentation
Unit 2 Variables Week 6 Assignment 1
Unit 3 Measurement, Scales and Week 7 Assignment 1
Indexes.
Module 3
Unit 1 Experimental Research Week 8 Assignment 1
Unit 2 Survey Research Week 9 Assignment 1
Unit 3 Content Analysis Week 10 | Assignment 1
Unit 4 Case Study Week 10 | Assignment 1
Unit 5 Observational Research Week 10 | Assignment 1
Module 4
Unit 1 Meaning and Types of Week 11 | Assignment 1
Sampling
Unit 2 Population, and Sample size | Week 12 | Assignment 1
Unit 3 Sampling Error Week 12 | Assignment 1
Module 5
Unit 1 The Research Proposal Week 13 | Assignment 1
Unit 2 Data Analysis in Comm. Res | Week 14 | Assignment 1
Unit 3 Documentation in Comm. Res | Week 14 | Assignment 1
Module 6
Unit 1 Print and media Research Week 15 | Assignment 1
Unit 2 Electronic Media Research Week 15 | Assignment 1
Unit 3 Public Relations Research Week 16 | Assignment 1
Unit 4 Advertising Research Week 16 | Assignment 1

Vi
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Unit 5 Media Effects Research Week 17 | Assignment 1
Total 17 22
Weeks

How to Get the Most from this Course

In distance learning, the study units replace the university lecture. This
is one of the great advantages of distance learning; you can read and
work through specially designed study materials at your own pace, and
at a time and place that suits you best. Think of it as reading the lecture
instead of listening to the lecturer. In the same way a lecturer might give
you some reading to do, the study units tell you where to read, and
which are your text materials or set books. You are provided exercises
to do at appropriate points, just as a lecturer might give you an in-class
exercise. Each of the study units follows a common format. The first
item is an introduction to the subject matter of the unit, and how a
particular unit is integrated with the other units and the course as a
whole. Next to this is a set of learning objectives. These objectives let
you know what you should be able to do by the time you have
completed the unit. These learning objectives are meant to guide your
study. The moment a unit is finished, you must go back and check
whether you have achieved the objectives. If you make this a habit, then
you will significantly improve your chances of passing the course. The
main body of the unit guides you through the required reading from
other sources. This will usually be either from your set books or from a
Reading section. The following is a practical strategy for working
through the course. If you run into any trouble, telephone your tutor.

Remember that your tutor’s job is to help you. When you need
assistance, do not hesitate to call and ask your tutor to provide it.

1. Read this Course Guide thoroughly, it is your first assignment.

2. Organize a Study Schedule. Design a ‘Course Overview’ to guide
you through the Course. Note the time you are expected to spend on
each unit and how the Assignments relate to the units. Whatever
method you choose to use, you should decide on and write in your
own dates and schedule of work for each unit.

3. Once you have created your own study schedule, do everything to
stay faithful to it. The major reason why students fail is that they
get behind with their course work if you get into difficulties with
your schedule, please, let your tutor know before it is too late to
help.

vii



JLS 714 COMMUNICATION RESEARCH

4. Turn to Unit 1, and read the introduction and the objectives for
the unit.

5. Assemble the study materials. You will need your set books and the
unit you are studying at any point in time. As you work through the
unit, you will know what sources to consult for further information.

6. Keep in touch with your study centre. Up-to-date course information
will be continuously available there.

7. Well before the relevant due dates (about 4 weeks before due dates),
keep in mind that you will learn a lot by doing the assignment
carefully. They have been designed to help you meet the objectives
of the course and, therefore, will help you pass the examination.
Submit all assignments not later than the due date.

8. Review the objectives for each study unit to confirm that you have
achieved them. If you feel unsure about any of the objectives, review
the study materials or consult your tutor.

9. When you are confident that you have achieved a unit’s objectives,
you can start on the next unit. Proceed unit by unit through the
course and try to pace your study so that you keep yourself on
schedule.

10. When you have submitted an assignment to your tutor for marking,
do not wait for its return before starting on the next unit. Keep to
your schedule. When the assignment is returned, pay particular
attention to your tutor’s comments, both on the tutor-marked
assignment form and also the written comments on the ordinary
assignments.

11. After completing the last unit, review the course and prepare yourself
for the final examination. Check that you have achieved the unit
objectives (listed at the beginning of each unit) and the course
objectives (listed in the Course Guide).

Facilitators/Tutors and Tutorials

Information relating to the tutorials will be provided at the appropriate
time. Your tutor will mark and comment on your assignments, keep a
close watch on your progress and on any difficulties you might
encounter and provide assistance to you during the course. You must
take your tutor-marked assignments to the study centre well before the
due date (at least two working days are required). They will be marked
by your tutor and returned to you as soon as possible.

viii
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Do not hesitate to contact your tutor if you need help. Contact your tutor
if:

* you do not understand any part of the study units or the assigned
readings

* you have difficulty with the exercises

* you have a question or problem with an assignment or with your
tutor’s comments on an assignment or with the grading of an
assignment.

You should try your best to attend the tutorials. This is the only chance
to have face-to-face contact with your tutor and ask questions which are
answered instantly. You can raise any problem encountered in the
course of your study. To gain the maximum benefit from course
tutorials, prepare a question list before attending them. You will learn a
lot from participating in discussion actively.

Summary

The course guide gives you an overview of what to expect in the course
of this study. The course teaches you the basic principles of
Communication Research and how these principles can be applied. It
also acquaints you with the basic communication researches in
journalism and mass communication.

We wish you success in the course and hope that you will find it both
interesting and useful.

X
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MODULE 1 INTRODUCTION

Unit 1 The Meaning of Research and the Scientific Method

Unit 2 Application of the Scientific Principles to Social Research

Unit 3 Characteristics of and the Development of Mass Media
Research

Unit 4 Classification of Research

UNIT 1 THE MEANING OF RESEARCH AND THE
SCIENTIFIC METHOD

CONTENTS

1.0  Introduction
2.0  Objectives
3.0  Main Content
3.1  The Meaning of Research
3.2 Nature and Scope of Media Research
3.3  Concerns of Media Research
3.4  The Meaning of Science
3.5  The Scientific Method
3.6 Steps of the Scientific Method/Research Process
4.0  Conclusion
5.0  Summary
6.0  Tutor-Marked Assignment
7.0  References/Further Readings

1.0 INTRODUCTION

Research is an aspect of education in which you should demonstrate
high competence as a mass media student. It should be remembered,
though that there is no one most competent person in research
endeavour. What is most important is for you to understand the rules of
the game and put them into use. This unit therefore will advance your
understanding of research, media research and the scientific method.

2.0 OBJECTIVES
On successful completion of this unit, you should be able to:
» understand the meaning of research;

» understand the nature and scope of media research;
» understand the concept of “science”;
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» explain the difference between scientific method and other methods
of knowledge; and
¢ OQOutline the scientific procedure.

3.0 MAIN CONTENT
3.1 The Meaning of Research

The word research is derived from the French word, recherché, which is
from the old French word, recerhier, which simply means “to
investigate thoroughly”. In this case, it means the search for knowledge
again and again.

Basically, research is fact finding. It is enquiry that utilizes the scientific
method to study a phenomenon, situation or society.

Research is knowledge that can be explained or verified through some
procedure. For one to engage in any research, the expected outcome of
the research must be important otherwise there will be no need for the
research. Consequently, all research activities start from problems that
require solutions. This may sometime originate from an idea, a puzzle
or simply the wish to explore our knowledge about simple issues,
phenomena, situations or societies.

Most research endeavours started with problems which were puzzles. A
puzzle is not just a lack of understanding but a gap in our understanding.

There are two sides to any scientific enterprise namely theory and
research. Both are essential in fact finding. Theory is a way of making
sense out of our world, a way of explaining things that seem puzzling.
According to Tichenor and McLeod (1970) quoted by Stempel and
Westly (1989:30) a theory is a tentative explanation invented to assist in
understanding some small or large part of the reality around us.
Theories arise from observation, often systematic, sometimes causal and
occasionally accidental. However, to be scientific a theory must, at least
in principle, be capable of being proved wrong.

Research has been described as a step-by-step process that involves
collecting and examining information.

Another definition of research is the systematic process of collecting and
analyzing information to increase our understanding of the phenomenon
under study. It is the function of the researcher to contribute to the
understanding of the phenomenon and to communicate that
understanding to others.
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The New Oxford Dictionary defines research as “careful, systematic,
patient study and investigation in some field of knowledge undertaken to
discover or establish facts and principles”.

The Webster’s Nineth New Collegiate Dictionary defines research as
“investigation or experimentation aimed at the discovery and
interpretation of facts, revision of accepted theories or laws in the light
of new facts or practical application of such new or revised theories or
law”.

According to Sellhz, Wrightsman and Cook (1976) and quoted by Ajala
(1996:1) “to research is to search again, to take another, more careful
look, to find out more”. Asika (1989) cited by Okafor (2000:171)
defines research as ‘“any organized enquiry that is aimed at providing
information for solving identified problems”.

According to Kerlinger (1973:11), scientific research is systematic,
controlled and critical investigation of hypothetical propositions about
the presumed relations among natural phenomena.

There are two points to note in Kerlinger’s definition:

(1) Systematic and controlled means that scientific investigation is so
ordered that investigators (researchers) can have critical
confidence in research outcomes. It also means that research
observations are tightly discipline.

(11)  Scientific investigation is empirical. This means that if a scientist
believes something is so, he must somehow put his belief to a test
outside himself. In other words, subjective belief must be
checked against objective reality.

Osuala (2005:1) defines research as “the process of arriving at
dependable solutions to problems through the planned and systematic
collection, analysis and interpretation of data”. He further adds that
research is oriented towards the discovery of the relationship that exist
among the phenomena of the world in which we live.

Research is devoted to finding conditions under which a certain
phenomenon occurs and the conditions under which it does not occur in
what might appear to be similar circumstances.

According to Ajala (1996:1), the research attitude presumes that first
look and every later look may be prone to error so we must look again
and again differently and thoroughly each time. Research allows us to
accumulate knowledge and make improvements without discarding old
wisdom in favour of new facts.
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Research minimizes the role of chance. A scholarly research is the
product of a knowledge-gathering process through the use of
academically accepted fact-finding methods and tools and the ultimate
presentation of the empirical finding in a professional manner to the
academic community.

Research can be classified into two broad categories — (a) Quantitative
and (b) Qualitative.

(@)  Quantitative research includes:

. Experimental research
. Survey research
. Content analysis

(b)  Qualitative research include:

. Observational research

. Focus Groups Discussion (FGD)
. Indepth interview

. Case studies

. Ethnography
From our discussion so far, we can state the following about research:

e All research activity is planned and well thought out. It is not a
spontaneous activity or thing of the moment. It requires some
investment of time and brainstorming to plan and design.

* A research activity is purposeful and is aimed at achieving well
defined and specific objectives.

* A research activity is ordered, systematic and follows well known
and clearly laid down procedure. Adhering to a systematic
procedure ensures that the research activity can be rejected or
verified.

We do research to improve our knowledge and understanding of the
world live in. Most times, research involves finding out something new.
Researchers are the people who carry out research.

The importance of research lies in the fact that it is the most important
tool for advancing knowledge, for promoting progress and for enabling
man to relate more effectively to his environment, to accomplish his
purpose and resolve his conflicts.
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Research needs not be viewed negatively, rather it should be regarded as
an objective tool with which to search for answers to man’s numerous
problems. Research helps in the decision making process as it provides
the decision maker with information to objectively evaluate problems.

Relationship between Theory and Research

Communication theory and research are intimately related and
completely interdependent. For you to understand the relationship, let us
restate our earlier definition of theory as a tentative explanation invented
to assist in understanding some small or large part of the reality around
us. First of all define theory as we have done for research.

Another way of looking at theory is a set of interrelated propositions or
generalizations that serve to organize selected aspects of the world in a
systematic way. Essentially, theory performs the following role in
research.

. It serves as a critical guide to research.
. It sets problems for research

. It identifies new subjects for research
. It directs research enquiry.

Research on the other hand performs the following roles in theory.

. Research findings suggest new problems for theory
. It invites new theoretical formulations
. It leads to the final retirement of theories themselves

What then is the link between theory and research?

Theory and research activity are intricately interwoven. Theory and
research are part of a constant cycle. A theory inspires research, which
in turn can be used to verify or disprove it, and the findings of research
are used to confirm, reject or modify the theory or even provide the
basis for new theories. Thus, while theory guides research, research in
turn, provides a test for theory. Because this relationship is so important,
the most important step in social science research (of which
communication research is a part) is that of linking the research to a
theoretical problem. Unless the research is directly tied to a problem in
theory, it is of little value or use. Ultimately the accumulation of greater
knowledge is the final outcome of both theory and research.

SELF-ASSESSMENT EXERCISE 1

Why do scholars engage in scientific research?
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3.2 Nature and Scope of Media Research

Now that you have an idea of what research is all about, let us take look
at the nature and scope of media research.

Media research is the application of scientific method to the study of the
functioning of the mass media i.e. radio, TV, newspapers, magazine,
etc.). One thing with media research is that it is intrusively interwoven
with other disciplines. This is because the media are linked with other
phenomena of life. Despite the growing complexity of media research,
some areas of attention can still be clearly delineated. This leads us to
the next stage of this unit - concerns of media research.

3.3 Concerns of Media Research

According to Barzum & Graff (1970) the concerns of media research
include the followings:

* Media messages and their origins.

* Functions and purposes of media message.

* Media channels, languages and codes.

* Media content, references and information types.
* Media audiences.

» Effects of media messages, intended and unintended.
* Media noise and feedback

* Media technologies

* Media regulation

* Media ownership and control

* Media management etc.

Recent conceptions of media research, however, have now broadened
the scope of the field to include, for instance, perceptions of the media
as instruments of power that some nations use to exploit, oppress or
dominate others. This notion of media is concerned with issues such as
the implications of the persistent negative portrayals of certain nations
or how because of the media technology, some nations wield unfair
advantages in trade, cultural and military affairs. It is also from this
notion of media research that has arisen the concept of media
imperialism which describes the process by which modern
communication media have operated to create, maintain and expand
systems of domination and dependence on a world scale. Media
researches carried out in the 80s which focused on the cultural
implications for developing countries of the deluge of western cultural
materials into these countries via the western media expressed in the
form of a demand for New World Information and Communication
Order (NWICO) provide a very good example.
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SELF-ASSESSMENT EXERCISE 2

Visit any library or communication related website and look for specific
research studies that fit into three of the areas mentioned above.

3.4 The Meaning of Science

For you to have a good insight into the meaning of "Science", let us
examine three of its definitions by the American Heritage Dictionary,
Albert Einstein and Thomas Huxley:

e The observation, identification, description, experimental
investigation and theoretical explanation of national phenomena.

* The whole of science is nothing more than a requirement of everyday
thinking.

e Trained and organise common sense.

While the last two definitions dwell on the meaning of science from
"small quantities of imagination", the first does so from "large quantities
of imagination". In the context of our discussion, the definition by the
American Heritage Dictionary therefore appears to be more all-
encompassing. Albert has simplified the American Heritage Dictionary
definition thus, "Science is an attempt to make the chaotic diversity of
our sense-experience correspond to a logically uniform system of
thought by correlating single experiences with the theoretical structure."
Hence, science is a method of knowing (Cohen & Nigel, 1934).

Apart from science, there are other methods of knowing:

* Intuition: It argues for what is "self-evident" For example, it was
'self-evident to many people that the sun revolves around the earth.

* Authority: A reliance on authority often results in seeking truth
from sources in religion, morals, and politics. For example, followers
of the Jehovah’s Witness believe the teachings of their leaders that
there is going to be heaven on earth.

* Tenacity: It accounts for many of the beliefs that we have always
held to be true. Reinforcement from others and frequent repetition
support these beliefs, even when we have no verifiable evidence and
when the beliefs may be false (Uyo, 2002).

These methods of knowledge were commonly employed before the
development of the scientific method. Unfortunately the methods are
often used today, although they are more subject to error and bias than
the scientific method.

The Characteristics of Science
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Science has four characteristics.

» It is empirical, that is, based on observation.

» Itis theoretical, that is, attempts to summarise complex observations
in a logical manner.

e It is cumulative, that is, theories build upon one another, new
theories correcting, extending, and retaining the older ones.

» It is non-ethical, that is, it does not judge particular social actions as
good or bad, it merely explains them (Cohen & Nigel, 1934).

Having understood the meaning and nature of science let us now narrow
down our discussion to the scientific method.

3.5 The Scientific Method

The scientific method is a process of deliberate and controlled
observation with the distinctive criterion of objectivity.

It emphasizes quantification, logical exposition, controlled empirical
testing, replicability of findings, and intersubjectivity. It, therefore,
formally rejects the influence of authority precedent, degree of current
acceptance, and other such influence internal selective factors might
have (Cohen & Nigel, 1934).

Consequently, the scientific method is “the most assured technique man
has devised for controlling the flux of things and establishing stable
beliefs”. The method does not seek to impose the desires and hopes of
man upon the flux of things in a capricious manner. It aims to discover
what the facts truly are, and the use of the method must be guided by the
discovered facts.

In the study of the media, like other disciplines, what forms the core of
the scientific method is the process of inquiry. Inquiry is the systematic
study of experience that leads to understanding and knowledge. People
engage in inquiry when they attempt to find out something in an orderly
way. Media scholars share a general approach to inquiry that involves
three stages, and follows:

» The guiding stage of all inquiry is asking questions.

» The second stage of inquiry is observation.

e The third stage of inquiry 1is constructing answers (or
explanations) which we call theories (Cohen& Nigel, 1934).

SELF-ASSESSMENT EXERCISE 3
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What are the advantages of the scientific method over other methods of
‘knowing”?

3.6  Steps of the Scientific Method/Research Process

It is worthwhile to reflect on the observation by some scholars that “at
the moment the terms, scientific method and research are used
interchangeably.” Like any process, the research process is a series of
activities that are moving ahead over time toward a purpose. An analysis
of these activities shows that they derive essentially from the steps of the
scientific method.

The steps of the scientific method vary from author to author, however,
we may synthesize the various formulations of the research process to
produce, for our purposes, the following eight steps:

* Selection of the problem.

e Formulation of the problem.

* Review of the literature.

e Design of the study

* Collection of the data

* Analysis of the data

* Interpretation and qualification

e Writing and publication of the research report.

1. Selection of the Problem

This is the first concrete step in the research process. Here, there is need
to state the research problem in clear, simple, concise and complete way.

2. Formulation of the Problem

Formulation of the problem entails statements that serve to elaborate
upon the information implied in the problem selection. The problem
should be formulated simply, clearly and completely.

3. Review of Literature

Having selected the problem and formulated it, the next step is to bring

past works done in the area to bear. In doing so there is need for you to
be clear, simple and concise.

4. Design of the Study



JLS 714 COMMUNICATION RESEARCH

Here, the methods that will be used in eliciting knowledge of the
research problem are stated the study design is more or less like the
blueprint that will be used for inquiry into the research problem. It has to
state the type of research method that will be used; content analysis,
survey, experimental etc.

5. Collection of Data

The research method will then be used to collect the data. At this stage,
depending on the nature of the research the information needed to
answer the research questions are collected.

6. Analysis of Data

Data itself cannot answer the research questions unless it is analysed. At
this stage the research data is analysed to generate evidence.

7. Interpretation and Qualification
After the data have been analysed they have to be explained. Here the

data is explained in simple terms denid of statistical or qualitative
statements that may be too complex for understanding.

8. Writing and Publication of the Research Report

At this stage what you have found is put together and communicated to
the larger community. The research task is not completed until its
findings are reported and the report communicated.

The activities involved in the research process are many but we have
summarized them in the eight steps outlined above. Everything we do in

research falls within the eight steps. Remember, generally, what is true
of the research process is equally true of the media research process.

4.0CONCLUSION

Research and the scientific method are important instruments in
generating media knowledge. They have high degree of reliability
because they tend to be objective.

5.0 SUMMARY

10
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So far you might have understood from this unit:

. The concept of research

. The nature of media research

. Concerns of media research

. The characteristics of science

. Steps of the scientific method and the research process

6.0 TUTOR-MARKED ASSIGNMENT

1. “The scientific enterprise is made up of theory and research”.
Explain in details.
2. If you are to conduct a scientific research on ‘“Newspaper

preference among Lagos residents”, how will you go about it?
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1.0 INTRODUCTION

Application of the principles of science to social phenomena is an area
you should be familiar with as a communication student. Much of your
course work involves using the scientific tool especially in the area of
research. It is, therefore, necessary that you become familiar with the
link between the principles of science and social phenomena (of which
the media are a part).

2.0 OBJECTIVES

On successful completion of this unit, you should be familiar with:

. the principles of science;
. social phenomena; and
. the application of the principles of science to social phenomen.

12
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3.0 MAIN CONTENT

3.1 Social Phenomena and Principles of Science

Now that you have understood the meaning of research and have an idea
of what media research and the scientific method are all about, we can
now discuss in this unit the application of the principles of Science to
social phenomena. However, before the discussion, we should start by
explaining what Social Phenomena and the principles of science are.
That will help you a great deal in understanding the subject matter.

3.1.1 Social Phenomena

The term social phenomena refers to all elements in a given social
system which includes identity (individual and collective), culture,
symbols, ideas, norms, principles, narratives and collectively held
beliefs. They differ from natural phenomena because they are time-
spaced specific; do not exist apart from their social context, and are a
function of beliefs and actions.

Societal identities include; language, religion, race, culture, gender etc.
For instance, the Nigerian people have a peculiar identity different from
that of Ghana. Culture as a nucleus of identity has to do with the way of
life of a people; dressing, eating, dancing, etc. Also the peculiarity of
Nigerian culture may not be similar to that of Ghana.

Symbols has to do with things that represent control e.g. a letter or sign
used to represent a quantity, idea, object, operate etc. For example, the
English language letters are symbols. Naira (N) is also a symbol.

Idea has to do with the thought, notion, image or concept turned by the
mind that manifest in a plan. For example, it was somebody’s idea that
led to the invention of the TV camera.

A norm denotes an accepted way of behaviour. Within a society, there
are ways of behaviour people generally believe are not normal while
there are others people believe are. For example, in Nigeria, people
believe that armed rubbery is not a normal way of life.

Principles are general rules guiding conduct. Within a given society
there are guiding regulations that faction the conduct of individuals. At
the individual level, there are rules the individuals might have to
regulate his conduct. An individual to regulate his conduct. An
individual for example might decide never to take bribe in his life time.
Narratives include poetry, story, adages etc. tenable in a given social
setup.

13
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For example, in Nigeria, there are poems on love, stories on love etc. A
people in a given society are bind together by some collectively held
beliefs. For example, Nigerians believe that marriage is central to the
individual responsibility.

SELF-ASSESSMENT EXERCISE 1
Name five things you consider as social phenomena.
3.1.2 Principles of Science

The principles of science are the basic or essential qualities of science.
Scientists share basic beliefs and attitudes about what they do and how
they view their work. These have to do with the nature of the world and
what can be learned about it. There are three basic principles of science.

» Science seeks to explain the natural world and its explanations are
tested using evidence from the natural world. For example, birds and
lizards are known to exist in nature and therefore fall within the
scope of science. Spirits are great fun to read about but they do not
dwell in the natural world. That means they are not appropriate for
scientific investigation. Hence, the basis of any scientific knowledge
is information gleaned from observations of nature.

* Science assumes that we can learn about the natural world by
gathering evidence through our senses and extension of our senses.
A flower or a rock can be directly observed with no special aids. But
using technology, we can expand the realm of human senses to
observe such invisible phenomena as electricity and magnetic fields,
and objects such as bacteria and faraway galaxies. Dreams,
apparitions and hallucinations, on the other hand, may seem real but
they do not arise from our senses and are not even extension of our
senses. The ultimate test of any conceptual understanding exists only
in real materials and observations. Evidence is the basic material of
science. Without evidence there is only speculation.

* Science presumes that things and events in the universe occur in
consistent patterns that are comprehensible through careful,
systematic study and that people can discover pattern in all nature.

It is noteworthy that the scientific method discussed in Module 1, Unit 1
is the procedure of the principles of science. To remind you, the
scientific method is the process scientists must follow in determining the

14
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workings of the universe.

SELF-ASSESSMENT EXERCISE 2

How is science different from superstition?

3.2 Application of Principles of Science to Social Phenomena

Fundamentally, natural phenomena (which are the elements of interest
to natural scientists) and social phenomena (which are of interests to
social scientists) differ.

Therefore, the natural scientist and the social scientist differ greatly in
the type of phenomena they investigate and how they go about their
work. The differences are in the reliance they place on data or on
experimental findings; on qualitative and quantitative methods; in their
recourse to fundamental principles and in how much they draw on their
findings.

The above notwithstanding, the exchange of techniques, information,
and concepts go on all the time among scientists generally and there are
common understandings among them about what constitutes an
investigation that is scientifically valid.

There are certain features of science that give it a distinctive character as
a method of inquiry. Although these features are specially characteristic
of the work of professional scientists, every one can exercise them in
thinking scientifically about any matter of interest in every day life
including the mass media. The features are discussed under the
following sub-headings.

3.2.1 Science Demands Evidence

From social phenomena, the validity of scientific claims is settled by
referring to observations of social phenomena. Hence, scientists
concentrate on getting accurate data. Such evidence is obtained by
observations and measurements taken in controlled and uncontrolled
environments. For instance, a social scientist could decide to observe the
media habit of a particular community which interests him/her by better
techniques of observation and the findings of any one’s investigation or
group are usually checked by others.

3.2.2 Science is a Blend of Logic and Imagination of Social
Phenomena

15
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In studying social phenomena, scientific arguments must conform to the
principles of logical reasoning - that is, to testing the validity of
arguments by applying certain criteria of procedure. For example, a
scientist may be interested in studying newspaper readership among
civil servants in Nigeria. The argument might be that Nigerian civil
servants do not read newspapers. To test the validity of the argument,
the scientist has to follow the scientific procedure to examine the
evidence associated with the phenomenon. He has to isolate the
problem, develop one or more hypotheses to explain the phenomenon,
design a method to test the hypotheses and analyze the observation and
determine to what extent the argument that Nigerian civil servants do
not read newspapers is true or false.

Applying the principles of science to the study of social phenomena is as
creative as writing poetry, composing music, or designing skyscrapers.

3.2.3 Science Explains and Predicts Social Phenomena

Scientists strive to make sense of observations of social phenomena by
constructing explanations for them. The credibility of scientific theories
often comes from their ability to explain social phenomena that
previously seemed inexplicable. The theories of media effect, for
example, have grown in credibility as they have explained the nature of
media audience and how they react to media messages.

In addition to explaining social phenomena, scientific theories also
predict them. The essence of science is validation by observation. But
science does not only validate; it also predicts through theories. This
does not apply only to the prediction of events in future. The predictions
may be about evidence from the past that has not yet been found or
studied. A theory about the nature of the media for example had
predicted what we call the internet today.

3.2.4 Science Tries to Identify and Avoid Bias in the Study of
Social Phenomena

When faced with a claim that something is true about a .social
phenomenon, science responds by asking what evidence supports it. But
scientific evidence can be biased in how the evidence is interpreted, in
the recording or reporting of the evidence or even in the choice of what
evidence to consider in the first place. The bias does not come from
science itself. Scientist’s nationality, sex, ethnic origin, age, political
convictions, and so on may incline them to look for or emphasize one or
another kind of evidence or interpretation. For example, for many years
the study of the media by male communication researchers focused on
the media behaviour of males. Not until female communication
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researchers entered the field was the importance of media behaviour of
females recognized.

It is noteworthy that bias attributable to the investigator, the sample, the
method, or the instrument may not be completely avoidable in every
instance, but scientists want to know the possible sources of bias and
how bias is likely to influence evidence in the observation of social
phenomena. One safeguard against undetected bias in an area of study is
to have many different investigators or groups of investigators working
on it.

3.2.5 Science is not authoritarian when dealing With Social
Phenomena

No scientist, however famous or highly placed, is empowered to decide
what is true when social phenomena are being studied. There are no
preestablished conclusions that scientists must reach conclusion on the
basis of their investigations. It is appropriate in the study of social
phenomena, as elsewhere, to turn to knowledgeable sources of
information and opinion such as a professor of mass communication, but
science does not recognise such information or opinion to be valid until
it has been tested.

Using the example of newspaper readership among Nigerian civil
servants, a professor could opine that Nigerian civil servants read
newspapers. Science, (outside scientific investigation), will not take the
opinion or observation as valid.

4.0 CONCLUSION

You need to be familiar with the application of the principles of science
to social phenomena to be able to tackle scientifically a social
phenomenon you may be interested in. The mass media provide so many

of such phenomena which will at the end of the day engage your
attention.

5.0 SUMMARY

This unit has led you to understand that:
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» Science demands evidence from social phenomena

* Science is a blend of logic and imagination of social phenomena

e Science tries to identify and avoid bias in the study of social
phenomena

* Science is not authoritarian when dealing with social phenomena

6.0 TUTOR-MARKED ASSIGNMENT

Explain the features of science that makes it the reliable mode of inquiry
into social phenomena.
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1.0 INTRODUCTION

In continuation of our discussion on research, we will treat two of its
fundamental aspects in this unit. The first is the characteristics of
research while the second is the development of mass media research.
2.0 OBJECTIVES

The objective of this unit is to:

* identify the characteristics of research;

* explain what they are;

* present an overview of the development of media research; and
 discuss the nature of media research today.

3.0 MAIN CONTENT
3.1 Characteristics of Research

It will be useful to give you an idea of what the characteristics of
research are. This will help you further in understanding the nature of
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research generally. So, what are the characteristics of research? They are
many. However, there are five major ones usually mentioned in
communication research circles. Because you are a mass media student
we will focus on those five.

3.1.1 Research is Systematic

Research has a step-by-step characteristic and/or feature that makes it
peculiar. In other words, there is a definite set of procedures and steps
which you will follow when conducting a research.

Hence, there are certain things in the research processes that are always
done in order to get the most accurate results. Such steps are represented
in the diagram below.

A systematic approach to carrying out research
)-7 Flanning Stage r| Execution Stag
State ’/—_-\\
question Determi Identify Design Select Carry Analyse
] & o ne | populatio | instrumen |4 statistical || out | data, |
hypothese design » n& ts & testfor |—» plan, [ draw
=_identify structure | | sample [ classify:  ["| resolving collect conclusio

3.1.2 Research is Logical

Logic is about constructing proofs which give us reliable confirmation
of the truth of set of hypotheses (Read more about hypothesis in Module
2, Unit 1). Generally, it is the rational way of drawing or stabilishing
conclusions. Research has this rational way of constructing proofs. That
is why it relies on a formal language with formally defined logical
axioms and inference rules. Hence in research the following logical laws
are maintained.

* Hypotheses derived are expressed in a formal language

* The allowable steps of inference are codified formally so that well
formed of proofs are obtained.

* The permitted inferences and conclusions are sound.
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3.1.3 Research is Empirical

Empiricism entails demonstrable, objective facts which are determined
through observation and/or experimentation. A common image of
“research” is a person in a laboratory wearing a white overcoat, mixing
chemicals or looking through a miscroscope to find a cure for an exotic
illness. Research ideas are accepted and rejected based on evidence.
Hence, one of the most outstanding feature or characteristics of research
is its empirical nature.

3.1.4 Research is Replicable

Replication is a critical step in validating research to build evidence and
to promote use of findings in practice.

It 1s the key to the support of any worthwhile research. It involves the
process of repeating a study using the same methods. Replication is
important for a number of reasons, including

(1)  Assurance that results is valid and reliable,

(2)  Determination of generalizability or the role of extraneous
variables,

(3)  Application of results to real world situations; and

(4)  Inspiration of new research combining previous findings from
related studies.

3.1.5 Research is Reductive

Research is reductive in the sense that it tries to summaries complex
observations in logically related propositions which attempt to explain a
subject matter. Observations are converged in a way that irrelevant
variables are excluded while relevant variables are included. Hence,
research has the characteristics of controlling the flux of things and
establishing facts. So, no research is ideal unless some selection or
sifting of the subject matter has taken place. Such selection requires a
summary of the problem you want to tackle in terms of hypotheses or
tasks which delimit the subject matter, after which an answer is
specifically provided through observation.

SELF-ASSESSMENT EXERCISE 1

What makes research different from other forms of knowledge?
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3.2 Development of Media Research: An Overview

Now that you have an idea of the characteristics of research, let us turn
our attention to the development of media research which is the major
area of concern in this unit. Although the media have been studied long
time ago, they became especially important in the twentieth century.
This was largely caused by the rise of radio, television, satellites and
computer networking along with industrialization, big business, and
global politics.

Careful study of concrete medium of mass communication reveals that
mass media research has evolved in definable steps, and similar patterns
have been followed in each medium’s requirement for research. The
diagram below will explain this development better.

Phase 1
The Medium
Itself
Phase 2
Phase 5
How the medium U“:d‘:"f:t
can be improved mEcil
Phase 4 " Phase3
How the medium can be Effects of the medium

made meaningful

Source: Wimmer, R. D. and Dominick (1987) Mass Media
Research: An Introduction p.5

The above diagram shows five steps taken in the history of mass
communication research. At the first level, mass communication
researchers developed interests in the medium itself. They wanted to
know how it developed, and how it offers alternatives to the
communication system already in existence.

At the second level, the researchers developed interest in the audience
use of the medium for information and entertainment.

At the third level of research development, researchers were interested
in determining what impact the medium has on its audience i.e. how the
medium influenced the audience’s beliefs, tastes and behaviour, and
how it helped to set the agenda for political and cultural debate.
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The fourth level of research covered very broad area of policy research.
For example, investigation of how to structure the medium to make it
more useful or significant in the world of communication formed part of
this level.

At the last level, researchers focused on the positive impact of
technological developments on the medium. The study of possible
impact of cable/satellite TV on the television industry is an example of
research studies at the fourth and fifth levels.

Research interest will continue to grow; emphasis will continue to shift
to new areas from time to time. For example private media outfits have
additional research phase to the existing phases i.e. the financial aspect
of the undertaking is of utmost importance to private investors.

3.2.1 Factors that Contributed to the Growth of Mass Media
Research

* The Second World War (WW 1II), which brought about a need to
further understand the effects of propaganda on the audience. Most
researchers then believed in the early theory of mass media called
hypodermic needle theory of mass communication, which suggested
that the mass media only “school” messages at an audience and they
received preplanned and universal effects. This theory was later shut
down by communication researchers as research evidence did not
support it.

* In the 1950s and 1960s, advertisers realised the positive effects of
research data in persuading potential customers to buy products or
services.

* The increased interest of scholars and the society at large in the
effects of the mass media on the public, especially the effects of the
electronic media on children.

e Increased competition among the media for advertising revenue.
There was a strong competition among media establishments for
better share of the audience. As media management grew, it realized
the importance of research to support the decision process.

SELF-ASSESSMENT EXERCISE 2

What are the definable steps in the evolution of mass media research?

3.3 European and American Media Research Traditions
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The approach to the media, however, took different turns in Europe and
America. In America, researchers tended to study media quantitatively
to achieve objectivity. Although the researchers were never in complete
agreement on this objective ideal, quantitative methods were the
standard for many years.

When we say quantitative research method, what do we mean?
Although this aspect of your studies will be further treated in subsequent
units, it is pertinent that we throw some light on it here in order to
advance your understanding of our discussions of the subject matter of
concern in this unit. The quantitative method refers to the research
approach whereby evidence is observed and measured using statistical
or mathematical tools. This method was adopted from the ideology of
science originally meant for studying phenomena in the natural science
especially physics.

It originated in the approach to, or ideology of, science known as
positivism. Positivism originated in 17" century Europe. The
development which the French Revolution brought about, together with
industrialization and urbanization, led to the need to study society
scientifically with the aim of restoring it to its former harmony and
stability. By the early 19" century this approach to and ideology of
science displayed three key components:

* A belief that valid knowledge could only he gained from observable
evidence. In this process, the researcher had to be objective.

* A belief that researchers should strive towards methodological unity
between the social sciences and natural sciences, by applying the
methods of the natural sciences like (laboratory and experiments) to
the social sciences.

e A belief in the progress of human reason and the need to utilize the
social sciences to establish a new social order (a better world).

The quantitative method displays all or some of the above
characteristics. In other words, the knowledge obtained is the result of
objective observation. The approaches that are used are typically
utilized in the natural sciences and research is undertaken in society as it
stands with the aim of alleviating social problems.

By the end of the 18" century, traditional society in America, as in
Europe, faced major changes caused by industrialization, urbanization
and modernization. By the early 19" century, the founding fathers
started to promote an application of science which echoed the
quantitative ideal of establishing a new and better social structure.
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To a large extent, quantitative media research assumes an empirical
theory of knowledge. It uses the scientific method. It is based on
observation and testing of assumptions (hypotheses) against the
evidence of the “real world”. As such, it makes provision for three
assumptions.

* A universal objective communication reality is available to be
studied.

* People are capable of devising methods of communication
phenomena.

* Hypotheses explaining these phenomena are therefore capable of
proof and disproof.

Among the quantitative communication research problems a researcher
can investigate include the following:

Example 1
How balanced is the Nigerian press reportage of the Niger Delta Crisis?

This is a communication problem that can be investigated quantitatively.
Balance 1s a variable that has values which are measurable.

Example 2
Prominence of Development News in Nigerian Newspapers

This is also a communication problem that can be quantitatively
investigated. Prominence is a variable that can be measured.

European investigations, on the other hand, were influenced more by
historical, cultural and critical interests and were largely shaped by
Marxism. This led to the qualitative research approach which rejects
the idea of an objective and value-free research. In a nutshell, it is the
analysis of visual and verbal data that effect everyday experience. In
other words qualitative research deals with those imponderable aspects
of life. The qualitative method emphasizes how people in everyday
natural settings create meaning and interpret the events of their world. It
draws on analysis or models used in the humanities.

The method rejects the idea of the permanent character ascribed to
knowledge by the quantitative approach. Hence, reality must be studied
in its social and historical contexts, and these are constantly changing.
The method follows the arguments below:

25



JLS 714 COMMUNICATION RESEARCH

* Social research must include a historical component, so that we can
identify historical possibilities which we can test practically.

* Questioning the nature of social phenomena also means that
researchers must question knowledge itself.

* Knowledge can never be complete because it is constructed in the
relationship between human activity and the social structure. This
relationship is changing all the time.

 In social science research, values of the researcher cannot be
separated from the research. Values influence facts, and provision
must be made for the pre-scientific insights of the researcher; the
validity of aesthetic imagination, fantasies and human inspirations.

The qualitative method became popular in mass communication
research during the 1970s and 1980s and has gained added visibility in
the 1990s. Some problems that researchers can investigate qualitatively
include the following:

Example 1

Preventing, managing and resolving conflicts between oil producing
companies and host communities in Nigeria through the mass media.

This is a communication problem that can be investigated qualitatively.
This is because, the research problem is located in human activity and
the social structure.

Example 2

Caregiver’s assessment of media messages on polio national
immunization in Nigeria.

This can also be treated as a qualitative research problem. The media is
a social instrument used by both the operators and the audience.

Over the years, tension has grown between these two traditions,
although considerable influence has flowed both ways as scientific
procedures have developed interest in Europe and critical perspectives
have been taken seriously in some parts of America. In Africa, the
qualitative method is gradually bracing up to the quantitative method,
(Little, 2001).

4.0 CONCLUSION

Research has some certain characteristics that make it unique. Its
uniqueness can only be appreciated when those characteristics are
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present. Media research had its roots in other disciplines. Most of the
early media researches were anchored on other disciplines like
psychology, sociology etc.

5.0 SUMMARY
In this unit, we have discussed:

* The characteristics of research
* The development of media research

 The four factors that contributed to the growth of mass media
research

e The European and American media research traditions

6.0 TUTOR-MARKED ASSIGNMENT
Discuss the two major research approaches used in mass media research.
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1.0 INTRODUCTION

There are various types of research. Labels are given to research studies
by researchers according to the nature of the study and purpose of the
researcher. Researchers are not all agreed on these labels or groupings.
What follows in this unit, therefore, are convenient groupings of
research studies into categories based on some common traits. There is
really no hard and fast rule in arriving at the classifications presented in
this unit as one type of research can easily overlap and fit into more than
one category at the same time.

2.0 OBJECTIVES

On successful completion of this unit, you should be able to:

. identify the types and methods of research used in
communication studies;

. determine the content and context of various research
approaches; and

. adapt them for use in your own research.
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3.0 MAIN CONTENT
3.1 Research Classification
Communication research can be broadly grouped into four. These are:

» C(lassification by practice

* C(lassification by measurement

» C(lassification by data gathering method
* C(lassification by discipline.

3.2 Classification by Practice
Research classification by practice can be divided into two. These are:

e Academic research
* Applied research.

Academic Research

This is the dominant research conducted mostly by the academia (i.e.
scholars in university faculties and other tertiary institutions). This type
of research generally has a theoretical approach. In other words, it is
conducted for academic purpose rather than for its intrinsic values for
the society as a whole. For instance, the research study you will
undertake at the end of your studies here at the National Open
University of Nigeria (NOUN) is academic research. The implication of
this classification is that this type of research is theoretical with little or
no practical value or application. This assumption, however, is not
entirely true of all research studies in this category because even if they
are not of immediate practical value or application, sooner or later,
someone might find something of value in them.

Applied Research

As an antithesis to academic research, applied research is one which is
deemed to have practical use or application. Many of the research
studies funded by public and private enterprises fall within this category.
It is distinguished from academic research since its outcome can be put
to practical use when its laws are employed and exemplified in dealing
with concrete phenomena. Most organizations (e.g. multinational
corporations, advertising agencies, public relations consultancy, etc)
require applied or practical research outcomes which they can apply
immediately in their work.
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3.3 Classification by Measurement

Research is also classified by measurement. In this regard, researchers
talk about quantitative and qualitative research.

* Quantitative Research

This is the type of research designed to yield numerical data. It requires
that variables (see Module 2, Unit 2) under consideration be measured
or quantified. It is concerned with how often a variable is present and
generally uses figures to communicate this amount. In other words, the
quantitative approach involves the collection of numerical data in order
to explain, predict and/or control the phenomena of interest. Data
analysis in quantitative research is mainly statistical or deductive
process.

Quantitative research techniques or methods include experimentation,
survey and content analysis.

* Qualitative Research

Qualitative research is designed primarily to yield non-quantitative or
non-numerical data. It involves the collection of extensive narrative
data in order to gain insights into th