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INTRODUCTION

This is MAC 225: NEWS WRITING AND REPORTING desigh® train students to

become skilled in writing publishable news copyhivitgiven deadlines. The course
examines the basic definitions of news, structdraesws and journalistic formats of
news presentation as well as the methods of produthem. The course also
examines the various types of leads, the invertgdmid, writing transitions and

conclusions. For practical exposure and experi@mgews gathering and reporting,
students should be expected to turn in news standsr given deadlines. Model news
stories will also be provided to the students foidging and imitation. The students
will be encouraged to submit news stories andlagito the metropolitan media for
publication.

News Writing and Reporting is a two-credit-unit ceel with 32 Study Units. This
Course Guide is for distance learners enrolledhm B.A. Mass Communication
programme of the National Open University of NigefThis course guide provides
you with the necessary information about the cdsteprocess, and materials with
which to read and understand the subject mattdreo€ourse. The guide also specifies
the amount of time you are required to spend oh ead of the assignments. It also
gives you some guidance on your Tutor Marked Asagms (TMA). You are
advised to attend the tutorial classes to discuss ifficulties with your tutorial
facilitators. | strongly recommend that you go tigh this Course Guide and
complete the feedback form at the end before ya@inbgur study of the course. The
feedback form must be submitted to your tutoriailfi@tor along with your first
assignment. This guide also provides answers terakwf your questions. However,
do not hesitate to contact your study centre if pawe further questions. It is my
honest expectation that at the end of this coye will have been familiar with the
nitty-gritty of writing and reporting news in todaymedia industry.

WHAT YOU WILL LEARN IN THIS COURSE

This course is meant to expose you to the fundamheatuirements of writing and
reporting news in a modern media organizations asigned to train you to become
skilled in writing publishable news copy within giv lifelines. It is also expected that
you will better appreciate the basic definitions réws, structure of news and
journalistic formats of news presentation as wslittke methods of producing them
after going through this course. Furthermore, tlisrse will give you insight into the
different (and/or similar) techniques of writing fine print media, broadcast media as
well as the specialized skills for advanced andcigfieed kinds of writing and
reporting in modern journalism. It is also expedieat you will become familiar with
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some basic requirements of journalistic practike ljualities a news writer/reporter
should have, elements of good quality journalisenegal rules for news writing, how
to conduct news interviews, what makes for pootimgiand the various components
of a news story, legal and ethical requirementgmbying a healthy career in the
media industry etc.

COURSE AIMS

The primary aim of this course is to inculcate ouythe appropriate skills for news
writing and reporting generally as well as introdumou to basic requirements for
writing or reporting for either the print media obmmunication or the broadcast
media of communication. Another primary objectiVelos course is to introduce you
to the fundamental skills required for specialized advanced writing and reporting
especially for the print media of communication.wéwer, a secondary but rather
vital aim of this course is also to expose youtie preliminary legal and ethical
requirements of enjoying a healthy career in thdiemmdustry especially in Nigeria.

COURSE OBJECTIVES

At the end of this course, the students are expgdote
1. Define news

Identify elements of news, news values/virtues

Identify and discuss qualities a good news writareporter should possess

List and discuss what motivates reporters

Identify the components of a typical news story

List and discuss the general rules/guidelines &vswriting or reporting

Identify elements of good quality journalism ané #lements by which news

stories are evaluated before selection

8. Define various types of news interviews and disdu®s to conduct a typical
news interview

9. Define and explain the meaning and importancead le news writing

10. Identify and explain the dos and don’ts of botlnfpand broadcast news
copies

11.Write acceptable and publishable copies for theapetitan media

12.List and discuss standard reporting and news gath&chniques

13.Carry out interviews with media gadgets

14.1dentify and discuss some specialized beats as agethe skills required to
write or report from such beats

15.Discuss press freedom, the underlying issues, paessas well as the ethics of
media practice at an introductory level.

No ok wd
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WORKING THROUGH THIS COURSE

To make the most out of this course, you are expet read the study units and other
materials provided by NOUN. Each unit contains @al$essment Exercise (SAE). At

certain points in the module, you are requiredaycout the assignments, which will

be marked by assessors appointed by the UniveRdémember, all components of

this course contribute to your all round success.t&e your time to read and study
the study units very well in order to successfdiyive the best from the course.

| will also advise you to make concerted effortevdods locating the recommended
texts listed hereunder and READ them. This couraternal will never take the place
of those recommended further readings. They wilp feguip you for an all round

experience and exposure in the exciting world e¥sweriting and reporting.

COURSE MATERIALS AND STRUCTURE
The major materials you will need for this course: a
1. A Course guide.
Study units that have been broken down to 32.
Self Assessment Exercise (SAE) file.
Tutor Marked Assignments (TMAS) file
Relevant textbooks including the ones listed urdah unit.
Copies of newspapers and newsmagazines for priactading of well written
news stories
7. Broadcast news extracts or copies

o0k wN

In addition to the material listed above, you aglgised to read through this Course
Guide to familiarize yourself with the structuretbe course; the Study Units as well
as attempt all SAEs and TMAs. You are also expedtectonsult most of the
recommended resource materials for further readiBgch unit contains Self
Assessment Exercises, and at points in the coucse aye required to submit
assignments for assessment purposes. At the eritleotourse, there is a final
examination. The course should take you about G#shto complete. You have to
draw up your own timetable and allocate time to plate each Study Unit in order to
complete the course successfully and on time. ldl tomponents of the course are
listed and explained below.
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STUDY UNITS
This course is structured irsaven-modulecompact with 32 units thus:

MODULE 1: GENERAL INTRODUCTION

Unit 1: What is News? /Elements of News Valued Hews Virtues
Unit 2: Qualities of the News Reporter

Unit 3: What Motivates the News Reporter?

Unit 4: General Rules for News Writing

MODULE 2: THE BASICS

Unit 1: Elements of Good Writing/ What Makes Rwor Writing?
Unit 2: Conducting Interviews

Unit 3: News Gathering and Sources
Unit4: Journalese

MODULE 3: NEWS WRITING AND REPORTING FOR THE PRINT MEDIA
Unit1l: The Lead

Unit 2: The Story Structure/Components of tharyst

Unit 3: Types of News Stories

Unit 4. The Qualities of a Good News Story

Unit 5: Checklist before a Reporter Writes ar§to

MODULE 4: NEWS WRITING AND REPORTING FOR THE BROADC AST

MEDIA
Unit 1. Criteria for Selecting Broadcast Stories
Unit 2: Style

Unit 3: Features/Structure of a Broadcast NetosyS
Unit 4. Writing a Broadcast Copy

MODULE 5: SPECIALIZED REPORTING
Unit 1: Introduction to Specialized Reporting
Unit 2: Reporting from the Beats

Unit 3:  Online Reporting

Unit4: Follows

MODULE 6: ADVANCED REPORTING

Unit 1: Science and Technology Reporting
Unit 2: Reporting Sports

Unit 3: Political Reporting

Unit4: Economy and Business Reporting
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Unit 5: Reporting Crime, Accidents and the Csurt

MODULE 7: THE REPORTER, THE LAW AND ETHICAL ISSUES
Unit1: Press Freedom

Unit 2: Basic Press Laws

Unit 3: Ethical Issues in Media Practice

TEXTBOOKS AND REFERENCES

1. Mencher, M. (2010)Mencher's News Writing and Reporting (11Edition).
Boston: McGraw-Hill Higher Education

2. Agbese, Dan (2008).he Reporters’ CompanionLagos: Newswatch Books Ltd

3. ltule, Bruce. D.& Anderson, D.A. (2003News Writing and Reporting for
Today’s Media Boston: McGraw-Hill Higher Education

4. Ogunsiji, M.A. (1989). Introduction to Print Journalism. Lagos: Nelson
Publishers Limited.

5. Sonaike, S.A. (1987)Fundamentals of News Reporting.agos, Nigeria: John
West Publications.

6. Walker, S. (197h News Writing Boston: Houghton Mifflin Company
7. Charnley, M. (1996)Reporting Toronto: Holt, Rinehart & Winston

8. Brooks, B.S., et al (1998News Reporting and WritingNew York: St. Martin’s
Press

9. Folarin, et al (eds.) (2006yhemes in Communication WritingLagos: SMC
10.0Obe, Joseph (2005reporting Diverse Areas: A Concise TexXkure: SMC

11.Harper, C. and the Indiana Group (199R)urnalism 2001 Madison: Coursewise
Publishing

12.Stovall, J. G. (2006)\Vriting for the Mass MediaNew York: Pearson Education

13.Bonder, F. F., Davenport, J. R., and Drager, M. (005), Reporting for the
Mass Media(8th Edition), New York: Oxford University Press

14.Mencher, M. (2003)News Reporting and Writind9th Edition), San Francisco:
McGraw-Hill
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15.Moemeka, A. (2000),Reporter's Handbook: An Introduction to Effective
Journalism, Kearney, USA: Morris Publishing

16.Rich, C. (1999)Writing and Reporting News: A Coaching Methd@rd Edition),
New York: Wadsworth Publishing Company

17.Ekeanyanwu, N. T. (2008)International Communication Ota: Covenant
University Press.

18.0koye, Innocent (2008Nigerian Press LawlLagos: Unilag

19.Ewelukwa, B.N. (2004)introduction to Nigerian Press LawOnitsha:Maranatha
Press Ltd.

20.Malemi, E. (1999).Mass Media Law: Cases and Materiald.agos: Grace
Publishers Inc.

ASSESSMENT FILE

An assessment file and a marking scheme will beemadilable to you. In the
assessment file, you will find details of the assignts you need to do and submit to
your assigned tutor for grading. The Assessmenthisr course is divided into two
namely: TMAs and the Written Examination. Both loémn will total 100% at the end
of the course. The assignments should be submitteqour tutor for formal
assessment in accordance with the lifelines siat#tke presentation schedule and the
Assessment file. The work you submit to your tdtorassessment will count for 30%
of your total score while the Written Examinatioil&ccount for the remaining 70%.

TUTOR MARKED ASSSIGNMENTS (TMAS)

You will have to submit about 30 TMAs. This meame d MA for each of the Units
of the entire Course Structure. You are requiredttempt all the questions, and you
will be assessed on all of them but the best sifopmances from the (TMAS) will be
used for your 30% grading. This means each will ama®o about 5% or returned to
5% after grading.

When you have completed each assignment, sendjethier with a Tutor Marked
Assignment form, to your tutor. Make sure eachgassent reaches your tutor on or
before the lifeline for submissions. If for any sea, you cannot complete your work
on time, contact your tutor with a valid explanation why you need an extension.
Failure to do this may result in unpleasant anddale situations.

FINAL EXAMINATION AND GRADING

Since this is a two-unit course, the final examorawill be a test of two hours. All
areas of the course will be examined. It is in yown interest to read the entire units
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all over again before your written examination. Aarlier mentioned, the final

examination will attract 70% of the total coursadg. This should not be taken for
granted. The examination will consist of questiambich reflects the kinds of SAEs
and TMAs you have previously dealt with in the c=ur

COURSE MARKING SCHEME

The following table lays out how the actual coursark allocation is broken down.

S/IN | ASSESSMENT MARKS
1/ The best in Module One (Assignments 1-4) 5%
2| The best in Module Two (Assignments 5-8) 5%
3 The best in Module Three (Assignments 9-13) 5%
4 The best in Module Four (Assignments 14-17) 5%
5 The best in Modules Five and Six (Assignments 18+26%6
6| The best in Module Seven (Assignments 27-29) 5%
7| Total for TMAs 30%
8 Final Written Examination 70%
9 Overall Total 100%

COURSE OVERVIEW AND PRESENTATION SCHEDULE

Module | Unit Title Of Module Weeks | Assessment
Activity
ONE 1-4 GENERAL INTRODUCTION Weeks | 1-4
1land 2
Unit1 | What is News? /Elements of News Valueg Week 1 | Assignment
and News Virtues 1
Unit 2 | Qualities of the News Reporter Week(1 Assignt
2
Unit 3 | What Motivates the News Reporter? Week 2 sidament
3
Unit4 | General Rules for News Writing Week 2 Assigent
4

TWO 1-4 THE BASICS

Unit 1 | Elements of Good Writing/ What Makes for Pgdweek 3 | Assignment

Writing? 1

Unit 2 | Conducting Interviews Week 3  Assignment
2

Unit 3 News Gathering and Sources Week 4  Assignme
3

Unit4 | Journalese Week 4  Assignment
4
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THREE |1-5 NEWS WRITING AND REPORTING
FOR THE PRINT MEDIA
Unitl | The Lead Week 5 Assignmen
1
Unit 2 | The Story Structure/Components of the Stdfyeek 5 | Assignment
2
Unit 3 | Types of News Stories Week 6 Assignme
3
Unit 4 | The Qualities of a Good News Story Week 6 | Assignment
4
Unit5 | Checklist before a Reporter Writes a Story Week 6 | Assignment
5
FOUR 1-5 NEWS WRITING AND REPORTING
FOR THE BROADCAST MEDIA
Unit 1 | Criteria for Selecting Broadcast Stories ak'@ | Assignment
1
Unit2 | Style Week 7 | Assignment
2
Unit 3 | Features/Structure of a Broadcast News | Week 8 | Assignment
Story 3
Unit4 | Writing a Broadcast Copy Week 8 Assignme
4
FIVE 1-5 SPECIALIZED REPORTING
Unit 1 | Introduction to Specialized Reporting Weéek Assignment
1
Unit 2 | Reporting from the Beats Week 9 | Assignment
3
Unit 3 | Online Reporting Week | Assignment
10 4
Unit4 | Follows Week | Assignment
10 5
SIX 1-5 ADVANCED REPORTING
Unit 1 Science and Technology Reporting Week Assignment
11 1
Unit 2 Reporting Sports Week | Assignment
11 2
Unit 3 Political Reporting Week Assignment
12 3
Unit4 | Economy and Business Reporting Week Assignment
12 4
Unit5 | Reporting Crime, Accidents and the CourtsWeek Assignment
13 5
SEVEN | 1-4 THE REPORTER, THE LAW AND
ETHICAL ISSUES
Unit1l | Press Freedom Week | Assignment
13 1
Unit 2 | Basic Press Laws Week | Assignment
14 2
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Unit 3 | Ethical Issues in Media Practice Week Assignment
14 3
Revision 1 week
Written Examination 1 Week
Total Weeks 16 Wks

HOW TO GET THE MOST FROM THIS COURSE

The Open University system is a unique system wiyetke study units replace the
traditional university lectures. You will therefolee required to study the units on
your own. However, you may arrange to meet withryassigned tutor for tutorials on

an optional basis at the study centre. You canlatsate likeminded course mates and
have interactive sessions with them.

You will have assignments at the end of every Meduid Units. This is not different
from the traditional university system where a lueet might give you some reading
to do. The study units will tell you where to readd which are your text materials or
recommended books. You have been given enoughsircdlirse so none of you will
any excuse not to do well in this course. Eachhefgstudy units follows a common
format. The first item is an introduction to thebgct matter of the unit, and how a
particular unit is integrated with the other uratsl the course as a whole. Next to this
is a set of learning objectives. These objectivedl help you assess your
comprehensive of the unit per time. They are alsamhto guide your study so as to
give you an all round learning experience. The maody of the unit guides you
through the required reading from other sourcess Wil usually be either from your
recommended books or from a particular reading@ect

In summary, this structure is designed to bring thet best in a distance learner.
However, you may still want to interact with a tutiver controversial, confusing or
any other topic or issue you are finding it difficto comprehend yourself. NOUN has
made adequate arrangement to see that this isreeswl the interest of the student.
This is the major reason why you must patronizeStuely Centres.

TUTORS AND TUTORIALS

NOUN Headquarters will provide you with informatiorlating to the Tutor and

tutorials at the appropriate time. Your tutor withark and comment on your
assignments, keep a close academic watch on yagrgss as well as assist you
resolve any difficulties you might encounter fromnmé to time. You must therefore
take your TMAs to the study centre well before thee date (at least two working
days before the expiration of the lifeline). The A8Mwill be marked by your Tutor

and returned to you as soon as possible.

In the NOUN guidelines, you are expected to conyaat tutor if you need help over
the following issues:
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You do not understand any part of the study unithe assigned readings;
You have difficulty with the exercises and assigntag

You have a question or a problem with your tutocemments on an
assignment or with the grading of an assignment.

4. You have a question or problem with any part of @wrse Structure which
you think has not been adequately discussed irCihisse Guide.

Wwn e

At NOUN, it is also expected (in your own intereth) make concerted efforts to
attend tutorials. This is the only chance to haaeefto-face contact with your tutor
and ask pending and pertinent questions which asevered immediately. You can
raise any problem encountered in the course of gtudy during the tutorial sessions.
To gain the maximum benefit from the course tutsyid is advised you prepare a
guestion list before attending them. You will leaanlot from being an active
participant in the discussions at the Study Cerdreluring tutorial sessions.

SUMMARY

The course guide is generally an overview of wiwat ghould expect in the entirety of
the course. News Writing and Reporting as a coisgrsiesigned to train students to
become skilled in writing publishable news copyhivitgiven lifelines. The course
will also examine the basic definitions of newsusture of news and journalistic
formats of news presentation as well as the metldgsoducing them. The basic
techniques of writing and reporting from some spetieats are also discussed in this
course. The preliminary skill of writing for thedadcast media as well as the legal
and ethical issues involved in reporting in a tgbimedia industry like Nigeria also
received adequate attention in this course.

We wish you success with the course and hope thatwill find it the learning
experience captivating, interesting, useful andtiwgour time.
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MODULE 1:

Unit 1:

Unit 2:
Unit 3:
Unit 4:

GENERAL INTRODUCTION

What is News? /

Elements of News Values and Newsués
Quialities of the News Reporter
What Motivates the News Reporter?
General Rules for News Writing

UNIT 1: WHAT IS NEWS? / ELEMENTS OF NEWS VALUES AND
NEWS VIRTUES

CONTENTS

1.0 Introduction
2.0 Objectives
3.0 Main Content

4.0
5.0
6.0
7.0

1.0

At this level of your academic life and studiessibbvious one of the words you have
accustomed to INEWS. At 7.00am each day, the Federal Radio Corporatio
Nigeria (FRCN) gives you the Network News at 7, afed again at 4.00pm and
10pm. The same goes for the Nigerian Televisiothduty (NTA) News at Dawn,
And with the era of pievdroadcast stations, the
airwaves are now replete with all kinds of newse Bame is not left out in the print
media where the primary content is news. Therefibie common to here “Here is
the news at 7 read by Funmi Makanna.” “This is CNith the News on the Hour".
On and on like that you are bombarded with newtebn$ for upward of 18 hours a

Network News at 9pm etc.

3.1
3.2

3.3

What is News?

Elements of News Values

3.2.1 Determinants
3.2.2 Components

News Virtues

Conclusion

Summary

Tutor Marked Assignment

References/Further Readings

INTRODUCTION
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day. Also, every morning you hear vendors hawking distributing their newspapers

with all kinds of techniques. In fact, before ystepped into the Department of Mass
Communication, NOUN for this course on News Writiagd Reporting, you are

already familiar with the pillars (or some of theleast) on which newspaper work
is based. So, for this course, before we delvetimtarudiments of News Writing and

Reporting, we must first and foremost understanétws news and the nature of
news.

2.0 OBJECTIVES

This section is aimed at introducing the studeatthe basic definitions of news and
gives them the basic knowledge about what shoulth lzenews story. On successful
completion of this unit, you should be able to:

* Define is News?

» |dentify and describe Elements of News Values

* |dentify and describe News Virtues

» |dentify and explain the determinants and the camepts of news

3.0 MAIN CONTENT
3.1 What is News?

News is one of the most difficult issues to defimenass communication. There are
almost as many definitions of news as there amn@ists. Even laymen in the streets
can readily come up with acceptable definitionsnews. In general terms, news is
very relative and depends on what one thinks issnéwany given moment, millions

of events happen simultaneously throughout the dvddlbasanjo sacks Education
Minister, FRA Williams dies, Super Eagles thras@abon, Obama wins re-election,
Clinton in Sex Scandal etc. All of these events@tentially news. However, they
do not become news until some reporters give anuatoof them. In other words,

news is the account of an event, not the everit.itse

We can now consider some definitions given by satsohnd media professionals
thus:

William S. Maulsbyl defined news thus:
News is an accurate, unbiased account of the sigmif facts of a
timely happening that is of interest to the readarthe newspaper that
prints the account.

William G. Bleyer defines it like this:
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News is anything timely that interests a numbegpeaiple; and the best
news is that which has the greatest interest fergieatest number.

Mitchel Chainley defined news as:
The timely report of facts or opinions that holderest of importance,
or both for a considerable number of people.

Prof. Charles Coates defined it thus:
News is what interests the reader, the viewer, rdporter, the editor,
the producer, their spouses and their neighbousews is what affects
their diets and their lives.

Sam Zelman of CNN says:
News is what is important because of its impacsoaiety; it is what
people need to know and what they want to know.

There have been other numerous definitions of nawwanterwoven in all of this is
the fact that news must be something of intereatdmnificant number of people. In
this regard, the nature of news is always chanbgegause community interests and
standards are always changing. For instance, tlestéih definition of news
emphasizes an event that is out of the ordinarjitieg, sensational, and of the “man-
biting dog” variety. According to Lord Northcliffavho revolutionized journalism in
England between 1890 and 1920 (incidentally he diedaving lunatic but very
wealthy) “if a dog bites a man, it is NOT news, likhen a man bites a dog, it is
News.”

This definition has since influenced Western jolistst and media in the reportorial
duties. To them, news is made in The Third Worldntoes only when there are
scandals, coups, civil wars, uprisings, naturahsters etc. Western norms and values
maintain that “bad” news is better than “good” newbkat is why when 100 planes
take off from a base to a destination and 99 aintlherive safely and one crashes, the
99 that arrived safely will not be mentioned oragpd but much noise will be made
about the only one that crashed. That is newstHer Western mass media and
audience.

However, for this course, | will define news @s accurate, unbiased account of a
current, timely event, which is reported in the nsamedia and is significant to a
large number of people in a localityzurthermorein contemporary thinking, today’s
news is about real-life, real people, real everdal places or real issues in a real
world reported in real time using any available neaf communication. Agbese
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(2008) also sees News as finding out and publistinegthings people don’t want
others to know and second, anything that will ma&eple talk.

3.2 ELEMENTS OF NEWS VALUES

While definitions of news vary, the main determinahwhat can be considered as
news is “INTEREST”. To be news, an account of aean¢\must be of interest to the
readers, listeners or viewers. Interest in a sedetermined by the news values. The
elements that determine news values may be suledivido two groups:

1. Determinants

2. Components

3.2.1 DETERMINANTS
A determinant is a factor that sets the charadtepmething, in this case, news. The
determinants of news are:
I. Timeliness

[I.  Proximity / Geographic Location

[ll.  Prominence / Personality Involved

IV. Consequence / Impact / Significance

V. Human Interest

VI.  Novelty
VII. Conflict
VIIl.  Necessity
. Timeliness

Today's news may be stale tomorrow. Therefore, ttairathat reader — viewer or
listener interest or appeal, facts must be frdsbwever, some issues of great impact
are timeliness. So, the best time to tell an ingodrstory is as soon as it happens or as
soon as possible.

[I. Proximity / Geographic Location
Distance between the news item’s place of origial &8s place of publication
determines its degree of reader — appeal andtiits lof reader — interest. Usually,
the nearer an individual is to the location of aveeevent, the more relevant it
becomes for him/her. This is referred to as Gedgcaproximity

There are two types of proximity:
(A) Geographical Proximity - This has been described above.
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(B) Proximity of Interest — An account of students’ unrest in Kano will
definitely interest students in Owerri than a bassman in Kano. This is
referred to as Proximity of interest.

lll.  Prominence / Personality Involved
ALL men may be created equal, but some are moralegqd more newsworthy than
others. In fact, “names make news” goes a clichéwéver, names don’t always
make news. Still, happenings that involve well-kngweople or institutions are likely
to be interesting even if not very important.

IV. Consequence / Impact / Significance /Magnitude
How many people an event or idea affects and howsy it affects them determine
its importance as news, as well as the extent iochwihe information may be useful.
Again, an item or event may give rise to thoughtlecause of itself but because of
its probable consequences — its significance.

V. Human Interest
Interest in human beings and events because thegeno men and women in
situations that might confront anyone else, isschhuman interest. In a general way,
human-interest stories might be defined as thasmgestthat arouse an emotion in the
reader/ listener/ viewer and evoke emotional respon

VI. Novelty
This sounds like human interest but shows somesrdiffces. The unusual makes

news. The bizarre makes news too. Rementherman-bite-dog principleThe
principle applies here. The first flight to the nmowas big news, so was Sandra Day
O’ Connor’s appointment as the first woman Jusbtdhe United States Supreme
Court. The day a lady becomes the Vice Presidenh®fUS it will be the biggest
news around the globe. Fifsts,” “Lasts,” and ‘Only” have always been
newsworthy. So also are stories of freak occurreace scientific or pseudoscientific
phenomena.

VII.  Conflict
Nearly every story on each of our front pages re@ort of conflict. Conflict is a
central feature of most news. Sometimes it is maysias in wars or sports.
Sometimes it is more subtle and sophisticateddidéical conflicts.

VIIl. Necessity
The seven earlier discussed News Values involv@lpe@vents and situations that

call out for coverage. The value of Necessity iswéver, the journalist's making
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(Mencher, 2010). According to the Mencher (2018% journalist has discovered
something he or she feels it is necessary to disclbhe essential element here is that
the journalist considers a situation to be sometleweryone should know about and
usually it is a situation that needs to be exp@setiremedied.

3.2.2 THE COMPONENTS OF NEWS

So far, we have been discussing the determinamsws$. In this section we shall be
examining the components or the contents of nedwsomponent is a constituent part
of something. They tend to have more news valudsgher news values than stories
that lack them. The more of news components yaliifira story, the higher the news
worthiness of such a story.

There are many items that could easily fall inte dtomponents of News. However,
we shall discuss eight that always sell a storyiamyit is a content of such story. The
eight components of news are:

1. Age 2. Animal 3.Sex 4.Conflict 5. i@y 6. Children

7. Beauty 8. Human Interest.

3.3 NEWS VIRTUES

Now that what news is and what determines readetsiest in a story have been
discussedreporters should strive to make the news they phlar broadcast win the
credibility and confidence of their readers andehers by adhering firmly to the
triple news virtues.

These triple news virtues are:
1) Truth
All news stories must represent factual eventsardonalities. The reporter
should also ensure that the facts of the News ratbful to the best of his
knowledge before publishing or broadcasting suatyst

2) Objectivity
Objectivity presupposes that the reporter preshetseader with all sides of an
issue, presents all the facts and allows the retéecide what these facts
mean. For a story to be objective, it must be otkwd a reporter’s biases and
prejudice. It must not also be slanted or editized.
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3) Accuracy
This is the last news virtue. Accuracy is a pitbarwhich every story rests. A

news story can be regarded as accurate if all naages, addresses and direct
guotations in the story are accurate or correce ©hly way to meet this
requirement is for the reporter to check, doublee&hor even triple-check his
facts before going to the press.

Self Assessment Exercise (SAEs) 1.1

2. Discuss the elements of News values and why yak tihiey are important
in determining a story’s relevance.

4.0 CONCLUSION

Definitions of News change with time, place and vidalefining it. Many media

organizations and individual journalists also defiNews differently partially

influenced by their varying backgrounds. Howevehatvconstitutes News values
remains constant-interest. This interest comesimfof values. In conclusion,
Thomas Griffith famous quote [cited in Mencher (@fJlbecomes relevant here:
“Journalism is in fact history on the run. It isstary written in time to be acted
upon; thereby not only recording events but at silméluencing them. Journalism
is also the recording of history while the facts aot all in.”

5.0 SUMMARY

This Unit is all about News and what constitutesvBlealues and virtues. In this
unit, you were specifically taught about the vasialefinitions of News, bringing

up different perspectives; the eight elements olvflgalues and the triple News
virtue which must be present for news stories teeheredibility, relevance and
wide acceptance.

6.0 TUTOR MARKED ASSIGNMENT
1. Why do we have many and different definitions oive@
2. Discuss the major reasons why Necessity madegheflINews values

3. Which among the News values must be present foewasnstory to have
credibility? Please justify your selection.
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1.0 INTRODUCTION

Reporters write stories and report events and mapge in and around the society.
They provide the core of news stories that are iphdt daily in our commercial
newspapers or broadcast in the electronic mediath&e is no substitute for good
reporting, so also there is no substitute for goembrters. A good reporter is a great
assert for his/her media organizatiéfe/she is the ear and the eye of his/her medium.
It is what he/she reports that the audience withikrabout. The reporter touches lives
with his report.

2.0 OBJECTIVES

The primary objective of this unit is to teach #taedents the salient qualities they are
expected to have if they want to make it in the im@udustry as a reporter. Basically,
at the end of this unit, the student should be abidentify:

1. Who a reporter is and what differentiates him/ment other media practitioner
2. The qualities that make good reporters

3. The differences between a good reporter and a bad o

3.0 MAIN CONTENT
3.1 QUALITIES OF THE NEWS REPORTER

Some of the major qualities that make a good reparte discussed below:
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3.1.1 S/He must have a mastery of the written or spokenahguage of the
medium of expression This will enable him/her to interact easily with
news sources, eye witnesses or even the victirageasits.

3.1.2 S/He must have a nose for news his means the reporter or journalist
must be curious about getting news from newsy ae gtituations. A good
reporter must have a natural instinct for news stmolild be able to identify
news from seemingly events that may not be const@ewsworthy by
everyone else.

3.1.3 S/He must be current and keep abreast of events adppenings In the
media industry, yesterday’s news is stale and neemeeded. So, to remain
relevant in the industry, the reporter must keeeadt of happenings in and
around him.

3.1.4 A good reporter must be fair, accurate and objectie in his news writing
and reporting job. Fairness, accuracy and objégtane news virtues which
the profession thrives on. Any attempt to comprenasy of these values
makes mess of the reputation and credibility ofititeistry. These qualities
of a reporter must be jealously guarded.

3.1.5 A good reporter must be creative Creativity makes the reporter see
another unique story from an already published ntepWithout creativity
the reporter will remain dry, uninspiring and bgyito his readers and even
his sources.

3.1.6 S/He must also have the ability to dress welh common idiom says how
you dress is how you are addressed and | add tthelso betrays your
address. A good reporter must know how to dress thher occasion
otherwise he/she will be lost in the crowd or mpsesented. Dressing well
is not necessarily dressing expensively. It onlyansehaving the right kind
of dress for each occasion or situation.

3.1.7 A good reporter must have perseverancePerseverance is having the
staying power and refusing to give up even whensdihgation calls for
giving up. A good reporter must have the abilitystay longer and under
stress or pressure.

3.1.8 A good reporter must be a good mixerThere is no room for the reserved
kind of reporter who cannot easily get into a dsston with a potential
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news source. A good reporter should be able toeasily with all kinds of
persons especially when such persons are primargetong the news
he/she is pursuing at that moment. The good repstieuld be able to
make contacts, grow them and maintain them.

3.1.9 S/He must have a high level of comportmentThe good reporter must
have self-control and high level of comportmentmatter the situation or
circumstances. He/she is not expected to be caavemy easily by any
surrounded situation.

3.1.10A good reporter must have the ability to embark cveative risk and
courageespecially in reporting coups, wars, conflictémer, disaster etc.

3.1.11S/He must have the ability to ferret out news thtouthe process of
monitoring people and events.

3.1.12S/He must also possess good observatory skills aad eye for details
Poorly trained reporters look without seeing. Tle®d) reporter is able to
see leads and news worthy situations by merely reinge people and
situations. Whenever the good reporter looks, lee&des. He/she is also
able to taken in a lot of details by mere obseorati

3.1.13S/He must be a good listener and must have an unwaypatience The
poorly trained reporters are only interested inrimngatheir voices in an
interview situation. But the good reporter is omyerested in hearing the
news source talk. Therefore, listening becomesta quality a reporter
must possess in order to succeed.

3.1.14S/He should also enough idealisno inspire indignant prose but not too
much to obstruct detached professionalism (RAGGEQhRcited in
Agbese, 2008).

3.1.15The good and modern reporter must be multi-skilled S/He should be
equipped with an array of skills to meet the densamitdiverse media users
(Mencher, 2010).

3.1.16 The good and modern reporter must also have the ugue quality
called enterprise He or she should be work through tougher assigtsne
or situation by instantaneously assessing thet®tuand taking decisions
and steps that will give him/her what the mediaaorger wants.
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3.1.17A good reporter must also have the strength ofasttar to lead a disrupted
personal life without going absolutely haywire (R&GED Right cited in
Agbese, 2008).

Self Assessment Exercise (SAE) 1.2
Discuss 10 qualities you think a reporter must have

4.0 CONCLUSION

Good reporters are great assets to their medianizagaons. Not everyone who
went to a journalism school usually turns out tedymee a good reporter. This is
the primary reason they are always sought aftewhake they could be found.
According to Sid Bedingfield, President, Fault LirReroductions (cited in
Mencher, 2010), “Reporting is the essential inggatiin good journalism.
Everything else is dressing....the reporter is thgirenthat drives the newspaper,
the contributor who makes the newscast worthwhile.

5.0 SUMMARY

This unit specifically dealt with the qualities aagl reporter who wants to work in a
reputable media organization must have. Fifteesuzh qualities were discussed in
this unit. Further readings may bring up some more.

6.0 TUTOR MARKED ASSIGNMENT

1. As an aspiring reporter identify and discuss fiafidsqualities you think you
must possess to be able to assume a reportorailral Newspaper organization.

2. The Nigerian media industry is a unique media termiscuss 10 relevant and
time tested qualities that will help you surviveassupcoming reporter.

7.0 REFERENCES/FURTHER READINGS
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1.0 INTRODUCTION

Most media organizations are populated by reporbersnot all of them win the

Pulitzer Prize. Those who do are usually motivaigdsomething to do the extra
which results in awards and peer-recognition. Tung is therefore focused on the
seven motivating factors that Byron Calame, theliPubditor of New York Times

identified (cited in Mencher, 2010).

2.0 OBJECTIVES

This unit generally aims to identify the motivatifartors that inspire award winning
performances and delivery by notable reporterghAtend of this unit, you should be
able to identify the motivations that inspire swg=sfal careers in award winning
reporters.

3.0 MAIN CONTENT
3.1 What Motivates The News Reporter?

Byron Calame (cited in Mencher, 2010) identifiedese motivating factors that he
noted came out of working and competing with mé@nta hundred reporters in his
successful career as a reporter and editor thus:
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3.1.1 Being First With New Facts or Fresh Insights
Every reporter really desires to be the first td tpe news out. The so-
called old fashioned scoops are still fashionahlenein today’'s media
industry. Being the first gives them a sense dilllent and originality.

3.1.2 Pursuing Stories That Can Have Impact

Successful reporters are usually motivated by #mre that their outputs
changed the course history. Bob Woodward and Carh®ein of the
famed Watergate Scandal are in this class.

3.1.3 Wining Prizes

This is a little controversial because most joustslargue that their stories
were not motivated by prize and awards. But afahteok at the work of
journalists suggests this is one of the motivataxgors.

3.1.4 Impressing Sources

According to Byron Calame cited in Mencher (201@)pst of the
journalists remain highly motivated to impress thsources with the
accuracy, fairness and depth of their work.

3.1.5 Finding Out What's Really Happening

According to Byron Calame cited in Mencher (2019, fundamental
motivation of reporters is the curiosity that dswhem to get to the bottom
of a confusing or complicated situation and to fipdtterns that help
explain it to readers. Making sense out of chape@ally when you can
do it first-is something many reporters find rewagd”

3.1.6 Telling Stories in a Compelling Way

Most reporters who aim to the top are usually mawetkll their stories in
a way that their listeners or audience are comgpédtiesee to the end of the
story.

3.1.7 Getting on the Front Page

Any reporter who spends five in a media organizat&ay Newspaper and
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does not get on the front page of the paper, maedarded as not doing
well. Front page stories are big stories in thegjundnt of Editors. So,
reporters strive to have a sense of fulfillment thair story was considered
big and good to make a front page. The feelingiwsags rewarding and
unexplainable.

Self Assessment Exercise 1.3

1. In your own words, discuss five factors that dmigporters to success.

4.0 CONCLUSION

In life there must be something that drives youfadillment. The same is
applicable to careers especially in the media ittguReporters are not amongst
the richest in the society and the professiongs abt very financially rewarding
especially in Nigeria. There must be something ttiext drives reporters in this
part of the world to be courageous and take creaisks. These factors are what
we attempted to discuss in this unit.

5.0 SUMMARY

In this unit, we looked out the various factors wetting reporters and journalists
alike to career growth and fulfillment. These fastwere from the work of Byron

Calame, the Public Editor or OmbudsmanToe New York Time&even of such

motivating factors were identified and discussethis unit.

6.0 TUTOR MARKED ASSIGNMENT

1. In your own assessment, suggest two other fadtwat you think motivate
reporters that were not discussed in this unit.

2. Defend the argument that winning prizes dussnotivate reporters.

7.0 REFERENCES/FURTHER READINGS

1. Mencher, M. (2010)Mencher’'s News Writing and Reporting (Y1Edition).
Boston: McGraw-Hill Higher Education.

2. Agbese, Dan (2008)Ihe Reporters’ CompanionLagos: Newswatch Books
Ltd.
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1.0 INTRODUCTION

The success of any profession depends on the yuddlitules and regulations
guiding such a profession and concerted efforsnsure such regulations are not
tampered with. In this unit, we will be considerithgg general and basic rules that
guide news writing and reporting.

2.0 OBJECTIVES

At the end of this unit, you should be able to itfgmot less than twenty rules
that guide news writing and reporting.

3.0 MAIN CONTENT
3.1 GENERAL RULES FOR NEWS WRITING AND REPORTING

3.1.1 Do Not Pass A Verdict Or Make A Judgment
It is not your duty as a reporter or writer to passerdict or make
judgment. Just gather the facts of the story, mteskeem to your
audience and let them decide on whose side théyvaiit to go.

3.1.2 Do Not Editorialize
Leave editorializing to the Editorial Writers. Neweports must be as
straightforward and objective.
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3.1.3 Avoid The Use Of Unfamiliar Jargon
Do not assume that your audience knows the meaoinipe unfamiliar
jargons you are using. Always use familiar words.

3.1.4 Keep yourself and other reporters out of the storyunless you and
they are an essential part of the news.

3.1.5 Avoid the use of “told me”, “told this writer” or “ told our reporter.”
The phrase “in an interview will serve your purpose

3.1.6 There must be perfect accuracy in writing and repoting. When in
doubt, leave it out.

3.1.7 There must be no willful distortion of facts in eiher news or
headlines.

Never tamper with the facts of a story no mattertibnefits that may
accrue to you as a result. This is an unforgivalffience in journalism.
Any reporter who tampers or fabricates the so-ddlets of a story is
finished in the industry. You become leprous, untwble and
unemployable.

3.1.8 Guard against publication of libelous statements.
The good reporter is the one who lives to writethaeoreport and see
the fame of the previous reports come to him. Awerding your way
into jail. Libelous statements should be avoidedalbise of its capacity
to keep you in jail and close down your media oizgtion because of
insolvency resulting from the inability to pay cofines.

3.1.9 Always use simple words.
News writing and reporting are not the platformsirtgpress anybody
with long sounding and big words. Always use tharast simple word.
A good news report is the one the average readdsrand understands.

3.1.10 All news copies must be typewritten and double-sgad.
The era of hand written copies is gone. Therefameporter must know
how to type his story using the computer. It musbabe typed in
double space so that Sub-Editors and Editors wllable to edit the

copy.
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3.1.11The first page must carry the reporter’s surname, aslug line and
date in the top left hand corner.Slug lines must be short- preferably
one word.

3.1.12 Start your story half-way down the first page.
You must give enough space for your superior editstaff to work on
your copy.

3.1.13Leave at least 1(inches) margin at left, right, to@nd bottom of each
page Don't overcrowd the pages. Leave appropriate margs
suggested.

3.1.14Each page must be numbered or letteredThe correct letter or
numeral is in the form of “B copy next” or “pagen2xt”. This type of
numbering must appear at the bottom right handesooh each page
except the last.

3.1.15The end of a story must be marked by a cerf8@d or “***” or“#” .

3.1.16Always make you lead interestingGuard against misleading leads.

Leads sell a story. Therefore, to get and keeptiesmtion of your
audience, the lead must be interesting.

3.1.17 Use the inverted pyramid format when writing your news story.
This is the generally accepted format for writireyus reports because it
presents the most important elements of a storyhm first few
paragraphs. The format also makes it easy to otestfrom the bottom
without losing any substance of the story.

3.1.18You must quote accurately Use quotes only where necessary to
brighten up your story. Please, do not overdoithygur copy.

3.1.19Use SAID if you want to write in the present teasel SAID THAT if it
is reported speech. This style helps the copyne@irrency and live.

3.1.20Always read your copy carefully and connect allaymphical spelling
and grammatical mistakes before turning it in. Tisisa primary rule
even in ordinary or everyday writing. No amountakte could justify a
badly written copy.
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3.1.21Your copy must be submitted in duplicate and batpies must be
properly edited.

3.1.22Never underline words or phrases or titles of bankgur copy.

3.1.23From the perspectives of Agbese (2008), a seasoepdrter and
publisher, don’t exaggerate, don’t over dramatiomyare of adjectives,
use the active voice and be natural and conversdtwhen you write.

Self Assessment Exercise 1.4
1. Identify at least ten rules of writing a good copy.

4.0 CONCLUSION

The media industry is an organized industry andtlsere must rules and
regulations guiding how copies are written andedilifor publication. Some of
these rules may differ from country to country theé underlying fact is that they
make for good writing. Any report that lacks thesées or some of them will
definitely turn out rejected by a reputable eddomedia organization.

5.0 SUMMARY

This unit focused on the rules that make for a goaul. It is believed that you
are now familiar with these rules after going thguhis unit.

6.0 TUTOR MARKED ASSIGNMENT

1. Identify ten rules of news writing and arguettlfzey should be retained even
beyond this century.

7.0 REFERENCES/FURTHER READINGS

1. Mencher, M. (2010)Mencher’'s News Writing and Reporting ("1Edition).
Boston: McGraw-Hill Higher Education.

2. Agbese, Dan (2008)The Reporters’ CompanionLagos: Newswatch Books
Ltd.
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1.0 INTRODUCTION

A good reporter must first and foremost be a gooiew This is because his
writing skills are needed in his news writing amegarting job as a journalist. A
poor writer can never make a good news writer porer. Good news writing
begins first from understanding the elements ofdgedting and applying them
in our writing assignments. This is the focus as thnit. Good writing has six
characteristics, which is called elements of goaoidinvg.

2.0 OBJECTIVES

This unit aims at teaching the students the rulegomd news writing and
identifying what will constitute poor writing. Abe end of this unit,
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1. The student will be able to identify the rules taneents of good writing and
demonstrate a reasonable skill in the use of slerhemt.

2. ldentify and discuss the elements that could cturtstpoor writing.

MAIN CONTENT

3.1 ELEMENTS OF GOOD WRITING

3.1.1 Precision:
A good writer must always obey the rule of premmsiWords should be
used and they should mean exactly what you or éghteem to mean. You
should never use for example “uninterested” whamypean “disinterested”,
nor should you use “farther” for “further”. If yoweport that fire has
destroyed a house, you mean it must be rebuiltrepmired. If you say fire
fighters donned oxygen masks to enter a burninddingi, you are
impugning either their intelligence or yours. Oxgges dangerous around
fire; fire fighters use their tankslule, B. D. & Anderson, D. A., 2003)

Words are the tools of your trade and the writer gge only certain words
in certain situations. Also, the writer can chodsEem many words. That
freedom can be both exhilarating and dangerous.

3.1.2 Clarity:

All news reports and stories must be clearly wmittEvery reporter should
be aware of the following when attempting to wdlear stories:

(A) Should make use of simple sentences and famibadsv

(B) Use correct grammar and punctuation.

(C) Should be able to think clearly by structuring #tery to have a beginning
(lead), middle (body) and end (conclusion).

(D) Make use of active voice

(E) Avoid adjectives and exaggeration.

3.1.3 Pace:
Good writing must have a pace appropriate to tmerd. Sentences and words
give a story mood. Short sentences convey actemsidn and movement. A
series of long sentences conveys a more relaxedi;ong sentences slow
down the reader. Between these two extremes aternss of varying lengths,
and good writers use them all. Not all sentencesilshbe long or short. Nor
should they all be of medium length. An abrupt gern sentence length
draws attention to the sentence. Try it someti(Hete, B. D. & Anderson, D. A,,
2003)
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3.1.4 Transitions:
Good writing uses transitional devices that leagrémader from one thought to
the next. A transition is a bridge, which assuhesreader that the writer has a
sense of direction. A transition can be a word,haagpe, a sentence or a
paragraph. Common transitions are “and”, “but” dmowever.”

3.1.5 Sensory Appeal
Good writing must appeal to the reader’s sensesd®witing appeals to one
or more of our five senses: sight, hearing, snedite and touch.

3.1.6 Analogies
Good writing uses analogies. Analogies permit wsit® show similarities and
contrasts. Similes and metaphors are often usadh@ve this purpose. Where
the simile compares one thing to another, a metagdgs one thing is another.
With similes and metaphors, writers draw word piesu

3.2 WHAT MAKES FOR POOR WRITING?

3.2.1

3.2.2

3.2.3

3.24

3.25
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If the story shows dull writing.
Dull writing never makes good copy. To avoid thiways use active
voice and make your writing conversational andlive

If the story is not interesting.
Interest is a constant variable in selecting aystas good. Any
uninteresting story will sure pass off as a cleadence of poor writing.

If the story is too vague, abstract or unclear.

Vague and abstract stories will always be rejectedhe platform of
poor writing. To make your stories interesting,must be clear and
unambiguous.

If there are too many stories already on the subjec

Your story could be rejected as poor if you aretimgi on what every
other person has written on. This is even worsdnethe fact that you
did not bring in any new or fresh facts to yourtimg. Therefore, avoid
writing on what every other person has written biyau don’t want
your report to turn out regarded as poor.

If the story is piece of propaganda or resembles en
Any attempt to pass off a piece of propaganda foewas report or story
will definitely be rejected as poor writing.



3.2.6 If the story is trivial.
Trivial and unimportant stories are likely to bgerted as poor writing
or evidence of it. Write on important issues thdk mterest majority of
your audience.

3.2.7 If the story is not in good taste.
Any writing that offends public morality or showsigence of bad taste
in the choice of words and phrases will be rejeeegoor writing.

3.2.8 If the story runs against the policy of the newspagx or its style
guide.
Every media organization has a style guide- a laidyles that guides
how a particular media establishment intends tesgneits reports and
stories. Any violation of the style guide will seydur paper to the
Editor's waste basket.

3.2.9 If the story has too many figures and statistics.
People naturally hate stories with too many figumed statistics. If your
story is for instance about a budget proposal, findreative way of
presenting.

3.2.101f the story is free publicity stunt.
A story that is free publicity stunt usually triestrick readers with an
advertising matter in a form of a news story. Readend editors
normally abandon such stories.

SELF ASSESSMENT EXERCISE 2.1

1. Discuss five elements that must be available beforecould assess a writing
as good.

2. Why will an editor reject a story as poor writing?

4.0 CONCLUSION

Knowing how to write generally is the first practicstep to knowing how to write for
media organizations. The elements of good writingrefore serve as fundamental
pillars upon which good writing rests.

5.0 SUMMARY

This unit focused on the elements of good writiggx of such elements were
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discussed. Also discussed in this unit are the ehsthat could make one’s writing
turn out poor. About ten of such were also disadigsehis unit.

6.0 TUTOR MARKED ASSIGNMENT

1. Defend the argument that the presence of the elisnaéngood writing will
definitely return a copy as good.

2. Discuss the major reasons why a copy may turn ®pbar writing.
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UNIT 2: CONDUCTING INTERVIEWS

CONTENTS
1.0 Introduction

2.0 Objectives
3.0 Main Content

3.1 Types of Interviews

3.2 Preparing and Conducting the Interview

3.3 Phrasing the Questions

3.4 Establishing Rapport with a Source

3.5 How to Ensure Accuracy

3.6 Quotes and Attributions

3.7 Handling On and Off — the — Record Infation

Self Assessment Exercise

4.0 Conclusion

5.0 Summary

6.0 Tutor Marked Assignment

7.0 References/Further Readings

1.0 INTRODUCTION

The interview is the art of meeting people and ragkhem questions with a view to

eliciting information on specific issues or happeys. Generally, a reporter conducts
interviews when he needs information about eventissues of public significance.

The interview is a journalist’s tool for digging tdiacts and its importance in the news
gathering process cannot be over-emphasized.

2.0 OBJECTIVES

This section teaches the students how to prepatecamy out a successful interview and
how to handle quotes and make attributions. Atethé of this lecture, the students will be
able to:

1.

akrwn

Identify the different types of interviews and htawgo about organizing them.
Prepare and conduct interviews

Phrasing questions for interview

Establish rapport with an interviewee

Ensure accuracy in conducting interviews
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6. Quote and attribute correctly
7. Handle on- and off — the — record information mprefessionally.

3.0 MAIN CONTENT
3.1 TYPES OF INTERVIEWS

3.1.1 Exclusive Interview:
This refers to an interview exclusively conducted & reporter without any
other reporter participating in it.

3.1.2 Panel Interview:
In this interview, more than one reporter from &ipalar media establishment
participates in the interview.

3.1.3 Telephone Interview:
This is conducted through the telephone espeanaiy that telecommunication
industry in Nigeria has improved greatly.

3.1.4 Personality Interview:
This is conducted with the view to gathering infatran concerning a person
whose life’'s activities the reporter wants to wrdbout. Most personality
interviews are usually done on an exclusive basis.

3.1.5 _On-the-Spot Interviews:
This refers to situations when reporters ask gbleesons impromptu questions,
usually people who are important in governmentitinig dignitaries, social
celebrities, top military officers, academics, Wgsiness persons etc. The
interview is usually transit in nature and takeacpl during stop over at the
Airport, venue of events etc.

3.1.6 Group Interviews:
This is an interview in which many reporters fromffatent media
organizations participate. It is usually a questma-answer session during
press conferences, press briefings etc.

SELF ASSESSMENT EXERCISE 2.1
I. Identify and discuss five types of interviews ugpabnducted in the Nigerian
media industry today.
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3.2 PREPARING AND CONDUCTING THE INTERVIEW (Interview

Skills)

1. The reporter who wants to conduct an interview nfé& Prepared”. The
first step is to identify the subject of the intew and the personality to be
interviewed. As a reporter, you must establishribed for the interview. You
must also have a good idea of the kind of inforaratyou seek, so that
everything that is given to you will not seem IWat you are looking for.
Having identified the subject and the person tanterviewed, you go ahead
and book an appointment with the interviewee. Yan book appointment
through the telephone, you can go to his/her officeisit him/her at home as
a last resort. Make sure you book an appointmestt fi

2. If the interviewee wants to know why you want tdenview him/her, you
could give him/her a general idea and nothing mtires unprofessional to
give out your entire questions to the intervieweead of time. You will end
up with canned answers.

3. You then prepare you questions and arrange theordar of importance.
You are not expected to forward the questions & itherview before the
interview date.

4. Do a thorough background research on the subjettemand familiarize
yourself with the historical background, social ambnomic activities of the
interviewee. His political leanings and hobbies tmag be overlooked.

5. On the day of the interview, arrive at the venueth@ interview on time
atleast 15 minutes before the beginning of therwd®. This gives you a
cool start.

6. Listen and listen well. Let the interviewee do thiking and encourage him
by nodding your head, but don’t overdo this. Danterrupt to offer your
opinion, but you can ask necessary follow-up goastwhen the need arises.

7. You should watch out for the interviewee’s emoticoae level (ETL) as the
interview progresses. The ETL may fluctuate frometito time due to the
intensity of the interview. If the ETL is too highipu should try to bring it
low by asking trivial questions. If it is too lowpu should try to raise it by
asking sensitive and breath taking questions.
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8. If you are conducting the interview with a micropleoor tape recorder,
always hold it yourself. Never allow your interviees to hold the
microphone otherwise they will take over the contfcthe interview.

9. When the interview reaches the central theme, thestegpn should be short
and delivered at a time. Try to make the intervievamswer the central
guestions.

10.Never feel intimidated about the personality yoe &b interview. Don'’t
forget you are not there in your own capacity, woe representing majority
of the audience who read or watch your media omgdioin. Therefore, be
confident. It gives you a cool and calculated head.

11.The first question is very vital. Settle for a simpnon-committal question.
This will help to reduce any tension already in dti@osphere.

12.Do not ask dead end questions. Dead end questmm®tdrequire detailed
answers. They may end up with YES or NO kind oposses.

13.Do not be prosecutorial in your approach. Rementierinterviewee is not
on trial and you are not a lawyer or judge.

14.Do not lecture the interviewee; ask your questiassstraightforward as
possible.

15.Take notes even if the tape recorder, midget or@hgr electronic device
you are using is fool proof. Anything can happen.

16. At the end of the interview, you should not hdsit thank the interviewee
and assure him that you may call again if the nagdes for further
clarification about issues raised in the interview.

17. Finally, when writing your story, never forget tb#-the-record rule as some
information might have been given to you off-recdxgver abuse privileges
and confidences. Such abuses hinder the growtieahtustry.

SELF ASSESSMENT EXERCISE 2.2

1. Discuss tem vital skills a budding reporter needshave in conducting
interviews.
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3.3 PHRASING THE QUESTIONS

The way an accomplished lawyer asks questionsrdates whether the lawyer
will win his case or not. The journalist faces #@ne challenge. Reporters have
missed many stories because they didn’'t know howaslo questions. By the
phrasing of the question, many reporters signal rdésponse they expect or
prejudices they have. There are basically two wayseporter could phrase
his/her questions to get the desired results. Tseis through the Open-ended
questions and the second is through the Close-emakestion.

3.3.1 Open-Ended Questions:
Open-ended questions allow the respondent somébifigx In response to an
open-ended question, the source often reveals thare he or she realizes or
intends to. Open-ended questions are less diretiems threatening. They are
more exploratory and more flexible. However, if yomant a person’s
biographical data, don’t say “Tell me about you'sel

3.3.2 Close-ended Questions:
Close-ended questions are designed to elicit dpeegponses. Instead of asking a
previous employee to appraise a Minister-desighatesagerial competence, you
may ask, “How well does Chief Ekeanyanwu listerthte people who work for
him?” “Does he explain his decisions?” When you @sgue questions you may
likely get vague answers. By asking a specific tjaesyou are more likely to get
a specific answer.

SELF ASSESSMENT EXERCISE 2.3
1. Discuss four benefits close-ended questions hageapen-ended questions.

3.4ESTABLISHING RAPPORT WITH A SOURCE

The right chemistry produces an interview thatis for both parties. When John
Lindsay was the mayor of New York, the AP’s Peterogd an interview with the
guestion, “Would you want your daughter to marrynayor of New York?”
Lindsay roared in laughter and Pett had a greatvigw.

Rapport is the relationship between the reportdrtha source and is very crucial
to the source of the interview. The relationshigasnetimes relaxed, sometimes
strained. Often it is somewhere in between. The tgprelationship you try to
establish with your source is determined by thel kihstory you are doing.

There are several approaches to establishing rappitin a source (These
approaches also serve as interview approaches.iitiege:
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1. You can start off with small talk and allow the fiéiarity to graduate to the
level you could take advantage of and then bringhgmajor issues of the
interview.

2. Bring up something humorous about the interviewae lyave found out during
your research and which you think can interesirterviewee in your opening
statements. This may be the small talk that wilate the needed rapport for
you.

3. Ask about something you know the source will wamttdalk about. If he is
Premiership fan and ready to bet his live over &4l take advantage and talk
about the Chelsea versus Man U penultimate gamartag decide who wins
the EPL 2011 Season. Once he identifies he has addietions and hobbies
like you, he creates the rapport for you to talkito

4. Show sources what you have in common. This willpgupthe number three
point made above.

5. Empathize with your sources or subjects. Don’t gsvde the judge and
prosecutor. Sometimes, it may help to put yoursektheir shoe and feel the
pains. This may draw you closer to him or her dyitime interview process.

6. Conduct the interview where the source feels mosnfortable. When you
create such a relaxed mood for him, he comes omith@shas known you for a
long time. The ultimate outcome may a great inesvior you.

7. Where you sit in relation to the person you arerwiewing could also be
important in determining the kind of rapport youved®p. Unless you are
deliberately trying to make the interviewee feelcammfortable, do not sit
directly in front of him/her. Permit your sourcesdstablish eye contact if and
when they wish.

8. Tape recorders ensure accuracy of quotes, butrttadye many speakers self-
conscious or nervous. Try to place it in an incorspus spot and ignore it.

SELF ASSESSMENT EXERCISE 2.4

1. Discuss four practical things you need to do taldsh a rapport with a source
you are about to interview.
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3.5 HOW TO ENSURE ACCURACY
Accuracy is a major problem in all interviews. Balie question and the answer
may be ambiguous. You may not understand whatidsasad you may record it
incorrectly too. You may not know the context oé tremarks and your biases
may interfere with the message.

3.5.1. Techniques to Ensure Accuracy
To ensure accuracy, the following techniques cbel@dopted:

1. Observing: Some reporters look but do not see. As a repontben you
look, please, observe.

2. Understand: Understanding what you see is crucial to the neatheaging
process, so also is the understanding of what year.Never assume you
understand. Make sure you do. Ignorance is nevexamse in law.

3. Asking Follow-up Questions If you understand what the source is saying,
you should show this by asking meaningful followaupestions.

3.5.2. Other Techniques to Achieving Accuracy:
1. Encourage the speaker to add more details.

2. Another devise to making the source talk is noti@stjon at all; it is a pause.

3. Before you leave, ask if there’s anything you fargpask. Put the burden on
the source. You are also doing him a favour byrgvhim the chance to
contribute to direction of the interview.

4. Quickly review your note and check facts, espegidlites, numbers, quotes,
spellings and titles.

5. As a matter of courtesy, tell the source when tbeysnight appear.

6. Remember that the interview may be over, but yalationship with the

source still stays.

SELF ASSESSMENT EXERCISE 2.5
1. Discuss the primary techniques adopted by repoibesishieve accuracy.
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3.6 QUOTES AND ATTRIBUTIONS

3.6.1.Introduction: Direct quotes add colour and credibility. By usidigect

guotes, you are putting your audience directlyaunch with the speaker.
Like a letter, direct quotes are personal. Not yinemng people say should
be put into direct quotes. You need to learn wbajuote directly, when to
use partial quotes and when to paraphrase. You atsstlearn how and
how often to attribute a remark because some irdbam may not excuse
you from a possible libel suit. Therefore, you maisio learn to deal with
off-the-record quotes and background information.

3.6.2.What To Quote Directly
Brief, precise and relevant quotes spice up any.sBut you can overdo a
good thing. You need direct quotes in your stony,doubt but you also
need to develop your skill in recognizing what isrth quoting. Make use
of the following guidelines:
(A)Use direct quotes when someone says somethingeuniqu
(B)Use direct quotes when someone says somethingelyiqu
(C)Use direct quotes when someone important says borgeiportant.

3.6.3.Problems In Direct Quotation

(A) Paraphrasing guotes Some quotations need verifications while othezech
clarification. Do not quote someone unless yousane of what that person
means. The best way to avoid confusing and ungeates or needlessly long
wordy quotes is to paraphrase.

(B) Partial quotes It is also much better to paraphrase or to uBejfwtes than to
use fragmentary or partial quotes. Example:
The Vice-Chancellor said lecturers should
“turn off” unnecessary lights and “lock up”
before closing for the day.

This sentence will be better off without quotatimarks. Again partial quotes
often contain an ellipsis inside them to tell teader that some of the words of
the quotes are missing. Example:

“I have come here tonight ... and | have

crossed state lines ... to conspire against the

government”
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This practice at times may be justifiable, but whould not keep the reader guessing
and wondering what is missing.

3.6.4 Correcting Quotes

None of us regularly speaks in perfect, grammatssaitences. The same persons
when writing down his remarks presumably would &gtammatically and correctly.
Therefore, it is accepted practice on many newsgapecorrect grammar and to put a
person’s remark into complete sentences. This lsyever, brought some
controversy. The question is “Would you fix a quatemake the person you are
guoting sound grammatical?” Here are some opinamd answers from renowned
reporters.
1. Columnist James Kilpatrick:

Sure. It is elementary courtesy, and every one @doé&%u don’'t change the

substance of your subject’s thought, of course. ¥auid make anyone in

politics look ridiculous if you quoted him verbatal the time with all the

ands, ifs, buts, and ors.

2. Jack Newfield, former Senior Editor for village voke:
No, | don’t. New York political leader Meade Espo'si colorfulness comes
from his lack of grammar.

3. The AP Style book says:
Quotations normally should be corrected to avoid #rrors in grammar and
word usage that often occur unnoticed when somesrgpeaking but are
embarrassing in print.

4. Use of Obscenity:

On most newspapers, some things people say are pewaitted in print, even
if they are said uniquely. Newspapers rarely poibscenities, profanities or
vulgarities unless they are essential to the stboy. instance, obscenities are
not used in the Washington Post except with thecsap of a top editor. But if
it is a “Hardcore” obscenity referring to the bodgnd sexual or excretory
functions, The Washington Post’s Style book caliste first letter followed
by dashes. E.dHe called the President a “f--king fool”

3.6.4. Attributing Direct And Indirect Quotes
In composition and creative writing classes, youw rhave been told to avoid
repeating the same words. This is not so in newsingrand reporting
especially for the word “said”. Reporters and editprefer forms of the verb
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“to say” in most instances, even if they are repeédhroughout a story. There

are reasons for doing so:

(a) ‘Said’ is Unobtrusive — Not easily noticeable andes in the news columns
and calls no attention to itself.

(b) ‘Said’ is Neutral- It has no connotations.

(c) ‘Said’ is Objective — It does not depict the repod biases.

3.6.5.Guidelines On How To Attribute Information

1. If a direct quote is more than one sentence lolagepthe attribution at the end
of the first sentence. Example:
“The bus overturned at least three times,” the
policeman said. “None of the twenty
passengers was hurt. Luckily, the car did not
explode to flames.”

2. Do not follow a fragment of a quote with a contimgicomplete sentence of
guotation. For example:
WRONG: - The Vice-Chancellor said the time had come
“to turn off some lights. We all must do
something to conserve electricity.”
RIGHT: - "The time has come to turn off some lights”
the Vice Chancellor said. “We must all do
something to conserve electricity.”

Always separate partial quotes and detamuotes.

3. The First time you attribute a direct or indireabtg, identify the speaker fully.
Example:
The Vice-Chancellor of the prestigious
Covenant University, Prof Aize Immonokhome
Obayan, said students will no longer be
allowed to wear jean trousers to lectures.

4. Don't attribute direct quotes to more than one @erss in the following:
“The bullets came out from everywhere,”
witnesses said. “The protesters had guns even
the children amongst them.”
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You can however, eliminate the quotation marksnaeed any witness made
the statement. Never make up a source and nevemtiavquote for anonymous
witnesses. It is dishonest, inaccurate and inextesa

5. In stories covering past news events, use thet@ase in attributing, and use it
throughout the story. However, stories that dorepbrt on news events, such
as features, may be effective if the attributiores@nsistently in present tense.
Example:

“| like being the mayor,” she says”
You are indicating that she still enjatys

6. Ordinarily, place the noun or pronoun before théve attributions. Example:
“Everything is under control,” the Inspector
General of Police said.

If you must identify a person by indicating a latittg, it is better to begin the
attribution with the verb. Example:

“I enjoy the new position,” says Prof. Prince

lzedonmi, Dean of Post Graduate Studies,

Covenant University.

SELF ASSESSMENT EXERCISE 2.6
1. How would you handle errors in direct quotation?
2. Discuss the guidelines in attributing information

3.7 HANDLING ON AND OFF — THE — RECORD INFORMATION

3.7.1 Introduction: Sometimes a speaker or source may not want tabted at all

— directly or indirectly. Therefore, you must ledonuse sound professional judgment
in handling them. If you agree to accept their infation, you must honour their

request to remain off the record. Breaching thamfidence destroys trust and

credibility.

3.7.2._Guidelines For Citing Sources
Not naming sources is dangerous for two importeasons:
[.  Such information will lack credibility and make theporter and the
newspaper suspect.
[I.  The source may be lying.
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The following distinctions are made regarding searand attributions:

1. Off-the-Record This means you cannot use the information giveydu

no matter the situation or pressure of breakingmotiit a scoop.

2. On Record This means you can use the information as wedlti@gute it to
the source. This is the ideal situation you mustyger sources to give you
information. Anything outside this is a risk.

3. Not for Attribution: This means you may use the information but may no

attribute it to the source. You must take respalisilfor the use of the
information.

4. On _Background This means you may use the information but with a

general title for a source. Example: “A Presiddn#dade”, “A Senior
Official”. The real source’s name must be mentioned

5. On Deep BackgroundThis means you may use the information, but you

must say it on your own and take responsibility.

Please note that there is currently no universedeagent on these terms as different
practitioners in different circumstances interptieém differently. Therefore, your
obligation is to make sure you and your source®rstdnd each other. Set the ground
rules ahead of time. Clarify your terms and make stou know the policy of your
paper on such matters.

Self Assessment Exercise 2.7

Discuss the guidelines for citing sources.

4.0CONCLUSION

The interview remains one of practical ways a regouses to gather news and
information in the course of his/her assignmentslhecessary therefore for every
reporter to learn the skills of interviewing angbpthem where and when necessary.

5.0 SUMMARY
In this unit, you have learnt:

1. The meaning of interviewing

55|Page



2. The art of interviewing
3. The different types of interviews

4. The techniques and skills required to carry outrdaaerview and the various
ways to quote and attribute information that cofn@s interviews.

6.0TUTOR MARKED ASSIGNMENT

1. Is interviewing and art or a science? Please,fyugtiur answer with valid
argument.

2. Discuss five primary types of interviews a newsorégr could carry out in
the course of his/her assignment.

3. Discuss ten effective approaches to carrying autcaessful interview.
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UNIT 3: NEWS GATHERING AND SOURCES

CONTENTS
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3.0 Main Content
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3.3 Checking the Facts of a Story
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6.0 Tutor Marked Assignment
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1.0INTRODUCTION

To define news is one thing to get it is anothar.gather news the reporter must
know where and when to look for it, what and whamsee, why and how to

verify the facts he assembled and when and howséotlie information he has

gotten to write a story. News gathering is the majcupation of both cub and

experienced reporters. This is the major reasoatgrattention will be paid to it

in this unit.

2.0 OBJECTIVES
At the end of this unit, you are expected to knbe/following:

1. Know the meaning of news gathering and its vité ia the daily reportorial
duty of a journalist.

2. The different types of sources available to theoregw and how to deal with
them.

3. Know how to find the story idea especially duriregipds of news “scarcity”

4. Discuss how to cross check the facts of your story.
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5. Discuss how to develop and grow your sources.

3.0 MAIN CONTENT
3.1 NEWS GATHERING AND SOURCES

Every story begins as a stream does “from a souitel cannot find a great story

today that does not have a story. This reminds fnatwne of my great Professors
told me-that every PhD as a story! Such stories hlve a beginning. This is the
major reason most persons who are unfamiliar Wighrtews gathering process often
wonder how reporters gather and assemble theirnraton, how do they get access
to information and information sources, and howtltey sustain the daily publication

of news in their media organizations. This shallobe concern in this section. There
are three broad categories of sources of newsstthus:

1. Predictable Sources 2. Unpredictable Sources.Adticipated Sources

3.1.1 Predictable Sources:

These are sources that regularly service the neaissiry either because of their
function that make their activities of public inést or by their nature that help
generate events that attract a large number oflpeBpedictable Sources include
diary of news, published reports in form of newsggapmagazines, journals, and
handouts, broadcast on Radio/TV and prepared spsetthalso includes active
or dramatic newsbreaks, which include news from pé&ce, hospitals, fire
service, hotels, schools, religious organizatidaisour and political associations.
With predictable sources, you are sure to get domgefrom there all the time.

3.1.2 Unpredictable Sources:
This means a nose for news that borders on thayalraining, exposure and
experience of the reporter to determine what neaand report it accordingly.
Unpredictable sources are the likely sources wheeaking news or tips that
could lead to scoop could come from.

3.1.3Anticipated Sources
This is similar to predictable sources except lher flact that anticipated sources
are restricted to planned events that a reportewkrwill definitely happen.
Such events include a national day celebration,gbudpeech and special
anniversaries, Labour Day etc.
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No matter the sources of getting news, a good tepa@hould have the ability to
listen, see and possess attributes of a good ieteev. These are needed in dealing
with those sources.

In summary, a reporter gets news by:

1.
2.

Going to the scene of the news event and obseem®unfold,;

Talking to people what witnessed the event happenhat you will consider as
using eye witness accounts;

Consulting secondary sources like records, repddsyments, files, etc to cross
check and corroborate facts and figures.

Sources could also be human in nature, physicahbine. Human sources are those
personal contacts you have build over time. They aso authorities and people
involved in news events. The physical sources aresists of records, documents,
reference works etc. The Online sources includast array of human and physical
sources, from academics to government data (Men2b&n).

SELF ASSESSMENT EXERCISE 3.1

1. Discuss the various ways a reporter could gathessred an event he did not

witness.

3.2 HOW TO FIND THE STORY IDEA

How to find the story idea has always pricked thaedrof reporters especially
during lull period. But the imaginative reporterlivdiscover in this section that
the story idea could be gotten from a lot of pladesr instance, the readers
sometimes bring story ideas to the newspaper offiest story ideas, though,
are the result of an active imagination, a livelyiasity and a little help from
friends. Journalists soon learn to recognize howriet written for other
publications can be written for their own. They gethe habit of carrying a little
notebook to jot down ideas when something somelsagyg strikes a responsive
chord. But even for good journalists, the wellsgrof ideas sometimes dries up.
Therefore, take note of these 10 sources of stdepns. They are good for
anytime and anyplace. They were compiled from tdiex version of Mencher
(2003).

3.2.1 Other people
As a journalist you meet many people from timeitoet What are they
talking when they are not talking business? Whathhbey heard lately?
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Journalists have to listen even if it means eawggang while having a
cup of tea. What do you think interest people? #hemo better source
of story ideas than the people you meet while yeuwé-duty or on duty.

They are, after all, your readers. Therefore, takée of others and
always try to find out what's on their mind. Wheereyou look try to see
beyond your nose.

3.2.2 Other publications

News stories are sometimes recycled across thetrgoby different
media organizations in different ways. Read otlevspapers, magazines,
books, pamphlets and the house journals and neersledf businesses
and organizations. But please note that all stocesnot fit in every
community. You have to know your own readershigstéry about urban
renewal will definitely attract more attention imd¢os than in lyana lyesi.
When you are reading other publications for ideasjember that you
should not duplicate a story in your own newspapport verbatim. You
are only looking for the idea, so as to take tleysfrom a new angle.

3.2.3 News releases

Releases from Public Relations persons are valustieces of story
ideas. Try to follow up on some of these reguldeases that come to
your media organization. You may never know whéeytwill take you
to or predict the end.

3.2.4 Social services directory

Many cities and localities have a composite listiofy all agencies
providing social services. These listings couldwhiup different kinds of
ideas about the society which a reporter coulabvollhrough. You should
therefore take note that each of those agencieshadclients could lead
to a potential story.

3.2.5 Government reports
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Aso Rock is the Nigerian seat of Government. On alydbasis,
information and statistics flow from such a plac®&ut behind every
statistics, however, is a person. Every person potential story. The
census report for instance contains not only theber of people in a
community, but also their income and education, hoany cars they
own, whether they rent or own a house, etc. Sunbusereports tell much



more. Therefore, find out what and why, and youeh&w yourself a
treasure chest of stories.

3.2.6 Stories in your newspaper

Many a stream has yielded gold nuggets after tts¢ Wave of miners
have left. Newspapers sometimes play hit-and-rumjglism. Always ask
yourself, whenever you read a report in a newspdipitre human interest
angle has been reported adequately. When your @esp is

concentrating on the election winners, maybe yau get an interesting
story by talking to the losers and their supportedsd when the

unemployment statistics are reported in your nepsparemember that
behind each of those numbers is a name of a pev#bout a job and

probably a family to support.

3.2.7 Advertisements and Yellow Pages

Adverts especially classifieds could be valuablarses of story ideas.
Look through the Yellow Pages too. You may stumimea good story
idea.

3.2.8 Wire copy

Whenever you go through the stories from the wavises, don’t forget
to ask yourself if there are any stories that caobalized amongst them.
When a wire service story for instance describegrtbrease in the rate of
inflation, you should ask yourself how the peopleyour community
would be affected. Always look for a local anglestant.

3.2.9 Local newspapers

Don’t ever brush off local news tips. Your readeray be more interested
in them than the so-called national news stories.

3.2.10You
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In the final analysis, you are the one who mustlee enough to look and
listen to what is going on around you. Always raigpesers for yourself
and attempt to answer them. Remember, reporters avboattuned to
people rather than institutions will find the woddound them a rich and
fertile source of human interest. Don’t tune ouwdok and see!



SELF ASSESSMENT EXERCISE 3.2
1. As aresourceful reporter, where will look for stadteas in times of lull.

3.3 CHECKING THE FACTS OF A STORY

A lot of places and information are available foe treporter who is very
thorough in his job and desires to verify everytfdm@t goes into his story
before publication. Some of these avenues are fautite reference manuals
maintained in most newsrooms or in newspaper ligsar Below is a list of

some of the avenues and places available for fiutex to check, cross check
or even triple check his facts before going to pres

3.3.1

3.3.2

3.3.3

3.34

3.3.5

3.3.6

3.3.7

3.3.8
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Local and area telephone directoriesThis could be used to verify the
spelling of names and addresses etc. They arelysabble, but they
are not infallible.

City/Town Directories: These provide the same information as the
telephone directory but also provide informationtbe occupations of
citizens and the owners or managers of businesses.

State_Manuals/Brochures: These provide information on various
government agencies.

Maps of the City: County, State, Nation and World Local maps are
usually posted in the newsrooms. Others may bedfauatlases.

Bartlett’'s Familiar Quotations: This will help you not to quote anyone
out of context or state a quotation as anonymousnwhactually has an
author.

National Assembly Records, Gazettes and Hansard¥hese are where
Government establishments and parastatals stoodfitgal information
for retrieval and reference.

Facts on File (Facts on File Inc)This is a weekly compilation of news
from metropolitan newspapers.

Guinness Book of World Records:Anybody who has done any notable
thing and probably what no one has done before tigs listed in
Guinness Book of World Records.




3.3.9 Current Biography: You no longer need to worry that you can find the
date of birth of a notable personality or his meddame or even place of
birth. Check Current Biographies.

3.3.10Trade and Professional Journals and Newslettersthis will obviously
contain useful information on businesses and reélatatter.

3.3.11Reader’s Guide and Reader’s DigestAny reporter who is not reading
Reader's Guide or Reader’'s Digest is obviously mgsout on an
important information loaded book that could befulsé the modern
reporter.

3.3.12Webster's New World Dictionary of the American Lancquage: This is
a good reference material for journalists.

3.3.13Who’s Who (St Martin’s, New York): Shows who is who as published
by St. Martin’s

3.3.14Who’'s Who in America (Marquis): Also shows who is who in
America.

3.3.15World Almanac and Book of Facts: A book where you may probably
find any meaningful thing you are looking for.

These useful publications and others not mentidme@, enable reporters to verify
data and so avoid unnecessary embarrassment dayisaedidable and recognizable
errors.

SELF ASSESSMENT EXERCISE 3.2
1. Identify and discuss ten useful places to verifst$aas a reporter.

3.4 HOW TO HANDLE SOURCES

Journalists and the profession rely heavily on ddpble sources to succeed with
the reportorial assignment. One of the trade se@ki@ny reporter/journalist is
the contact with people who confide what is happgnn their places of work
and interest, whether in politics, business or edgciAs such, sources are as
necessary as notebooks. Here are some suggestidisaoto manipulate and/or
manage sources:
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3.4.1 Use Sources As Starting Points For Some Stories
Use sources as starting points for your story hatt the end point.
Always double and triple check with other publicdaprivate sources
before going to press or on air. Do your researdh you will find the
supporting facts that corroborate your story orsgjoes the credibility
and thus reliability of the facts you are abouirigko the public sphere.

3.4.2 Maintain A Skeptical Attitude :
Don’t be reluctant to discard sources’ tips if tlieyinot be substantiated.
It is a healthy skeptical attitude that gets you @utrouble in the long
run.

3.4.3 Be Careful With Confidential Or Anonymous Sources

You must be careful with sources who give you inforomtiin
confidence. The Off-the-record rule must be obeyegractice you will
sometimes have certain things only if you agregamff the record and
listen without quoting. If what the source saidrige, you can verify it
later by other sources or facts. But if you dorstdn at all, you won't
know what to investigate. Once you have promised#leiep a source’s
comments confidential, don't break your promise. &weful not to
blunder into suggesting who your source is by sommedvertent
reference that can be traced to your source. ddutd lead to dry up of
sources for the industry.

3.4.4 Be Aware That Many Editors Discourage Anonymous Un-
Attributed Sources:
The granting of secrecy to a source is an opeltaiion to exaggerate,
embroider, embellish or slant. Some reporters liaurd ways to avoid
using unnamed sources. One method is to read bacjuote you want
to use so as to diminish the source’s anxieties faags. A second
technique is to take the time to discover documehtt prove the
source’s allegation. If you can corroborate anyinfation given to you
of the record, you could go ahead and use suchnmafioon without
attributing it to your confidential sources.

3.5 DEVELOPING YOUR SOURCES

As you meet more people and learn your communityy ghould continually
update your records of contacts. They come in haodyetimes. Try to develop a
bookkeeping method for keeping tracks of your cont®eveloping sources
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differ from one journalist to another. But here aocene tips on how to develop a
source:

1. Keep A File Box Of 35 Card: Use one card for each source. Be sure to list
the telephone numbers of both office and home epkbhe same information
in a small notebook you can carry with you or usghbthe file and the
notebook. Sometimes it pays to leave your addredsphone numbers with
your source so that he can always call you up wkemething that is
newsworthy turns up, since you as a journalist oatre everywhere at the
same time.

2. Always Review Your Card Or Notebook From Time To Tme: People
are always moving. They are either changing job$ocation. You need to
update your notebook from time to time or you Wiild out you just have a
record of useless data.

3. Sometime you call your contacts just to say hdllon’'t call them only when
you want to use them.

4. If you can afford it, sometimes take your contaotdunch, dinner etc. Know
their kids and spouse’s names, birthdays and arsaries.

5. Build a healthy relation based on trust and comitgewith sources. If they
grow to trust you, they will not have problems tatkto you when something
important turns up.

6. You can also reverse the process. Whenever anulus&rmation comes to
you make it a habit to pass on such to your souMéeen they get tips too,
they will pass them on to you. It is a mutual thing

4.0 CONCLUSION

Journalists have a common saying that a reportemeaer be better than his or
her sources (Mencher, 2010). Reporters therefoeadspuality time looking for
and cultivating contacts that could become useduihem in the course of their
assignment as reporters. Cultivating and developmgces becomes a must for a
every reporter who wants to remain in the business.

5.0 SUMMARY

This unit discussed the place of sources in thesngathering process. How to
look for sources, cultivate them as well as groenmhwere the major highlights of
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this unit. It is expected that you now know muclow@bsources and the news
gathering process as an upcoming reporter.

6.0TUTOR MARKED ASSIGNMENT

1. Discuss the news gathering procedure and mentian diaces to verify
your facts before turning them out to your editor.

2. Will all your sources be reliable? How would yowntdge sources to ensure
they don't get you into trouble?
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UNIT 4. JOURNALESE

CONTENTS
1.0 Introduction
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3.1Newsroom Terminologies
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5.0 Summary
6.0 Tutor Marked Assignment
7.0 References/Further Readings

1.0 INTRODUCTION

The media profession, like every other notable ggsion, has its language. This is
sometimes referred to as jargons or technical taiseeciated with the profession. For
the media industry, the technical language is dalleurnalese. Journalese is the
language of the art of journalism. This will be tpeeoccupation of this unit.
However, attention will only be paid to those tamologies associated with the News
room where reporters and writers usually domicile.

2.00BJECTIVES

At the end of this chapter, it is expected that wallibe able to list and explain the
technical words, phrases and terms commonly us#teitNewsroom by reporters,
writers and their editors.

3.0 MAIN CONTENT
3.2NEWS ROOM TERMINOLOGIES

Most of the definitions provided in this sectionree&ompiled from the press
association, Reporters’ Companion, Mencher (20bdJjne searches and
media related dictionaries.

3.2.1 Add: Additional news matter to a story already writterisoabout to be
written.
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3.2.2 Assignment: An order to a reporter to cover an event. Assigrnign
the day’s job given to a reporter to cover by hmder News Editor or
direct boss.

3.2.3 Attribution : This means the identification of the person beingted
in the reporter’s story. You only attribute a sttwya source if he or she
gives such information on record.

3.2.4 Actuality: This is an on-the-scene report in broadcasting.

3.2.5 Air time: The time at which a programme is broadcast.

3.2.6 Audio: Sound

3.2.7 Background: Information that may be used by a writer entiretyhis
own responsibility and cannot be attributed even toeliable source”.
The reporter can only use information given on lgasknd on his or
her own risk.

3.2.8 Banner: Headlines written across or near the top of masivépaper
page. It is also called a Streamer or Streaminglimea

3.2.9 Beat: Area assigned to a reporter for regular coveragee#t could be a
place or a subject. Example: State House Corregprtas the State
House as his/her beat while Energy Correspondentssaes related to
energy as his or her beat. In the US, beat cosld la¢ regarded as an
exclusive story.

3.2.10Break: This is when a news development becomes known and
available.

3.2.11Beeper A telephone conversation or interview recorded fater
playback on air.

3.2.12Body type The type in which most of the newspaper is setallys8-
or 9-point type.

3.2.13Bulletin: News of the day as presented in each of the media
organizations.

3.2.14By line: The author of a story or the name of the reportes wrote a
particular story.

3.2.15Bulldog: Early edition, usually the first of a newspapestition for
the day.

3.2.16Caps: Capital letters or uppercase letters.

3.2.17Caption: Synonymous with cutline. It is the explanatory §ingbove
or below a newspaper photograph, illustration agchm.

3.2.18Column: The vertical division of the news page which isially
divided into about five or more columns. It couldabe regarded as a
signed article of opinion or strong personal exgisby an expert.

3.2.19Copy: News story or report.
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3.2.20Copy Flow: This refers to the flow of a news story from tieparter
to the news desk and to the editor who makes tta diecision as to use
the story or not.

3.2.21CAR: Computer Assisted Reporting- the use of onlinalgzdes and
other related resources for the of a news storyneSoefer to it as
Database Journalism and others call it Precisiomadism.

3.2.22Crony Journalism: This is a kind of reporting and coverage that
ignores or treats lightly negative news of aboutends and
acquaintances.

3.2.23Continuity : All radio and television scripts besides commescial

3.2.24Cue Noun; a signal to an announcer, a newscaster aluption
personnel to participate in a broadcast.

3.2.25Cub: A beginning reporter

3.2.26Cutaway: The transition shot from them to another. It isdito avoid
Jamb cut.

3.2.27Deadline Time by which a reporter, editor or desk must have
completed scheduled work for the day.

3.2.28Dateline: The name of the city or town and date, which aee@d at
the beginning of stories not of local origin.

3.2.29Credit line: The line that designates, if necessary, the soafca
story or cut “By NAN—-News Agency of Nigeria”.

3.2.30Dry: A period lacking in news. This is called a lull jwe.

3.2.31Dolly: camera platform

3.2.32Dub: The transfer of one videotape to another

3.2.33Exclusive: A story that is printed solely by one newspaperaar
individual. This could also be called a “scoop”

3.2.34Edition: One version of a newspaper per day.

3.2.35Editorial material: This means all materials in the newspaper that is
advertising related.

3.2.36Enterprise copy: This is a story often covered by a reporter. ltkis
a news story but digs deeper than the usual nemg st

3.2.37Establishing shot:This is a wide shot used to give the viewer aesens
of the scene of action.

3.2.38Fade: Either physical or mechanical lowering of a voiagenwusic to
smooth a transition between sounds

3.2.39File: To send a story to office usually by wire or telepl or to put
news services on the wire.
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3.2.40Filler: Minor news materials used to fill up spaces inrtbesspaper. It
is also called column closers and shorts.

3.2.41Flag: This is the printed title of a newspaper on pagk i$ also called
logotype or nameplate.

3.2.42Folo: A story that follows up a particular theme in avsestory format.

3.2.43FM: Frequency Modulation:

3.2.44Freelance: An unattached writer, reporter, photojournalist or
columnist who writes for a media organization fdea.

3.2.45Graf: Abbreviation for paragraph.

3.2.46Handout: Term for written publicity or special interest nesent to a
newspaper firm.

3.2.47HFR: Abbreviation for “hold for release” material tharmot be used
until it is released by the source or at a desgghéime. It is also used to
tag a story as “embargoed”.

3.2.48Jump: This means continuation of a story from page anartother
page.

3.2.49Kill : To eliminate a news story or refuse to use it beeatiis news
worthy. This also means to spike a story.

3.2.50L0g: Schedule of broadcasting.

3.2.51LTK: “lead to come” usually placed after the slug. Thisans the
lead will be supplied later.

3.2.52Make up: Also called layout or design. This is the arrangema
body type, headlines, and illustrations into pages.

3.2.5Masthead: The heading on the editorial page that gives infdiom
about the newspaper. This is sometimes confuseth Wwlag or
Nameplate.

3.2.5Must: A designation placed on a copy to indicate thatust be run or
published.

3.2.55More: Designation used at the end of a page of copydizate there
are one or more additional pages.

3.2.56Morgue: The newspaper library, where published stories grraphs
and resource materials are stored for referenqeopas.

3.2.57Mix: Combining two or more sound elements into one.

3.2.58Montage: A series of brief shots of various subjects toegassingle
Impression or communicate one idea.

3.2.59News hole:Space in a newspaper allotted to news, illustnatiand
other nonadvertising material.

3.2.600/C: On camera. A reporter delivering copy directlyth@ camera
without covering pictures.
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3.2.610uttakes: Scenes that discarded for the final story.

3.2.620p-ed page Abbreviation for the page opposite the editopiadje.

3.2.63Precede A story written prior to an event. It could alke referred to
as the section of a story preceding the lead.

3.2.64Put to bed Closing the forms of an edition.

3.2.65Rewrite: To write a story a second time to make it bettertm
condense it.

3.2.66Sacred cow:Slang for a subject or story in which the publisher
editors are interested and which must be printed.

3.2.67Scoop See exclusive.

3.2.68Slug: The word or words placed on a copy to designatestiigy. This
is usually placed in the top left hand corner @&f plage.

3.2.69Stringer: A correspondent, not a regular staff member of rtteslia
organization, who is usually paid per story. Caailsb be regarded as a
freelancer.

3.2.70Stet Let it stand, restore

3.2.71SOF Sound on Film recorded simultaneously with theypiet

3.2.72S0T: Sound on Tape. Recorded simultaneously with piatareape

3.2.73 Split page: Front page of an inside section. Also known ashiteak
page, second front page.

3.2.74 Text: Verbatim report of a speech or public statement.

3.2.75Tip: Information passed to a reporter, often in confaden

3.2.76 Trim . To reduce a news story carefully.

3.2.77 Update: This is a story that brings the reader up-to-date situation
already in the news.

3.2.78V/O: Reporter’s voice over pictures. Also called Voicee®

3.2.79VTR: Videotape recording.

3.2.80Wire services: This is a synonym for press agencies or news

agencies. Media organizations usually subscribthése agencies for
news stories etc.

4.0 CONCLUSION

It is important for every reporter to familiarizestor herself with the above newsroom
terminologies in order to remain connected to felleeporters in and out of the
newsroom. Proper understanding by all makes contations very easy.
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5.0 SUMMARY

This unit dealt with terminologies commonly usedhe newsrooms across the globe.
It is expected that you can now identify 80 of thasd explain them.

6.0 TUTOR MARKED ASSIGNMENT
1. Identify twenty core newsroom terminologies amxglain their meaning.
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MODULE 3: NEWS WRITING AND REPORTING FOR THE PRINT
MEDIA

Unit1: The Lead
Unit 2: The Story Structure/Componesftthe Story
Unit 3: Types of News Stories
Unit 4. The Qualities of a Good Newer$/

Elements by Which Newsris are evaluated
Unit 5: Checklist before a Reporteritds a Story

UNIT 1: THE LEAD

CONTENTS

1.0 Introduction

2.00bjectives

3.0 Main Content
3.1 Function/Importance of the Lead
3.2 Hints on How to Write the Lead
3.3 Types of Leads

4.0 Conclusion

5.0 Summary

6.0 Tutor Marked Assignment

7.0 References/Further Readings

1.0INTRODUCTION

Since most stories are written in the inverted pydaform, the news reporter must

master the lead. The lead is the first paragraph éws story and contains the 5Ws
and H. In fact, the lead is the most important par news story because it contains
the most important facts of such a news story. |€ad also summarizes the facts of a
news story and it must be attractive, interestimg) iieadable. The lead could extend to
the second paragraph of the story but under noomalimstances, it should not go

into the third paragraph. This is not to say tha¢ das not come across a story of
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three-paragraph lead in our dailies. What we aymdrto emphasize here is that a
reporter should not indulge in writing three-paegur leads.

According to Mencher (2010) “The lead sentence lsuzontains one idea and
follows the subject-verb-object sentence strucforeclarity.” This means the lead
should begin with the subject, followed by an aetwerb and conclude with the object
of the verb. This structure also makes the repdotarite simple and short sentences.

Some writers and editors also prefer to place wonit on leads. Mencher (2010)
says a lead should not exceed 35 words.

2.0 0BJECTIVES
At the end of this unit you should be able to:

1.

a bk~ DN

Define a lead

Identify the elements of a lead

Identify and explain the functions/features of ade
Identify common lead types as well as give examptesach
Write a good lead.

3.0 MAIN CONTENT
3.1 FUNCTION/IMPORTANCE OF THE LEAD

1. The Lead Summarizes The News:
It gives the reader the sense of the story to fiobmd takes him or her to
the supporting facts or claims presented in thenimgestatements.

2. The Lead Answers The Questions Raised By The 5Ws Ar:
However, not all the answers provided by the 5\ ldmrmust be present
in every lead to make it acceptable but no impartere should be left out
or omitted.

3. The Lead Must Emphasize The News Feature:
The lead is expected to play up the most intergsimsignificant aspect of
the story. The news feature must be played upandad.
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4. The Lead Must Furnish The Reader With Identification Needed
For Clarity:
Persons, places and events must be given idetibiceo make the lead
clear to the reader. These bits of information f@yonsidered as parts of
the answers to the WHO, WHERE and WHAT of an event.

5. The Lead Must Also Suggest Or Give The Authority OnWhich
The News Is Written:
This is called DOCUMENTATION. Documentation giveedence to the
news story.

6. The Lead Must Attract Readers To The Story:
As the window of the story, the lead must get ttiendgion of the reader
and sustain this till he or she gets into the story

7. The Lead Should Suggest The Headline:
From the lead it becomes easy for the sub-editoeditor to cast the
headline for the story. The lead should help sugixs

3.3 Hints on How to Write the Lead

1. Use the SVO (subject-verb-object) sentence stractur

2. Make use of simple and short sentences.

3. Discover the most important element of the storgl atay this up in
your lead.

4. Decide on what lead feature to emphasize amongvwhéVs and H and
make this part of the first sentence.

5. Use a single element if you find out that one eleinstands out clearly
in the story.

6. Make your lead go straight to the point.

7. Always ensure that your main verb is in the actioiEe.

3.4TYPES OF LEADS

There are several types of leads; however, Sorfa®&r) identifies nine thus:
1. Summary Lead which comprises of a statement thewewrs the 5SWs and H of

a news event;

2. The Effect’s Lead which focuses on the effect arssmuences of an event;
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The Contrast Lead which portrays contrasts of nevesits;

The Direct Address Lead which directs its statenag¢tiie reader;

The Question Lead which asks a questions and ps\ad answer as well;
The Cartridge Lead which presents the gist of @men the fewest words;
The Double Feature Lead which contains two sepatates;

The Quote Lead which starts with a quotation and

© © N o 00 Bk~ W

The Shirt-tail Lead which is a lead broken into taentences expressing two
related ideas.

We shall further explain some of these lead typatdre relevant with examples.

1. Summary Lead
The summary lead is often used with the invertechpyd form because it
seeks to summarize the story in a few lines artgltte¢ reader what he needs to
know by answering the 5Ws and H. The summary leadnsarizes the whole
story and gives details later. It is very brief atehls only with the key points
of the story.
Example:

The ultra-modern Ariaria Inteational
Market in Aba, Abia State, reputed to be the
biggest in Africa was razed by fire on Tuesday.

2. Figurative Or Coloured Lead:
This lead permits the extensive use of figurespaefesh or allows the use of
words in the figurative sense rather than thedltesense. The power of a
figurative lead is in its eye-catching effect.
Example:

After a countdown of several weeks, the
Governor has put a fire button and blasted
the MD of the state owned sugar Company
into the rank of redundancy.

3. Quotation Lead:
A quotation lead usually consists of a strikingtesteent that could make
readers interested in the story. Because the gootegad is easy to write, the
general rule is to use it sparingly. It should Isedionly where the quote is
quite significant, and in cases where it could ddama to the story. Whenever
a quotation is used, the explanation of such guwotathould be made in the
next paragraph.
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“The implementation of the present law on abortion
would continue to impede the control of abortion in
the country”

This was contained in a call to the federal
government by the Nigerian Medical Association
(NMA), to legalize abortion.

4. Question Lead
The question lead raises a question and attemp#ndwer the question. A
guestion lead is commonly used in explanatory a@csized writing. The
guestion at times answers itself when it is rhetori
Example:

What is constructive comment and what is
disloyalty to the state? This is the question in
many minds today following the dismissal of a
state commissioner as a result of an alleged
anti-government speech.

The function of the second paragraph as statero#awing the questions is to
explain the question to the listeners, readersewers.

5. Bullet Lead
Bullet lead is nearest to the headline. It is at Ssmtence that carries great
impact. Example:
Multibillionaire and business tycoon, Chief
MKO Abiola was killed today in a car bomb
outside his home.

6. Staccato Lead
This consists of short sentences, coming one afier other to create
heightened effect. It is used to establish a maesd buited for the kind of news
story.
Example:

The disaster started with a building flash.
Next, a shattering roar that led to a crumbling
wall. Then breaking glass, and death.

7. Immediate — |dentification Lead:
In the immediate — identification lead, one of thest important facts of the
story is the “WHOQO” element. Reporters often uss #pproach when someone
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important or someone whose name is widely recoghizemaking news.
Example:

Pop Singer Roy Kelly was hospitalized in good

conditions with second — degree burns on his

scalp last night after his hair caught fire when

he was filming a commercial.

8. Delayed — Identification Lead:
When a reporter uses this type of lead, usuallig ibecause the person or
persons involved have little name recognition amibregreaders. Example:

Madison — A 39-year old carpenter was killed
today in a two-car collision two blocks from
his home.

Dead is William Domonske of 205 W.Oak
St. injured in the accident and taken to Mercy
Hospital were Mary Craig, 21, of 204 Maple
Ave. and Rebecca Roets, 12, of 207 Maple Ave.

9. Multiple — Element Leads:
In some stories, choosing one theme for the le&mbisestrictive. In such cases
the reporter can choose a multiple — element leaddrk more information
into the first paragraph. However, such a lead nhestwritten within the
confines of a clear, simple sentence(s). Example:

PORTLAND - The city council Tuesday

ordered three department heads fired,
established an administrative review board and
said it would begin to monitor the work habits

of administrators.

10. Leads With Flair:
Although the inverted pyramid is designed to telhaers the news first and
fast, not all stories begin with the most importatdatement. When the news
value you want to emphasize is novelty, often #a&llis unusual.
Example:

ROME, ITALY (AP) — The wedding guests

included a drug suspects, the social
coordinator was a narcotics agent, the justice
of the peace was a police chief and 52 officers
were party crashers.

For the unsuspecting bride and groom
the ceremony Friday was truly unforgettable —
a sting operation set up by state and local
police that led to 30 arrests.
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Please note, you may come across other types d$ ldepending on the author you
are reading. However, the summary lead is the smsimonly used in this part of the
world because of its tendency to summarize the $\d/ghin the lead.

SELF ASSESSMENT EXERCISE 3.1
1. Why is a good lead important to a story?

4.0 CONCLUSION

Good leads are essential to the overall value sfoay. It is also important to the
understanding of the major theme espoused in & 3tdnting it correctly becomes a
primary skill every reporter must get. It is alsmpiortant to conclude here that
different authors may choose to give any suitaitle or name to lead types. This is
not the issue. A multiple element lead may be diesdras a summary lead in another
context. This does not make the authors wrong girtriwhat is important to the
editor is writing a good lead.

5.0SUMMARY

In this unit, you were exposed to lead writing he tprint media. The features,
functions and types of leads were also discussésiekpected that you can now write
a good lead after studying this unit.

6.0 TUTOR MARKED ASSIGNMENT

1. ldentify five leads of five lead stories in the @dian Newspaper and state the
type of lead they are.

2. ldentify and discuss two types of leads that wallduitable to the general interest
Newspaper.

7.0 REFERENCES/FURTHER READINGS
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UNIT 2: THE STORY STRUCTURE/COMPONENTS OF THE STORY

CONTENTS
1.0 Introduction
2.00bjectives
3.0 Main Content
3.1 The Inverted Pyramid Format
3.2 The Advantages/Importance of the IPF
3.3 The 5Ws and H
3.4 Components of the Story
4.0Conclusion
5.0Summary
6.0Tutor Marked Assignment
7.0References/Further Readings

1.0 INTRODUCTION

Story structure distinguishes news writing fromeuthypes of writing such as the
essay, poetry, drama, novel, short story and so \&inereas the author of these
other forms of composition usually begin with mimacidental details and work to

a climax near the end of their compositions, theseriter reverses this plan of
organization. He begins with the climax. In hrstfparagraph generally referred
to as the lead or introduction, the news writeribhegvith the most important

information or climax of the story. The second triogortant information comes

second; the third most important information cortesi and so on. This form of

news writing is called the Inverted Pyramid Format.

2.00BJECTIVES

This unit teaches the students the structure oéwsnstory and how to go about writing
stories using the format. At the end of this unit

1. You should be able to describe the news story farma

2. You should be able to discuss the Inverted Pyrdfordnat of writing.

3. You should be able identify and explain the 5Ws Hnd

4. You should be able to differentiate between newsngrand other forms of writing.
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5. You should identify and explain the componentshef $tory.

3.0 MAIN CONTENT
3.1 THE INVERTED PYRAMID FORMAT

The Inverted Pyramid Format is a news story writiognat used centuries ago; however,
most modern newspapers still use the format bedaisthe most space-efficient story form
known. It permits writers to deliver the most imfaort information in a paragraph or two.
This type of news writing format gives the most ortant information in the news first in
form of a lead and goes on to develop the storg gescending order of importance. The
Inverted Pyramid story has no conclusion, as marglesincident news stories are presented
in this form. The illustration below shows the f@m

\ Lead — the most important information /

Second most important information

ifdh most vital
Information

Supporting detail

The purpose of this type of structure is to pregémet news quickly, clearly and
readably, to help the reader easily understanadinéent of the story. Its basic logic
grows out of the different ways in which readerprapch a news story. Some will be
SO interested in the subject that they will reacgrgvword the reporter writes,
regardless of how it is written; others read onfew paragraphs; many will only read
the headline and lead.

To provide all these readers with maximum benéii, reporter arranges the fact in
descending order of importance. The inverted pydaferm has a professional
advantage over the conventional method of essajyngriwhen a news story is very
long and needs cutting, the sub-editor can easityfom the paragraphs, which
contain the least important details.
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3.2 THE ADVANTAGES/IMPORTANCE OF THE INVERTED
PYRAMID FORMAT

1. It makes the reader get the gist quickly.
It helps in headline writing.

It facilitates reading.

It satisfies the curiosity of the reader.

It helps and facilitates page make up.

o gk w N

It facilitates editing to suit the news hole.

3.3 THE 5SWS AND H

The first person associated with tié&/'s and His Rudyard Kipling. “I keep six honest
serving men they taught me all | know and their esamareWhat, Why, Where,
When, Who, and How'. The question these “men” raiseWhat happened? Why it
happened, Where it happened, When it happened, Wheas involved and How it
happened.It may be that not all of these questions can aukhbe answered in
connection with a story but it will be unfortunated unprofessional for a reporter not
to make attempt to find answers to these questions.

1. What Happened?
From the analysis of news stories published in fiseable newspapers in Nigeria,
the WHAT of the stories is the most common startpgnt. In asking the
guestion What Happened? The answer forms the openithe story.
Example:
A total sum of N2.8 billion was pumped into the
foreign exchange market in March this year alone
by the Central Bank of Nigeria.

A further explanation of the “What” follows:
This represents an increase of 15% over the levet o
N2.4 billion recorded last year.

2. Who Was Involved?
The news of WHO as the opening element shows tlenipence of the
personality involved in the news story and it ignfrthis angle that Harold Evan
in his book — News Writing — defines news as peojaen the WHO is not
prominent, that is, when it has no attraction selit and leads to no special
destination in the society; it will rarely open thews story. In some cases, special
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WHO may justify emphasis even though identificatoboes not become part of
the lead.

Examples:
President Olusegun Obasanjo has promised
to improve the conditions of service of
federal civil servants in the country in order
to stem corrupt practices.

United State President, George W. Bush has
announced a donation of $50m in support of
AIDS epidemic in Africa.

3. Where Did It Happen?
The location of a news story is important and dkeiriest when the media
considers their area of coverage or place of reqprt
Example:

An Evangelist of the Christ Church of the
lord, Mr Aboidun Baruwa was Kkilled by a
lion at the Zoological garden of the
University of Ibadan last Saturday.

4. When Did It Happen?
Time element is important in a news story, and osihtases, it is included in
the lead. However, it often sounds odd to begiewsstory with time. That is
why” At noon last Saturday” cannot begin a story.
Example:

President Goodluck Jonathan leaves Abuja
Monday morning for Madrid, to begin a
three-day state visit Spain.

5. Why Did It Happen?
The WHY of a news story is the circumstances surdmg the event behind
the story. In most cases, the WHY is always ansiveréhe body of the news
story, unless when the circumstances surroundiegWWHY deserves more
explanation.
Example:

INEC cannot remove Ngige based on his
expulsion from the PDP. This clarification
was made yesterday by the INEC Chairman.
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Abel Gbobadia, to refuse claims credited to
him.

6. How did it Happen?
The HOW of a story is closely related to the WHYat is why the HOW and
the WHY of the story is usually left for the secamdthird paragraph that form
the body of the story. However, the HOW of a neteysis mostly used to
explain the process the event takes to become a steny.
Example:

Taiwanese police have rescued a wealthy
businessman kidnapped and held for two
weeks in the boot of a car while his captors
demanded a ransom of 50 million Taiwan
dollars.

SELF ASSESSMENT EXERCISE 3.3

1. Justify why you may like to begin your news stondgh any of the 5Ws and
H.

3.4 COMPONENTS OF THE STORY

(This section is completely based on the work & tbnowned News Writing and
Reporting author, Melvin Mencher, 2010)

The components of a story are what the story moistain to be accepted. Mencher
(2010) identifies seven of such components thus:

1. Accuracy:

All information provided in a story must be accerand the facts must also be
verifiable.

2. Attribution:

The sources which provided the reporter with infation he or she used in
writing his/her story must be properly identified.

3. Complete:

A news story should contain the specifics thatstlate, prove and document
the main point of the story

4. Balanced and Fair:

A news story should make sure all sides in a cortgial issue are presented.
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5. Objective:

The writer or reporter should never inject his er bwn personal biases and
prejudices into his or her story.

6. Brief and Focused:

The good news story should get to the point askiyues possible and should
keep to the point.

7. Well-written:

A good news story should be clear, direct, intemgsand error-free.

4.0 CONCLUSION

Good journalism starts by having good reporters wirtve upholding the ABC of
journalism-Accuracy, Brevity and Clarity. Sometimésese values are seen as moral
necessities for the practice of the profession stmalld be upheld by anyone who
wishes to make a name in the industry. The eightpoments of a story discussed in
this section are just expansions of the ABC of pailism.

5.0 SUMMARY

In this unit, you learnt the story structure whtre Inverted Pyramid Format and 5Ws
and H were presented to you. You also studied dhgponents of a story where seven
of the most vital ones were also presented.

6.0 TUTOR MARKED ASSIGNMENT

1. Differentiate between a news story structure awle stith that of a normal essay
in English Language.

2. Discuss why the components of a story are vital jlsurnalist’s credibility.

7.0 REFERENCES/FURTHER READINGS
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Today’s Media Boston: McGraw-Hill Higher Education

3. Ogunsiji, M.A. (1989). Introduction to Print Journalism. Lagos: Nelson
Publishers Limited.
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UNIT 3: TYPES OF NEWS STORIES

CONTENTS
1.0 Introduction
2.00bjectives
3.0 Main Content
3.1 The Straightforward News Story
3.1.1 Hard News
3.1.2 Soft News
3.1.3 Human Interest News
3.1.4 Expected News
3.1.5 Unexpected News
3.2 Investigative Stories
3.3 Interpretation Stories
3.4 In-Depth Stories
4.0Conclusion
5.0Summary
6.0Tutor Marked Assignment
7.0References/Further Readings

1.0 INTRODUCTION

The challenge of news classification should notsben as a simple one. This is
because the characteristics of one type of story b found to be some of the
characteristics of another type. For example, tfferdnce between an in-depth story
and an investigative story is purely a matter grde of thoroughness. In broad terms,
there are four major types of news stories. They ar

1. Straight forward News Stories which include hard/siesoft news and human
interest news

2. Investigative Stories

3. Interpretative Stories

4. In-depth News Stories
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2.0 OBJECTIVES
In this unit, you will be expected to study thefeliént types of news stories and how

to write them. It is therefore expected that atehd of this unit you should be able to:
1. Identify and explain the different types of newsris.
2. To write the different types of news stories.

3.0 MAIN CONTENT
3.1 THE STRAIGHTFORWARD NEWS STORY

This is the product of the usual routine reportiMpst of the stories

published in our commercial newspapers are stifaighérd news stories.

Such stories are never interpreted, editorializedaden with reporter’s

biases and prejudices. They are stories objectameti’anchored on facts.
The reporter adds or subtracts nothing from thesfao which the story is
based.

A straightforward news story may be short or lobgt it can hardly be
long enough to occupy three-quarters of a pagewdrae page. As a rule,
its lead must answer to the 5Ws and H and the ,sa@ya whole must
leave no questions unanswered. The story must ilesi accurate
concise and understandable. As stated earlierglstfarward news story
maybe hard news, soft news and human-interest news.

3.1.1 Hard News
Hard news stories are stories that deal with gawent, economic,

social and political policies. They are storieshwat lot of facts and
figures. Stories concerning the annual budgettipaliand economic

programmes are all hard news stories.

3.1.2 Soft News
These are stories about trends, fashion, entergaihm

personalities and lifestyles. The time element i3t moo

emphasized in writing such news stories.
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3.1.3 Human Interest News
These are stories valued more for their emotiongdact or

oddity. They usually arouse human feelings and wenjup

sentiments and emotions in the persons who reaal the

3.1.4 Expected News
Expected News is anticipated and therefore planfoed It

usually flows from events that are scheduled iraade.

3.1.5 Unexpected News
Unexpected News is not anticipated. It takes peapkwares.

Examples include murders, natural disasters, actsdsc

3.2 Investigative Stories

These types of news hinges on the pursuit of infion that has been
concealed. Investigative stories therefore regihieedigging out of facts.
The investigative reporter is not expected to infes own biased ideas or
opinions into his story. He is not expected to @dilize or interpret the
facts either. Examples of investigate stories thatle headlines are — The
Watergate Scandal, the Buharigate Scandal, and iengate etc.

3.3 Interpretation Stories
This is a form of story in which the reporter igdrto interpret the news

the way he or she sees it. S/He is allowed to irpes own biased but
expert opinion, editorialize and pass commentsherfact being reported.
Interpretative stories require additional factstaded explanations and
logical analysis. Examples include personality pesf and feature

articles

3.4 In-Depth Stories
This is complete quality news reporting. In-deptbrg needs the full

treatment and it needs backgrounding. It requirestive thinking and
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deep imagination on the part of the reporter andtewr Most
newsmagazine stories are usually in-depth storied there is little

difference between an in-depth story and an ingastie story.

SELF ASSESSMENT EXERCISE 3.1
1. Discuss four types of news stories.

4.0 CONCLUSION

The challenge of classifying news is not a sma#.ddowever, reporters and writers
alike should make efforts to understand the stgmahds of the different types and
adhere strictly to such demands. It is unforgivdbtea reporter to pass comments or
twist facts in a straightforward news story.

5.0 SUMMARY

This unit has exposed you to the different types@ks stories and the demands of
writing them. It is expected that you can now idgnthe different story types and
attempt writing each one of them.

6.0TUTOR MARKED ASSIGNMENT

1. Discuss the major differences between a straighfod news story and an in-
depth story.

2. Discuss the major differences between Hard newsSarftthews.
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UNIT 4: THE QUALITIES OF A GOOD NEWS STORY

CONTENTS
1.0 Introduction
2.0 Objectives
3.0 Main Content
3.1 The Qualities of a Good News Story
3.1.1 Accuracy
3.1.2 Objectivity
3.1.3 Balance/Fairness
3.1.4 Currency
3.1.5 Clarity
3.1.6 Brevity
3.1.7 Attribution
3.1.8 Complete
4.0Conclusion
5.0Summary
6.0Tutor Marked Assignment
7.0References/Further Readings

1.0 INTRODUCTION

Editors generally feel that some new stories amgehile some others are not.
This is because news stories must meet some cestderia for it to be
adjudged good. These criteria are referred to asgthalities of a good news
story.

2.0 OBJECTIVES
At the end of this chapter you should be able tenidy and explain the

gualities of a good news story.
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3.0 MAIN CONTENT
3.1 THE QUALITIES OF A GOOD NEWS STORY
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3.1.1 Accuracy

Accuracy is the pillar on which a news story regtsiews story can
be regarded as accurate if all names, ages, addressd direct
guotations in the story are accurate and correeicduracy in news
writing could lead to costly libel suits and a pbks dismissal from
your work. So, efforts must be made to ensuretti@facts you used
in writing any story are accurate to the best afndnowledge.

3.1.2 Objectivity

This presupposes that the reporter presents tlereath all sides of
an issue and all the facts involved in the issubis Thature of
presentation allows the reader to decide what tfests mean and
whose side he or she has sympathy for. For a néwy 0 be
objective, it must not be slanted or editorializ&there is no room
here for the reporter to inject his or her opiniorg matter how
specialized such opinion may be regarded.

The objective criterion has generated a lot of argnts because
people believe it is difficult to be objective whevriting a news
story. They assert that the word objective is netaind so mean
different things to different people. Subjectivitpuld be displayed
either in choice of words or in the choice of facts

3.1.3 Balance/Fairness

This entails treating all sides of a story equalithout showing any
form or evidence of bias and partiality. This coaldo be described
as giving equal attention and prominence to the sides of a story.
In broadcasting, it is called the “Fairness Doe@rinThe views

expressed by opponents on an issue must be giwesuaid coverage
without any form of preferential treatment to anfytbe opposing

views. Balancing up a news story is very taskindegd. Unless a
reporter remains objective, he will miss out thsatal requirement.



3.1.4 Currency

Yesterday's news is no longer news. It is stale mmdonger meant
for consumption. A momentary delay in getting arytacross to
consumers as soon as it breaks could make it stale.reporter
should therefore be current in his search for néwsews story must
be something new that has just happened.

3.1.5 Clarity

News stories must be written in clear, simple andsilg
comprehendible language. To achieve this, a repigregvised to use
simple and unambiguous words; simple sentencesnieanh exactly
what the writer intends it to mean, and good gramraad
punctuation that will bring the actual meaning elts to
comprehension.

3.1.6 Brevity

For a news story to attract the attention of bdih Editor and the
readers, it must be very brief, clear and simplestveaders are in
such a hurry to read an entire story in a newsp&erit is advisable
to tell the news in such a concise manner as totaiaithe interest of
the reader. This criterion gave rise to the adoptd the inverted
pyramid form and the summary lead.

3.1.7 Attribution

This is all about identifying the sources that pded information in
the course of writing the story. Attribution helpape a quote in
proper context and also validate the claims of thporter. It
improves the overall credibility of the story.

3.1.8 Complete
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SELF ASSESSMENT EXERCISE 4.1

1. Discuss five primary qualities you think a good sestory should have.

4.0 CONCLUSION

In the newspaper business, there will continue dordjection and acceptance of
copies. This is majorly because not every copy ithatubmitted will find itself in the
day’s edition of the newspaper. To be acceptedpiy snust have all the qualities
discussed in this unit.

5.0 SUMMARY

This unit dealt with the qualities of a news stdtys our expectation that you are now
familiar with the reasons why some stories arectepewhy others are not. The stories
that lack some or most of the qualities discussettis unit are most likely going to

be rejected.

6.0TUTOR MARKED ASSIGNMENT
1. Give three solid reasons why Attribution is vertalio a story’s completeness.

2. Is objectivity a realistic quality for a news st@rupport your position with
relevant facts.
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UNIT 5: CHECKLIST BEFORE A REPORTER WRITES A STORY

CONTENTS
1.0 Introduction
2.0 Objectives
3.0 Main Content
3.1 Checklist Before a Reporter writes a Story
4.0Conclusion
5.0Summary
6.0Tutor Marked Assignment
7.0References/Further Readings

1.0 INTRODUCTION

Information is the key to good reporting. The répoiis expected to collect enough
information and put it together to make meaningh® readers. Because facts are the
ingredients used in writing a good story, a repomeist always have a checklist of

this before the actual writing process begins.

2.0 OBJECTIVES
At the end of this unit, you should be able to datee what will be in a checklist

before a reporter writes a story.

3.0 MAIN CONTENT
3.1 CHECKLIST BEFORE A REPORTER WRITES A STORY

The checklist before a reporter writes a storyasda on the practical work
and writing of Agbese (2008) thus:

1.Do | have all the Information | need to Write a Conplete
Story?

A reporter must make sure all the required inforomaaire in before the
writing process begins proper. A good reporter liguwesks himself or
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herself the questions his or her readers will agkfand answers to the
guestions.

2.Have | Covered All the Angles, Interviewed Everyone
Concerned and verified All the Information Given to Me by
the Various Sources?

An attempt to answer this question in the affirmatvill definitely
lead to a well written and complete story. Any néeowho is in the
habit of asking himself/herself this question ameint making concerted
efforts to find answers to it will end up an awarntning reporter.

3.Have | answered All the Questions the Questions Ped by the
5Ws and H?

The 5Ws and H raise questions whose answers sumenalli that a
reader needs to know about an event. Every repgtieuld make
attempt to find answers to the questions they ask.

4.Am | Clear in My Mind What Sort of Story | want to Write?

If the reporter has any doubts in his/her mind &liba sort of story
he/she intends to write, then something is nottrigh

5.Do | Fully Understand the Story | am about to write?

This follows from point NO.4 above. The reportersinfully understand
the sort or type of story he/she is about to whbyeappreciating the
nature of facts available and the possible consempseof the story’'s
release.

SELF ASSESSMENT EXERCISE 3.5
1. Discuss the checklist a reporter must take noteetdre writing his report.

4.0 CONCLUSION

This checklist is not exhaustive. There could beynaore even some developed by
reporters themselves to assist them in deliverumgity. However, if the answers are
provided to the questions asked in the checkhst) the reporter is ready to write the
story.
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5.0 SUMMARY

In this chapter, you learnt some of the items thast be available to you as a reporter
before you write a story that could get you positattention.

6.0 TUTOR MARKED ASSIGNMENT

1. Discuss the question posed by the 5Ws and H atel\stey they are important
to a story’s completeness.

7.0 REFERENCES/FURTHER READINGS

1. Mencher, M. (2003, 2010Mencher's News Writing and Reporting (11
Edition). Boston: McGraw-Hill Higher Education

2. Agbese, Dan (2008).he Reporters’ CompanionLagos: Newswatch Books Ltd

3. ltule, Bruce. D.& Anderson, D.A. (2003News Writing and Reporting for
Today’s Media Boston: McGraw-Hill Higher Education
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UNIT 1: CRITERIA FOR SELECTING BROADCAST STORIES
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1.0 INTRODUCTION

Broadcast news stories are written differently witempared to print news stories
that we have been dealing with in our earlier urBi®adcast stories are written to be
easily understood. According to Mencher (2010:19%),write effectively for radio
you must unlearn the prose writer's rules aboutese® structure. Disregard such
forms as dependent clauses and balanced sentéfmescan even forget the first
grammatical rule you ever learned — that a sentemest have a subject and a verb.
Some of radio’s most effective sentences are noipbete sentences at all. They are
descriptive phrases. They save a lot of words anolvgr very smoothly on the air”.
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These make broadcast copies a little more techtheal the usual prose copies. This
unit shall therefore focus on the criteria for s@leg broadcast copy and the things a
broadcaster cannot do when preparing a broadcpgt co

2.0 OBJECTIVES
After completing this unit, you should be able to
1. Explain the criteria for selecting broadcast s®rie
2. Explain the don’ts of a broadcast copy
3. Distinguish between writing for the print and threddcast media.

3.0 MAIN CONTENT

3.1 CRITERIA FOR SELECTING BROADCAST STORIES

There are many reasons why a broadcast news stayybm rejected in the
newsroom. Apart from the universally accepted stanhs] different broadcast
stations have other unique parameters that th@orters must follow in
writing for the Station. However, the following ddube regarded as some of
the criteria that are generally applied in selecbnoadcast news stories.

3.1.1Timeliness

Timeliness as a news value is more important tobiteedcast news
writer than to the print reporter and writer. Prjotrnalists tend to
work on daily cycles but broadcast journalist wank hourly or less

cycles. Generally, a news broadcaster has to “godass” many times a
day, particularly if he is working on radio. Thewsemust be up to the
minute. News that is more than an hour old may due dstale for

broadcast selection (Aworo, 2005 in Folagihal). So, timeliness is a
core criterion in selecting broadcast copies.

3.1.2Information, not Explanation

Broadcast news writers always look for selectiaories that do not
need a lot of explanations in order for listenarsiewers to understand
them easily. They prefer stories that are relagiv@inple and can be
told in a simple and straightforward manner. Thgg&sted maximum
length for most TV newscast is about 2minutes; nioemal length

should be about 20 to 30 seconds (Aworo, 2005 larkoet al). What

Is important to the broadcaster is giving informaatnot explaining in
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details what happened. In essence, the broadcasis rstory

concentrates on the WHAT and WHERE and delvesitesshe WHY

and HOW of events because of the airtime alloctidtie story (Obe,
2005). Every broadcast news writer must have thdetstanding if he
or she intends to write acceptable copies.

3.1.3Audio or Visual Impact

Broadcast news editors will always select storined the audience can
hear or see. As a broadcast news writer, alwaite var the ear or eye
if you want your copy selected all the time. Tlidecause news events
that have good visual appeals to the audience swally hot cake.
Some broadcast news events are selected becausehdlie both
visuals and audio effect that the public want ((2)5).

3.1.4The Facts

In the course of an assignment, many facts wilthrewn up at the

reporter. It is his or her duty to organize thesets into some sort of
order. Do not forget that broadcast reports do neguire do much
detail; it becomes important that the reporter nauganize the facts in
such a way that the important details are not [dbe best practical
way to go about this is to fully understand thet$agou want to base
your story on before you begin the writing procesfierwards, you

could write from your memory and only use the faotsross check.
This technique when expertly used results in cenakear copy.

3.1.50ther Criteria

A broadcast story that must be accepted accoradingencher (2010)
should use everyday language, written in shortesmats, limit every
sentence to one idea, use the present tense whesgwepriate and
usually the story should confine itself to one oikng theme.

3.2 THE DON'TS OF A BROADCAST COPY
1. Do not scare listeners
2. Do not give orders

3. Do not start a story with:
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» “As expected”
* “In a surprise move”
* “anew development today”
» “Our top story tonight is”
 Thereisoritis
» A patrticipial phrase
* A personal pronoun
* A question
* A quotation
* An known or unfamiliar name
* Someone’s “making news” or “making history”
» Another, more or once again
4. Do not characterize news as good or bad
5. Do not use any form of “to be” as the main verlyaor lead
6. Do not bury the verb in a noun
7. Do not use “yesterday” or “continues” in your fissgntence

” 13

8. Do not use “no”, “not) and “negatives” in your tisentence
9. Do not use newspaper style, language or rituals

10.Do not cram too much information into a story

11.Do not lose or mislead a listener

12.Do not make a factual error

Adapted from Mencher, Melvin (2010Mencher's News Writing and Reporting
(11" Edition). Boston: McGraw-Hill Higher Education.

SELF ASSESSMENT EXERCISE 4.1

1. Explain 10 don’ts of a broadcast news copy.

4.0 CONCLUSION

From our discussion so far, it is obvious that dozst news serve a purpose different
from the print output. It is basically intendedpimvide the audience with information
without necessarily bugging them down with so mdatails. How to go about doing
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this correctly is the focus of the unit which conzated on the criteria for selecting a
broadcast story.

5.0 SUMMARY

This unit focused on the criteria for selecting r@audlcast copy and the things a
broadcast news reporter is not expected to dodrttiurse of preparing and writing a
broadcast news story.

6.0 TUTOR MARKED ASSIGNMENT

1. Justify with four valid reasons why a broadcastycag more interested in
giving out information and not details.

2. How will you use facts in writing a typical broadtatory?

7.0 REFERENCES/FURTHER READINGS

1. Mencher, M. (2010)Mencher's News Writing and Reporting (11Edition).
Boston: McGraw-Hill Higher Education.

2. Agbese, Dan (2008).he Reporters’ CompanionLagos: Newswatch Books Ltd

3. ltule, Bruce. D.& Anderson, D.A. (2003News Writing and Reporting for
Today’s Media Boston: McGraw-Hill Higher Education

4. Walker, S. (197 News Writing Boston: Houghton Mifflin Company

5. Charnley, M. (1996)Reporting Toronto: Holt, Rinehart & Winston

6. Brooks, B.S., et al (1998News Reporting and WritingNew York: St. Martin’s
Press

7. Folarin, et al (eds.) (2006yhemes in Communication WritingLagos: SMC
8. Obe, Joseph (2005Reporting Diverse Areas: A Concise TeXkure: SMC

9. Harper, C. and the Indiana Group (199R)urnalism 2001 Madison: Coursewise
Publishing

10. Stovall, J. G. (2006)\Vriting for the Mass MediaNew York: Pearson Education
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UNIT 2: STYLE

CONTENTS
1.0 Introduction
2.0 Objectives
3.0 Main Content
3.1 Style
3.1.1 Personal Style
3.1.2 Era or Period Style
3.1.3 Media Style and Mechanics
3.2 Broadcast Style
4.0 Conclusion
5.0 Summary
6.0Tutor Marked Assignment
7.0 References/Further Readings

1.0 INTRODUCTION

Every media organization of worth has a style guwtich helps the journalists in that
organization know how to present their copy in eceptable manner. This is because
writing, whether for print or broadcast, runs oylest Style distinguishes, say a print
copy from a broadcast copy. The major differencevben a broadcast copy and
advertising copy is style. The way Public Relatiotspies are written is different
from the way advert copy is written. Again, thefelience manifests as style. Style is
everything that makes a copy from a particular tgpenedium different from the
others. Therefore, reporters are expected to conforthe style guide in writing and
presenting their copy.

2.0 OBJECTIVES
At the end of this unit, you should be able:
1. Describe what style is all about.

2. ldentify the unique broadcast style of writing ssr
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3. Apply broadcast style in writing and presenting yown broadcast stories.

3.0 MAIN CONTENT
3.1 STYLE

Ekwelie (1992:56) notes that every aspiring writeast contend with three basic
styles thus:

His own emerging style which will make his
writing distinct.

The style of his times with regard to sentence
construction, diction as well as syntax.

The style of his or her medium, which is a
hybrid between normal and the idiosyncratic
use of language.

These are further explained below.

3.1.1 Personal Style

Personal style is usually identified with individuariters. It is a style
most established authors are known for. Chinua Beh#or instance, has
his style of writing as reflected in his novels.eT$éame is applicable to the
Nobel Laureate, Professor Wole Soyinka, who is kmdw write for a
particular audience. This comes in their choicevofds, phrases etc and
the way and manner such words, phrases etc arenpeesin their works.
Wole Soyinka’s The Lion and the Jewelis written in a different
linguistic style from The man died Journalists should strive to apply
personal style in whatever they do. It makes yoigqus Personal style
does not have to flagrantly abuse the house orarsglie of a particular
media organization. House style takes precedentea aurnalist may
decide to apply such a House style in a very unaqeepersonal way.

3.1.2 Era or Period Style

This is the prevailing style of a particular perimdhistory. The style of
the Shakespearean Age and the Modern Americanaliter are totally
different. Language changes with history and tink@r instance, during
the colonial days in Africa, the rhetoric of patians and the so-called
statesmen were largely nationalistic. Today, thegleage has changed.
Such rousing patriotic speeches then may not inspeesyone again
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especially in the midst of abundance and paradblack caused largely
by a very corrupt and inhuman political class whe laasically amassing
wealth at the instance of the hungry masses.

3.1.3 Media Style and Mechanics

Like we noted in the introductory part of the un#yery media

organization has its style, usually called HousdeSor Style Guide. A

House Style is a journalistic code book, detailmgy everything that

pertains to writing should be handled. The HousgeStiffers from media

house to media house; from the print media to tleadcast media etc.
However, notwithstanding the differences manifestedstyles in the

different media organizations, the standards andhar@cs of writing

remain universal. Each House Style stems from stahhnguage usage
but sometimes bows to stylistic idiosyncrasies. Bagtchanical style is
bane to good writing. Ume-Nwagbo cited in Aworo @3) noted for

example that the English Treason Act of 1351 camweu strict scrutiny

during the trial of the Irish nationalist, Roger vixth casement in 1916,
over the way the wording, originally in Norman Feenwas or was not
punctuated. That case was one instance in whiclallsence of comma
would have saved the neck of accused for highdreas

It is no longer news that poor punctuation getheway of good writing.
Written language is a very demanding assignmentnanst be treated as
such. This is corroborated by Francis Bacon, titieefaof English essays,
when he noted that “words are like leaves. Wheeg tinost abound we
cannot find the fruit of the truth beneath”. Ths a serious warning
against verbiage or simply verbosity. A writer #fere must follow the
medium’s style guide on punctuation, spelling, tamation, diction,
syntax, and taste.

3.2 BROADCAST STYLE

Broadcast news writers make use of the conversdtistyle or we call

everyday language style. According to Mencher (20bboadcast news
serves a purpose different from that of the pritd. primary intent is to

provide the public with basic information quicklgdaclearly. The broadcast
writer is much more interested in getting the stmiga across without the
details. This is the major reason the broadcast syunique and rigid. The
broadcast journalist examines every word and ideforb use. This is
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because too many words may squeeze another itetmeirstory and too
many ideas and the listener or viewer may becomdused (Mencher,
2010).

A typical broadcast style of writing will contaihe following information:

1. Use short sentences and words the announcer caoyroe without
gasping for breath.

2. Do not attempt to tell too much in your openingtestaent. The radio
listener requires a little to adjust after eachnsto

3. Never lead into a story with a question. There litla line between such
leads and commercials.

4. Avoid hanging and dangling phrases since they brgakhe flow of
thought.

5. Attribution should precede assertion where and waestory must be
attributed. Also, attribution should come at thejibaing of a sentence
where necessary.

Be conversational. This means you should writenthg you talk.
Do not start a story with a participial phrase.

Use ordinary, one-syllable words whenever possible.

© © N O

Use vigorous verbs. This means you should as maghoasible avoid
adjectives and adverbs.

10.The active voice is always preferable than theipas®ice. Use it.
11.Use familiar words in familiar combinations.

12.Write simply and in a direct manner. Always avoidetuse of
unnecessary words.

13.Write in language that could be read easily.
14.Use a phrase to indicate someone is being quoted.

15.Place titles before names and they should be used pfoper
identification of people and nothing more.

16.Where appropriate and accurate, use the presese¢ tenthe present
perfect tense.

17. Numbers must be written to be read out loud. Tést lvay is to write
out numbers from one to ten and then to use figiweshumbers up
through 999.
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18. Round off figures especially the ones dealing whildgets, money
matters etc.

19.Avoid the use of tongue-twisting words.

20.Avoid abbreviations unless they are standard aldiexs that could
easily be understood by all.

21. Avoid the use of symbols or sketches.
22. Do not hyphenate words.

23. Avoid unnecessary use of quotations and reduceigbeof punctuation
marks too.

SELF ASSESSMENT EXERCISE 4.2

1. Discuss 15 things you must not do when writing@alcast copy.

4.0 CONCLUSION

The broadcast writer must be simple and directoHshe must always bear in mind
that he/she is writing for the ear and the eye. &sdntences simple, short and easy to
understand. Do not attempt to cram too many infétionaand facts in your story and
remember your listeners and viewers are basically ihurry. Do not keep them
waiting and guessing.

5.0 SUMMARY

In this unit, you learnt the meaning of style ahd implication in broadcast news
writing. You also learnt the broadcast style ana bow apply the knowledge in writing
and acceptable broadcast copy.

6.0TUTOR MARKED ASSIGNMENT
1. Define style in broadcasting.

2. Why is it necessary to have style guides in brosideeedia houses?

7.0 REFERENCES/FURTHER READINGS
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UNIT 3: FEATURES/STRUCTURE OF A BROADCAST NEWS
STORY

CONTENTS
1.0 Introduction
2.0 Objectives
3.0 Main Content
3.1 Structure of a Broadcast News Story
3.1.1 News Highlights
3.1.2 Lead
3.1.3 Correspondents’ Reports and Inserts
3.1.4 Lead-in and Lead-out
3.1.5 Wrap Around
3.2 Features of a Broadcast News Story
4.0 Conclusion
5.0 Summary
6.0Tutor Marked Assignment
7.0 References/Further Readings

1.0 INTRODUCTION
Kombol (2005 in Folariret al, 2005) notes that broadcast news writing is uniaye
designed to suit the mechanics of the professitwe. Viriting also requires a higher

order of skill than those required for writing foewspapers and newsmagazines.

2.0 OBJECTIVES

At the end of this unit, the student is expected to
1. Identify the basic structure of broadcast newsesor
2. ldentify the features of a broadcast news story.

3. List and discuss the characteristics of broadcasivsn writing which
differentiate it from other forms of writing.
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3.0 MAIN CONTENT
3.1 STRUCTURE OF A BROADCAST NEWS STORY

News broadcasts, according to Kombol (2005) haeeatitilable features and
sections with special significance. It is usual iews broadcast to begin with
a time check, station identification, greeting ahd name of the newscaster
(s) (Kombol, 2005). However, different broadcasitishs have individual
styles, which do not differ significantly from whiatpresented below.

3.1.1 News Highlights

This comes up at the beginning of the programmesgares listeners an
idea or run down of the major stories containethenday’s programme in
a descending order of importance. News highlightsadso referred to as
top stories of the day. They should be brief, pynahteresting, attracting
and written in the present tense. They also senagrest listener attention
and get him or her to sit down for the real gisoiibol, 2005).

Example as adapted from Kombol (2005):
« National Economic Council meets over current posestor reforms.

A bill to enforce the use of seat belts by motagdbeing considered by
the Senate.

» Sokoto House of Assembly grants Governor Degoyenigpa leave of
absence of 120 days.

» Federal Government designates bar beach towerssLagomilitary
barracks

3.1.2 Lead

The broadcast lead opens news stories. In writiveg iroadcast lead,
immediacy is the key (Kombol, 2005). Listeners anewers must be
made to understand that the news is current andwvéets are happening
now. Because of this broadcast leads are alwaysewrin the present
tense. The broadcast lead should not attempt weartke 5Ws and H like
its print counterpart. Only the most important df af these should be
featured in the broadcast lead.

Example:

The First Lady of Lagos State, Mrs. Kemi Fashola, ays maternal
mortality is on the rise in the State.
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Two types of broadcast lead are commonly used irstnfwoadcast
stations. The first is the Shot-gun lead which tdEs a single
development in the story and the second is the ©itablead which is also
called Summary lead because of its tendency toliglgs a series of
developments in the story.

3.1.3 Correspondents’ Reports And Inserts

Correspondents’ reports add credibility to the do@est news report as the
various media audiences are made to see that tH& raeganization in
guestion was actually at the scene of the event laadl reporters on
ground to monitor the situation and report direonf the scene. Through
correspondents’ reports and inserts, listenersvagders are brought to
the scene of the event. This also helps to addl tethe report.

Example:

The National Assembly says all governments parast@s will be
offered for sale. The spokes person for the Assenyhl Kalu Ngor
stated this at ......

Correspondent Jimoh Ibrahim completes the story.

3.1.4 Lead-in and Lead-out

The lead-in is used to prepare the minds of liseher correspondents’
reports and inserts. It is regarded as a transdence that transports the
listeners from the story into the correspondenégorts that has more
detail.

On the other hand, the lead-out takes the listefners the scene of the
event back to the studio where the story is expetiebe wrapped up.
Lawrence (1983) cited in Kombol (2005) notes thdtilevthe lead-in
prepares the audience for the video or audio regbd lead-out re-
identifies the voice in the actuality or video segm

Examples:

1....... , State House Correspondent, Yemi Adenuga now cqoietes
the report. (Lead-in)

2....., from Lagos, Amaka Igwe now reports (Lead-in)

3...... that was Yemi Adenuga from the State House (Lekout)
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4......Amaka Igwe from Lagos (Lead-out).

3.1.5 Wrap Around

Wrap around is simply a sign out by correspondémisidicate that they
are through with their correspondents’ reports. d&pinig reporters should
note that it is proper for the correspondent to lsgyor her name and the
name of the station before signing off on the repor

Example:
1...... From Lagos, Amaka Igwe reporting for ChannedteVision.

2. ... Amaka Igwe, Channels Television.

3.2 FEATURES OF BROADCAST NEWS STORY

Features or characteristics of a broadcast newg Bave a lot to do with the
style of broadcast media organizations. Since stgle been dealt with in the
preceding unit, we will for the sake of emphasigerate some of the basic
features of a broadcast news story thus:

1. Broadcast copy is written in the way people sp&ak.it is conversational.
Example:

The lead defence counsel in an advanced fee fraudat, Mr. Olisa
Agbakoba is threatening to file a motion for mistral unless some
documents are furnished by the prosecution (KomboR005).

2. Sentences in broadcast news stories are usualty. €revity in sentence
construction is the key word here. Apart from beshprt, the sentences
should also be simple in nature. Complex sentemectares confuse
listeners.

Example:

Complex sentence

Following the decision of the International Court ¢ Justice at The
Hague, the Netherlands, over the sovereignty of Baksi Peninsula, the
Cross River State Government has been barred fromxercising any
control or power over the communities in its estuay (Oretade, 2005).
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Shorter sentences (Acceptable for broadcast newsy):

The Cross River State Government has been barred dm exercising
any control over the communities in the Bakassi ragn.

This follows the decision of the International Cout of Justice at The
Hague, the Netherlands, over the sovereignty of Baksi Peninsula.

3. Independent clauses should be avoided in broadeast writing because
it often delays the main theme of the story.

Example:

POOR: Having identified the problems inherent in ceruption, the
Chancellor of Covenant University has condemned couption in its
totality.

BETTER: The Chancellor of Covenant University has ondemned
corruption due to its inherent problems.

4. The sentence structure for broadcast news stoeemins the Subject-
Verb-Object type of writing sentences even for pniedia organizations.

5. Broadcast news stories are written in the Activec€oThe active voice is
rigorous and lively while the passive voice is dull

Example:
Active Voice: The Lawyer took his wife home
Passive Voice: His wife was taken home by the lawye

6. Use present tense which gives a sense of immediatgurrency.
Example:

WEAK: The Vice-Chancellor said Monday she will remae her
deputy over the allegation.

STRONG: The Vice-Chancellor says she will remove thdeputy over
the allegation.

7. Always use words that convey currency like “Toda§This morning”,
Earlier today”, “Monday morning” etc.

8. Use contractions where appropriate. It is partvargday speech because
people tend to cut words short so as to say molessitime. Contractions
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obviously make broadcast news writing more convemsal, however,

where they will mislead the listener or be totaflisunderstood, they must
be avoided. The broadcast news writer should alsmwkthat negative
contractions are avoided in broadcast news wr{tit@mbol, 2005).

Example:

POOR: The Vice-Chancellor says she won't apologizr the many
rules in Covenant University.

GOOD: The Vice-Chancellor says she will not apologe for the many
rules in Covenant University.

9. Homonyms are certain words that sound alike anény easy to mistake
one for another. Broadcast writers should guardnagauch mistakes.
Proper use and in the right context is advised.

10.Punctuation, quotations, use of numbers, abbreviatand acronyms are
usually subject to House Styles and Guides. Trhesbien dealt with in the
unit on style. Please, go back to that Unit if gulit.

11. Finally, it is expected that a typical broadcaspy should have the
following basic rules:

» All copy should be typed.
» All copies should be doubled spaced.
* One story should be limited to a page.

 Words that are difficult to pronounce or requiremgo special
emphasis should be underlined.

» A single word should not be split between pages.

SELF ASSESSMENT EXERCISE 4.3
1. Justify the application of the first three rulesalissed under the features

of broadcast news story.

4.0 CONCLUSION

Broadcast news writing is guided by many rules @dccbe seen from this unit and
the other units preceding this. To have a full gra$ these rules and apply them
without stress, it is advised that the upcomingadoaster news writer should
constantly engage in practicing with the rules.d®ydoing they will become familiar
with their use and application.
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5.0 SUMMARY

In this unit you learnt about the structure anchdtaid features of broadcast news
writing. It is expected that you are now familiaittwsuch structural features and is
able to apply them in your writing.

6.0 TUTOR MARKED ASSIGNMENT
1. Identify and discuss the structure of a broaduass story.

7.0REFERENCES/FURTHER READINGS

1. Mencher, M. (2010)Mencher’'s News Writing and Reporting ("1Edition).
Boston: McGraw-Hill Higher Education.
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Coursewise Publishing
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Mass Media(8th Edition), New York: Oxford University Press
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UNIT 3: WRITING A BROADCAST COPY

CONTENTS
1.0 Introduction
2.0 Objectives
3.0 Main Content
3.1 How to Write News for the Broadcast Media
3.1.1 Start with a Broadcast Lead
3.1.2 Introduce Lead-ins and Lead-outs
3.1.3 Remember to Wrap Up
3.1.4 Remember to Relate Words to Pictures
3.1.5 Avoid Clichés
3.2 Writing a Broadcast News Story
4.0 Conclusion
5.0 Summary
6.0Tutor Marked Assignment
7.0 References/Further Readings

1.0 INTRODUCTION

Writing a broadcast news story or copy to be repad mewscaster is different from

writing it for a newspaper. Broadcast copies arigtevr in a way that it would be easy

for newscasters to read it. The primary goal ofttfeadcast news story is to make the

copy easy for the newscaster to read as well asfeathe audience to understand.

2.0 OBJECTIVES

At the end of this unit, it is expected that yowwsld be able write a typical radio and

television news story or copy.
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3.0 MAIN CONTENT
3.1 HOW TO WRITE NEWS FOR THE BROADCAST MEDIA
3.1.1 Start with a Broadcast Lead

The broadcast lead opens news stories. In writivgy iroadcast lead,
immediacy is the key (Kombol, 2005). Listeners anelwers must be
made to understand that the news is current andwvéets are happening
now. Because of this broadcast leads are alwayewrin the present
tense. The broadcast lead should not attempt wearthe 5Ws and H like
its print counterpart. Only the most important df af these should be
featured in the broadcast lead.

Example:

The First Lady of Lagos State, Mrs. Kemi Fashola, ays maternal
mortality is on the rise in the State.

Two types of broadcast lead are commonly used irstnfiwoadcast
stations. The first is the Shot-gun lead which tdEs a single
development in the story and the second is the ©itablead which is also
called Summary lead because of its tendency toliglgha series of
developments in the story.

3.1.2Introduce Lead-ins and Lead-outs

The lead-in is used to prepare the minds of liseher correspondents’
reports and inserts. It is regarded as a transdsnce that transports the
listeners from the story into the correspondenggiorts that has more
detail.

On the other hand, the lead-out takes the listefners the scene of the
event back to the studio where the story is expetiebe wrapped up.
Lawrence (1983) cited in Kombol (2005) notes thdtilevthe lead-in
prepares the audience for the video or audio regbd lead-out re-
identifies the voice in the actuality or video segm

Examples:

1. ... , State House Correspondent, Yemi Adenuga now cqietes
the report. (Lead-in)

2. ...., from Lagos, Amaka Igwe now reports (Lead-in)

3. ... that was Yemi Adenuga from the State House (Lelaout)
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4. ... Amaka Igwe from Lagos (Lead-out).

3.1.3Remember to Wrap Up

Wrap up is simply a sign out by correspondentstiicate that they are
through with their correspondents’ reports. Upcammeporters should
note that it is proper for the correspondent to lsgyor her name and the
name of the station before signing off on the repor

Example:

...... From Lagos, Amaka Igwe reporting for Channels Elevision.

2. ... Amaka Igwe, Channels Television.

3.1.4Remember to Relate Words to Pictures

This aspect is applicable to visuals only. Whillyeng a videotaped
report, it is important that the words must tallitwthe pictures. This
requires good editing to ensure words and pictarescomplementary
(Obe, 2005: 35).

3.1.5Avoid Clichés ( This section is adapted from Olorutola
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Sunday’s “News Reporting and Writing”)

Eric Partridge, in his Dictionary of Clichés, defma cliché as a phrase
so hackneyed as to be knock-kneed and spavined. Adteonly fail to
enliven dull copy, clichés make even the most Sicgnt item sound
trite. Hyperbole and clichés are for hacks. Thient is a dictionary for
hacks: (Examples of clichés that should not appedroadcast news
stories)

Absolute farce, got the message, painted a gritungic all-out-effort,
heated debate, picking up the pieces, anybody'sgyusigh ranking
official, pool of blood, at this point in time, hodoes it feel?, probe,
beat a hasty retreat, in due course, put into petsg, bid (for
attempt), iron out the problem, quiz (for questn@)i bolt from the
blue, jobless youngsters, rushed to the scengjtallveminder, last but
not the least, selling like hot cakes, calm bethee storm, last minute
decision, shot himself in the foot, calm but teneaps and bound,
show of force, chequered career, leave no stonened, sitting on the
fence, clampdown, loud and clear, square peg ouad hole, daylight
robbery, major new developments, desperate attbidptip in arms,



stuck to his/her guns, marked contrast, dramattsaa/ vanished into
thin air, dug in their heels, new move, mindlessdads, nipped in the
bud, virtual standstill, effortless victory, ovend above, weighty
matter, fell on deaf ears, a whole new ball ganet,umnder way, saw
the writing on the wall, given the green light.

SELF ASSESSMENT EXERCISE 4.4
1. Identify ten common clichés that should be avoiiheal broadcast news copy

and attempt to replace such with an acceptable wopthrase or statement.

3.2 WRITING A BROADCAST NEWS STORY [This section is
partly adapted from Obe (2005:36-38) “Reporting Dierse Areas:
A Concise Text"]

Broadcast news writers must have a clear undelsigquidat they require
enough space and papers to write and that theypdbave the economy of
space associated with newspapers and newsmagazines.

They must therefore be vast and knowledgeable oadwast news writing
to get above any challenge this may pose. Sincadosst news reports are
written for easy delivery, the font size shouldldig, about 32 points while
the double line or sometimes triple line spacingusth be applied.

When writing a broadcast news story, the writerusthdoegin every new
story from a different page. For television coptbgy should be positioned
on the right half of the page while the left sideused for instructions on
video or audio. These instructions are meant fdy tre newscasters and
are usually written in capital letters while theuat story is written in small
letters. Television copy is written on the rightfhaf the page in a 40 —
character line. Each line will average about sixdgp and the newscaster
will average about 25 lines per minute.When theystmntinues on the
next page, -MORE- is used to indicate this. Thisussially written in
parentheses at the bottom of the page. It is alstsed that you end a
typical broadcast news story with a complete seme®hould the story
continue on the next page, it should begin witheav rparagraph (Obe,
2005:36).

Samples of broadcast news stories adapted froradsireited authors are
reproduced here to guide you in practice and vgitin
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SAMPLE RADIO COPY (Adapted from Oloruntola Sunday (n.d.)

West Broadway

12- 30
1-11-88

Flanagan

Members of Citizens for the Preservation of Wesid8iway plan to gear up their petiti

drive again this weekend. The group began ciraugbetitions last weekend.

The petitions request the city council to repebpatvious ordinances and resolutions
the widening of the west Broadway. Many resideritthhe West Broadway area comple

that the proposed widening project will damageetsdential nature.

Petition — drive coordinator Vera Hanson says thaug is pleased with the show
support from residents all over Springfield... Butwbuldn’t know exactly how man

signatures it has until next week.

on

n

of

+ Key for Sample Radio Copy

“West Broadway” is the slug for the story
“12 — 30" is the time of the newscast

“1 — 11 — 88" is the date of the broadcast
“Flanagan” is the name of the reporter
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SAMPLE TV COPY (Adapted from Oloruntola Sunday (n.d.)

Six 6—17 art drenson

MOC JORGENSON esdon in art and architecture paid off for some
Buchanan High School Students today. Ribbons
were the prizes for entries in a sketch exhibit of
scenery and buildings in the capital city area.

SOF: 27

NAT SND UNDER

VOICE OVER

KEY: BUCHANAN Thepringfield art club sponsored the
show and called in Springfield College art
Professor Bill Ruess to judge the artwork.

HIGH SCHOOL

:00-05 Ruess says he was impressed by tidersts’

skills, especially those who tried their handshat t
different media for the first time.

Key For Sample TV Copy

“Six” is the time of the newscast

“6-17" is the day of the broadcast

“art” is the slug for the story

“Jorgenson” is the name of the reporter

“MOC” means the person is live on camera with adben this microphone
“SOF: 27" means there is sound on the film lasf@iigseconds

“NAT SND UNDER” means the film sound should be kapta low level
“VOICEOVER” means the voice is from the anchor perdn the studio
speaking over the film that is being shown.

“KEY: BUCHANAN HIGH SCHOOL" indicates the title thashould be shown
over the film.

“00-05"indicates that the title should be showrefiseconds after the report of
the news items begins.

Example of a Newspaper Lead Rewritten for Broadcast
Newspaper Lead (Adapted from Mencher 2010):

As Gov. Alfred Caster neared the end of his sewanagorking vacation aboard a
riverboat today, his aides said that he was ungoedeabout editorial criticism that
he had become an absentee governor whose adntinistnaas adrift.
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Broadcast Lead:

Some newspaper editorials have criticized Govel@aster as an absentee
governor. But officials aboard a riverboat with p@vernor say the criticisms
don’t bother him. The governor is nearing the efhdis seven-day working

vacation on the boat.

SELF ASSESSMENT EXERCISE 4.5
1. Copy out two newspaper stories from the Punch Nepepand rewrite
them for broadcast use.

4.0 CONCLUSION

Writing for the broadcast media is both tedious exteresting. An upcoming reporter
or writer should pay attention to the details oingothis and do a lot of practices so as
to master the art.

5.0 SUMMARY

This is unit re-emphasized some of the points dised in the preceding units of this
module. It is expected that you can now write adgbmadcast story following the
style and rules that have been discussed in thiis un

6.0TUTOR MARKED ASSIGNMENT

1. Discuss five of some of the things you need to kaswyou prepare to write a
broadcast news story.

2. Get any daily newspaper in Nigeria and rewritdiite top news stories into a
radio news copy.

7.0 REFERENCES/FURTHER READINGS

1. Mencher, M. (2010)Mencher’'s News Writing and Reporting (Y1Edition).
Boston: McGraw-Hill Higher Education.

2. Agbese, Dan (2008)Ihe Reporters’ CompanionLagos: Newswatch Books
Ltd
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MODULE 5: SPECIALIZED REPORTING

Unit 1: Introduction to Specialized Reporting
Unit 2: Reporting from the Beats

Unit 3: Online Reporting

Unit 4: Follows

UNIT 1: INTRODUCTION TO SPECIALIZED REPORTING

CONTENTS

1.0 Introduction

2.0 Objectives

3.0 Main Content
3.1 What is Specialized Reporting?
3.2 Who is a Specialized Reporter?
3.3 How to Identify Specialized Reports

4.0 Conclusion

5.0 Summary

6.0Tutor Marked Assignment

7.0 References/Further Readings

1.0 INTRODUCTION
Specialized reporting has become a necessary ptre @ress because of the need to

address the inadequacies presented by straightidmews reports. The society is
getting more and more complex with time so alsothespeople. Mere news stories
are no longer adequate to address the yearninggafomplex human societies for

complex angles to stories. This is what this wdll about.
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2.0 OBJECTIVES
At the end of this unit, you should be able to:

1.

2.
3.

Define specialized reporting and identify the atites of a typical specialized
report.

Distinguish between a specialist reporter and &g#ist.
Identify and explain the special qualities of spézed reporter.

3.0 MAIN CONTENT
3.1 WHAT IS SPECIALIZED REPORTING?

Specialized reporting according to Obe (2005:4%)pty means reporting
from special areas or fields. It is a clear departfuom the general type of
reporting that is not focused on particular fielols areas. It is therefore
referred to as reporting specialties.

Specialization is not unique to journalism alonéhéd professions like law
and medicine also have their areas of specializator law, some lawyers
specialize in maritime law, company and allied e¥stt criminal law, civil
law, jurisprudence, etc. For medicine, specialaats even more pronounced.
In some advance western nations, you must spexiaéfore you are allowed
to practice.

This underscores the need for specialization inrtteglia industry. A cub

reporter that just left journalism school may netdble to give the required
treatment to energy or budgetary issues as a fimlanorrespondent with

adequate training in financial issues or energyresmondent will do.

Therefore, the cause of specialization in the mewlastry should continue to
receive adequate attention in order to properlituts it in the profession and
subsequently prepare reporters well to fulfilldemands.

Specialized reports could therefore be regardedinadepth, thorough,
elaborate, comprehensive, discriminate and verg lteport of a specific area
or field of journalistic coverage (Obe, 2005). Ither words, specialized
reporting is a very knowledge demanding and braskihg intellectual piece
focusing on specific issues in specific areas aimeoverage.
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3.2WHO IS A SPECIALIZED REPORTER?

A specialized reporter is a special kind of coroegfent who covers a

particular beat for his or her media organizatidrspecial reporter could also
be referred to as a seasoned, professional repahnizicovers a particular beat
for his organization. A specialist is a beat repodnd is very knowledgeable in
his/her area of coverage. He/she is contrasted thighgeneralist or roving

reporter. A correspondent is usually in charge iefhler organization’s news

bureau or office in major cities or towns where driganization operates. He or
she could also be in-charge of subject areas alemiair his/her organization.

This will be further explained in beat reporting.

3.2.1 Academic Qualification:

A good university degree or diploma in the areamferage is a good starting
point for specialist reporters. This means a spistieeporter in financial
matters, e.g. a Financial Correspondent should f#véeast a degree or
diploma in finance, banking, accounting, businassnanagement. This gives
him or her requisite knowledge base to hold hisien in that area. Such
academic background also enables the specialisictuire the necessary
technical competence to cover such a special beat.

3.2.2 Professional Qualification and Experience:

1. The specialist reporter must be an accredited @istnregistered with
the professional association or as the case maynbie country of
practice.

2. He/she must have worked as a journalist at whateapacity for some
time.

3. Should have adequate exposure or professionalrgain the area of
specialization.

4. Long term experience as a generalist and assistingespondence in
particular field of coverage.

3.2.3 Personal Qualities:
1. First and foremost, s/he must be a good and sediseperter.

2. S/He must be a good analyst.
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3. He/she must be passionately and resolutely conunttiethe area of
coverage.

4. He must have a wealth of experience and knowleddled field or area
of coverage.

5. He must be skilful in packaging interesting aneliectually stimulating
write-ups.

6. He must be research-driven so as to give his st@mugh depth and
factual support.

7. S/IHe must always be prepared.

8. S/He is always at alert.

9. S/He is very persistent.

10.S/He is always there whenever the news breaks.

11.S/He easily mixes up.

12.S/He easily cultivates sources and maintains them.

13.S/He dresses fine, very courteous and amiable.

14.S/He must be knowledgeable about the area of cggesad have the
technical, professional and educational competsrtioieover the area.

15.S/He has a nose for news.

16.S/He must be an expert/specialist in his beat.

17.S/He must be information and communication techgie® (ICTSs)
compliant.

18.S/He must be a career-oriented personality anah@bist.

19.S/He must be courageous and fearless.

SELF ASSESSMENT EXERCISE

1. Discuss the academic qualification of a specials@ekialist reporter.

3.3HOW TO IDENTIFY SPECIALIZED REPORTS

1. Specialized report is in-depth, thorough and dedaillt is complete in
content and delivery.

2. Specialized reports also involve the use of tediniand advanced
language with explanation where necessary.
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3. Specialized reports are usually serious in toneveglpackaged.

4. Specialized reports should provide background aedegalence. This is the
primary reason the specialist must be researchysavv

5. Specialized reports should reflect sound profesdiem and experience of
the writer in the choice of words, sentences etc.

6. Sometimes, there are some levels of professiomgéstivity in the stories
reported.

7. Specialized reports are sometimes very criticalsomentific.

4.0 CONCLUSION

Specialized reports are in-depth reports which a@gwemnforming and educating its
readers than entertaining them or anything elseh $eports must be written with this
understanding in mind. For reporters to deliver tbe demands of this type of
reporting, they must have requisite education aofepsional training which must be
supported by long and relevant experience as agesiéeporter.

5.0 SUMMARY

This unit has introduced you to specialized repggtiits attributes and the qualities
expected of a specialist reporter.

6.0TUTOR MARKED ASSIGNMENT

1. Discuss briefly ten items you expect to find inpedalized report that is well
written.

2. Which five qualities are most needed for a spestiadiporter?

7.0 REFERENCES/FURTHER READINGS
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UNIT 2: REPORTING FROM THE BEATS

CONTENTS
1.0 Introduction
2.0 Objectives
3.0 Main Content
3.1 What is a Beat?
3.2 What is Beat Reporting?
3.3 Who is a Beat Reporter?
3.4 Types of Beats
3.5 Principles of Reporters on a Beat
4.0 Conclusion
5.0 Summary
6.0Tutor Marked Assignment
7.0 References/Further Readings

1.0 INTRODUCTION

Obe (2005) notes that beat is a journalistic tesmduto refer to segmented area or
particular field a reporter is assigned to mondaod report from there on a regular
basis. According to him, the act of monitoring asaVering assigned beats for the
purpose of publication is referred to as beat r@pgr This is another angle to the
discussion on specialized reporting. This unit wilhcentrate on beat reporting, types
and the kind of reporters assigned to cover pdsideats.

2.0 OBJECTIVES
This unit focuses on beat reporting. At the enthaf unit, you should be able to:
1. Define what beat reporting is all about.
2. ldentify and discuss the types of beats available.
3. ldentify the requisite qualities expected of a bregbrter
4

. Identify the principles or rules guiding reportersthe beat.
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3.0 MAIN CONTENT
3.1 WHAT IS A BEAT?

A beat is a reporter's assigned area of respoitgibiA beat may be an
institution, such as National Assembly; a geogregharea such as a small
town or an entire city/town or subject area sucts@ence and technology,
business etc.

3.2 WHAT IS BEAT REPORTING?

Beat reporting is the act of covering and reporfirggn a particular field or
subject of coverage for your media organizationatBeporting is therefore
specialized news gathering. It could also be regfhrdas a form of
correspondence. Here, the beat is the place of ragee while the
correspondent in that place is the beat reporter.

3.3 WHO IS A BEAT REPORTER?

A beat reporter is well trained and adequately mopd with special
knowledge in a particular area of news coverageravhe represents his
news organization. A beat reporter may be a yowmpnter assigned to
cover such local beats like the police, the colasal government or the
schools. A beat reporter could also be a well &diand very experienced
reporter of many years standing who covers veryontamt institutions like
the Aso Rock for his media organization. In thistamce, one has to be a
successful reporter before one is assigned to gmar important beats.

3.4 TYPES OF BEATS

There are basically two types of beats. The fissthie Topical. Topical
beats thrive because the media audience constaedys updates from
such topical subject. Some topical beats are EpumaPolitics, Business,
Economy, Science and Technology, Health etc. Thersktype of beat is
Geographical beat. Geographical beats requiredperter to report from
specific location on all topical issues and subfeatter.
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3.5 PRINCIPLES OF REPORTERS ON A BEAT
If you must succeed as reporter on the beat, yat:mu

1. Be Prepared Have a basic education in journalism, understdmed
society, understand the government, know histognemics and
psychology and be well exposed in your area of cmye

2. Be Alert: The germ (the beginning) of a good story is hidalemany
a routine one. So, always stay focused and takesggously.

3. Be Persistent Persistence entails two things to a reporter deat.
First, it means that when you ask a question; yamnot give up until
you get an answer. Second, it means that you naggi ack of slow-
developing projects or problems.

4. Be There In beat reporting, there is no substitute for peascontact.
The only way to cover a beat is to be there eveny d possible. You
must make yourself seem to be part of the commuywityare covering.

5. Be Wary: You must always try to keep your readers informbedua
the latest events or developments. You must alscabi@ous in your
dealings that come across you.

6. Set Daily Goals Make sure you have a good idea of what you want t
accomplish on a daily basis.

7. Build Sources: There is no substitute for regular contacts thdt wi
contact the first time they hear or see anythingsworthy in the beat.

8. Do Favours: Where appropriate, go out of your way to do fagdiar
your sources. It sure will help in times of yourroneed.

9. Ask the Sweeping Questiondf you like ask the dumb questions but
make sure you are asking the questions that willsgenething out of
your sources or subjects.

10.Listen carefully and watch carefully: Some reporters look but they
don’'t see. When you look try to observe and seetwh&appening
around. Check out the moods, the reactions, bodgyulage when the
guestion was asked etc. Look and see.
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11.Look at the Records: In covering your beat, you are expected to
constantly keep in touch with original documents. @r the original
source material.

12. Make Phone Calls Make constant phone checks and calls even if
not very necessary. You should also know that phoeles cannot
replace direct contact. They are only a supplement.

13.Start out Early and Fast: You need to constantly leave your office
early to your beat. You must a clear understantiag stories do not
usually pump up in the newsroom. So, what are yudsing there by
9.00 in the morning?

14.Know the Beat You must make a concerted effort to know yourtbea
like you know your true friend. There is no suhset for this. Just
make sure you understand the process in and agmurdeat.

15. Show some Courtesy and be FriendlyAs a beat reporter, you
should be able to relate with people in your bewt &eat individuals
you beat there some respect. You may never knowtidhoext source
might be. A beat reporter should also try to maientls in his/her area
of coverage. You sure need them than enemies.

16. Be an Observer:A beat reporter should maintain a critical distance
between him and the subjects he is covering. Het rhasa non-
participant observer and not a participant. The mewima reporter
associates very closely with the subjects of het,bee begins writing
for his sources rather than the audience. Thiserg dangerous (Obe,
2005:70).

17.Be Protective of Confidential SourcesYou must respect the off-
record rule. You must also maintain the confiden€eyour sources
even at gun point. Any beat reporter who easilylgigs the sources of
information or gives a hint about it because oe#ts, is already dead
professionally.

18.Maintain the Triple News Virtues: The triple news virtues are they
fundamental pillars upon which every news story tmast. They are:
truth, objectivity and accuracy. For no reason #hauny of these be
violated.
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19. Finally, I tell my students that there are no drybeats but dry
people covering a beatYou must be lively, amiable, a goal getter, a
keen observer and very courageous and passionatg #mat beat.
Without this, your beat may turn out dry becausa gmade it so. Do
not be dry in your approach to your beat assignment

SELF ASSESSMENT EXERCISE 5.2
1. Discuss the assumed qualities of a beat reporter

2. How will a beat reporter effectively cover his oerhbeat to get maximum
returns?

4.0 CONCLUSION

Beats come and go but good reporting remains. A tegeorter must remain a fine
reporter of the highest standards. There are Ibeattsvill come up to address specific
trends at that time and some become more sophediath time and developments
in technology etc. The reporter is expected to ldmpast of these developments and
ensure he is not left out when the trains moves.

5.0 SUMMARY

In this unit, we have discussed beat reporting @&$ @f specialized reporting and
evaluated the principles of reporters on the beat.

6.0TUTOR MARKED ASSIGNMENT

1. Discuss beat reporting as specialized reporting.

2. Does the beat reporter necessarily have to be@adipe? Justify your position
with robust argument.

7.0 REFERENCES/FURTHER READINGS

1. Mencher, M. (2010)Mencher’'s News Writing and Reporting (Y1Edition).
Boston: McGraw-Hill Higher Education.

2. ltule, Bruce. D.& Anderson, D.A. (2003News Writing and Reporting for
Today’s Media Boston: McGraw-Hill Higher Education
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3. Folarin, et al (eds.) (2006)yhemes in Communication WritingLagos: SMC
4. Obe, Joseph (2005reporting Diverse Areas: A Concise TeXkure: SMC

5. Stovall, J. G. (2006)Writing for the Mass Media New York: Pearson
Education

6. Bonder, F. F., Davenport, J. R., and Drager, M.(2005),Reporting for the
Mass Media(8th Edition), New York: Oxford University Press
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UNIT 3: ONLINE REPORTING

CONTENTS
1.0 Introduction
2.0 Objectives
3.0 Main Content
3.1 Qualities of Online Reporters
3.2 Online Websites Related to News Repowimgj Journalism
3.3 Tools for Today’'s New Media Journalist
4.0 Conclusion
5.0 Summary
6.0Tutor Marked Assignment
7.0 References/Further Readings

1.0 INTRODUCTION

This unit is about online reporting which is diat from Computer Assisted
Reporting (CAR). Please, CAR is not synonymous tdir@ Reporting. However,
Online Reporting is a component of CAR if given gmnplete treatment. For the
benefit of doubt, CAR is all about using web resegrand database journalism to
augment everyday reportorial assignments while @nReporting is like internet
newspaper. It is like blogging. Notwithstandingsthlistinction, one could see a lot of
similarities between CAR and Online Reporting.

Back to the theme of this unit, Online Reportingaisevolutionary departure from
known conventional ways of journalism. It is uselwvanced technological tools like
the internet to gather information and dissemigat®@e through such tools. It is a one-
stop reporting. All you need have is a smart laptith wireless internet connectivity
and some advance search program software and thehave an online newspaper
right on your lap.

The potential of Online Reporting is unimaginables. reach is so wide and its
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audience unquantifiable. It is newspaper withoutdbos. Its primary challenge is

credibility. There is little Government check ontrgnrequirements and monitoring

capacity. In fact, anybody with very little resoescfor the basic needs could start
Online Journalism at will. This is the major dangrerts rise. However, the above

does not diminish its potentials and advantagesasity on how it has revolutionized

journalism in the 2% century.

2.0 OBJECTIVES

At the end of this unit, you should be able to He following as a check of your
learning competencies:

1.

Define Online Reporting/Journalism and distinguighs from Computer
Assisted Reporting.

Identify and explain the qualities expected of anita@ Reporter.
Identify and explain the current tools for todagswv media journalist.

Identify websites related Online Journalism.

3.0 MAIN CONTENT
3.1 QUALITIES OF ONLINE REPORTERS

1. Online reporters must normally possess the qusidfea reporter which has

been treated in detail earlier. These qualities l@sic. The other ones
following these are additional because of the detsari Online Reporting.

. Ordinarily, Online Reporters must be vast in the w$ computer and

internet resources. In the reasoning of Dominid0@) cited in Obe (2005),
the Online Reporter should understand most compaéiware packages
required for internet operations. He should alsaltde to integrate hypertext
links to related topics, sound and video clips & relevant to spice up a
story.

. The Online Reporter must also be familiar if nohame with the tools for

today’s new media journalist. In the normal senise,Online Reporter is a
new media journalist, so, he should be able to watk some or all of these
tools.

4. The Online Reporter should a research savvy persdis. primary
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assignment may entail searching and researchingeoresources for
information. So, he must be familiar with researmbthods and research
sites for his reportorial duties.

5. The online reporter is not just a nimble wordsmithfoday’s information
society, he has to be a database manager, a daespor and a data analyst
(Philip Meyer cited in Mencher, 2010).

3.2 ONLINE WEBSITES RELATED TO NEWS REPORTING AND
JOURNALISM

Many online resources and websites are availablgotanalists for news
reporting and e-journalism. The list is exhaustilsie, we are merely listing
some of them here.

1. PowerReporting.com

2. Reporter’'s Desktopiww.reporter.org/desktop/

3. The Foundation for American Communications’ FACSNET
(www.facsnet.ordy

4. National Institute for Computer-Assisted Report{mgvw.nicar.org

5. Cyber Times Navigatom{ww.nytimes.com/navigatpr

6. ProfNet fvww.profnet.con

7. The National Press Club maintains

(http://npc.press.org/newssources/searchdirectony.cf

8. Special Libraries Association, which represents sielibrarians
maintains ywww.ibiblio.org/slanews/internet/experts.hjmi

9. Investigative Reporters and Editors Imoaw.ire.org
10. CNN.com
11. ZDNet.com

12.Weather.com
13.MSNBC

14.CNET.com
15.WWW.Zatso.com
16.WWW.Mediachannel.org
17. WWW.newslink.org
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18.WWW.trib.com
19.WWW.freedomforum.org

20.http://www.saharareporters.com/

3.3 TOOLS FOR TODAY’S NEW MEDIA JOURNALIST

According to Mencher (2010), the expansion of rmtilia ownership has
brought about multimedia journalist also known &svrmedia journalist.
Some of the tools necessary to function at thiglléwlude (adapted from
Mencher, 2010):

1. A digital camera that can take high resolutior ptilotos and video.
2. A laptop with wireless internet access.

3. A handheld computer such as Palm personal diggsstant.

4. A digital audio recorder for recording interviews.
5

. A mobile Global Positioning Satellite (GPS) receivior location
finding.

A digital cell or smart phone.
A high capacity flash-drive for storage purposes.

A variety of software packages installed in thadap

© ©® N o

Instant Messenger and Voice over IP (VolIP) softwarereal-time, no
cost communications over the internet.

10.A handheld scanner for digitizing documents ongjbet.

11.A satellite telephone for making calls when cellopé service is
unavailable.

SELF ASSESSMENT EXERCISE 5.3
1. Discuss the use of ten new media tools mentiondasrunit.

2. Discuss the qualities of an Online Reporter.

4.0 CONCLUSION

As the digital revolution continues, the relevaméeOnline Journalism continues to
widen. The online reporter is therefore expecteddsume the role of a new media
journalist and so equip himself or herself for enous challenges associated with
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Computer Assisted Reporting and Online Journalism.

5.0 SUMMARY

In this unit, you were able to learn the meaningQofline Reporting, Computer-

Assisted Reporting and the distinction plus sintikes between them. You also learnt
the qualities of an Online Reporter as well asttods a new media journalist should
have to be able to deliver in the®2entury.

6.0TUTOR MARKED ASSIGNMENT
1. Distinguish between Online Reporting and Computssigted Reporting.

2. Discuss the application of Online Reporting /Jolisnain Nigeria.

7.0 REFERENCES/FURTHER READINGS

1. Mencher, M. (2010)Mencher’'s News Writing and Reporting (Y1Edition).
Boston: McGraw-Hill Higher Education.

2. Folarin, et al (eds.) (2006yhemes in Communication WritingLagos: SMC
3. Obe, Joseph (2005Reporting Diverse Areas: A Concise TeXkure: SMC

4. Stovall, J. G. (2006)Writing for the Mass Media New York: Pearson
Education

5. Bonder, F. F., Davenport, J. R., and Drager, M.(2005),Reporting for the
Mass Media(8th Edition), New York: Oxford University Press
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UNIT 4: FOLLOWS

CONTENTS

1.0 Introduction

2.0 Objectives

3.0 Main Content
3.1 The Second-Cycle Story
3.2 The Developing Story
3.3 The Update

4.0 Conclusion

5.0 Summary

6.0Tutor Marked Assignment

7.0 References/Further Readings

1.0 INTRODUCTION

What follows a story may be as important and irgieng as the original story.
After people ask what happened, they usually adkatvhappened next? And
because newspapers are always in a hurry to meefthpdeadlines, follow-up
stories or simply “follow” are now common featurdsthe media industry.

A follow or follow-up story tells the readers whaappened next after the initial

break out of the news. A follow could also aim &iah up on a running story or

complete a story started by another newspaperlldwalso keep readers posted
about breaking news. A follow also deals with egsesnd issues that happened
months ago and reports latest developments abohtissues and events.

2.0 OBJECTIVES

This unit hopes to expose the student to the mgaofifollows. At the end
of the unit, the student should be able to identdfifow-up stories and
attempt to write such stories.
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3.0 MAIN CONTENT
3.1 THE SECOND-CYCLE STORY

The second-cycle story is a second version of iy stioeady published.
It is also called a “second-day” story. A secondleystory usually
provides a fresh start to an already published/sto give a fresh start
to second-cycle stories, reporters could do tHevahg:

1. Supply information not available when the firstrgtavas written.
News stories should be constantly updated whenfaets come in.

2. Use enterprise to uncover information not contaimethe original
and then you can use reportorial creativity to mal&econd story out
of the new facts.

3. Supply fresh details, colour and background, eveéenwnothing of
substance is new. This will keep your report veryely and
interesting.

4. Respond to news of the first story with analysisgsgile
developments or the reactions of people whom tinsweould affect.
This will entail some digging deep for more relevtacts.

5. Gather local reactions to a national or internatiostory and then
represent a second version of that story usingldb&l or national
angle as the new twist.

3.2 THE DEVELOPING STORY

The developing story contains the latest develogsnebout an unfolding or
continuing event or issue. The developing storyidsegvith the new

information or the latest information in the ledd.the second and third
paragraphs, you write a tie-back to the previoasysDeveloping stories are
usually organized and written thus:

1. New/Latest Lead This is a normal lead but contains the latest
information you gathered.
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2. Tie-back: This helps to connect the reader back to thermlgi
story. Do not forget that the lead is based orfriéxsh facts so
tie back is a technique to connect the latest Mét the
original story.

3. Transition: Developing stories are continuing stories.
Transitions help to connect parts to the whole.

4. Return to the Story: After the new lead and tie back, you can
return to the story and continue. This gives a deteicture
of the entire story as it unfolds.

3.3 THE UPDATE
The update is the third type of follow-up story.eTfollow-up story
tends to update your knowledge on a particulaiystarlier published.
After a story about a person or a situation has lpalished, a later
look may result in another story of a major sigrafice. This story is
called the update.

4.0 CONCLUSION

The newspaper business is like a hit-and-run basitecause of the craze by
journalists to meet lifelines. This singular factoekes it nearly difficult for a
breaking story to have all the details in beforesprtime. Follows now offers
opportunity to reporters to rush to meet deadlarasd then come back to the story
again in the form of follows. By so doing, the reesl hardly miss out on any
latest information on running stories.

5.0 SUMMARY

This unit discussed follows and the three variasftst. The content of each
variant also received attention. It is our expectatthat you can now write
follow-up stories after the initial publication tfe original story.

SELF ASSESSMENT EXERCISE 5.4
1. Discuss the three variants of follow-up stories.
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6.0TUTOR MARKED ASSIGNMENT

1. Pick any Nigerian daily national newspaper andnapteto write a follow-up
story on two of the lead stories.

7.0 REFERENCES/FURTHER READINGS

1. Mencher, M. (2010)Mencher’'s News Writing and Reporting ("1Edition).
Boston: McGraw-Hill Higher Education.

2. Stovall, J. G. (2006)Writing for the Mass Media New York: Pearson
Education

3. Bonder, F. F., Davenport, J. R., and Drager, M.(2005),Reporting for the
Mass Media(8th Edition), New York: Oxford University Press
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MODULE 6: ADVANCED REPORTING

Unit 1: Science and Technology Reporting
Unit 2: Reporting Sports

Unit 3: Political Reporting

Unit4: Economy and Business Repg
Unit 5: Reporting Crime and the Courts

UNIT 1: SCIENCE AND TECHNOLOGY REPORTING

CONTENTS

1.0 Introduction

2.0 Objectives

3.0 Main Content
3.1 Qualification and Training
3.2 Issues for Science and Technology Coverage
3.3 Writing Rules for Science and Technologp®&ting
3.4 Qualities of a Good Science and TechnokReport

4.0 Conclusion

5.0 Summary

6.0Tutor Marked Assignment

7.0 References/Further Readings

1.0 INTRODUCTION

Obe (2005) argues that the need for people to khevsocial aspect of sciences
informs science and technology reporting. Sciereggonting does not bore the
reader with scientific jargons but interprets sceetvased stories so that the non
science reader could find meaning in such repartaell as how such scientific
analysis affects them as members of the society.
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Science and technology should therefore help laggms to decode, analyze,
interpret as well as make meaning to scientifiziessand reports. Basically,
communicating the social aspects of sciences isirmladmental objective of
science and technology reporting (Obe, 2005). $eieand technology reporting
also falls under advanced and specialized repgniumich have been partly dealt
with earlier in the preceding units.

2.0 OBJECTIVES

This unit basically aims to introduce science awhhology reporting as an aspect of
advanced and specialized reporting. At this of timg, you should know:

1. The meaning and justification for science and tetdgy reporting.

2. The qualification and kind of training expected afscience and technology
reporter.

3. The qualities of a typical science and technolaport.
4. Avenues for science and technology reporting.

5. The guiding principles of science and technologyoréng.

3.0 MAIN CONTENT
3.1 QUALIFICATION AND TRAINING

Science and technology reporting is a technical.g®e, every Tom and Harry
reporter cannot function well in this beat. Therefsome basic academic and
professional training are required for the scieacel technology reporter.

These include:

1. All the qualities of a reporter already discussedhe preceding units of
this course remain relevant here.

2. The science and technology reporter must have adeadic qualification
in any of the basic sciences. This background ghigs a footing and a
platform for detailed analysis. But please note ¢hdegree or any relevant
gualification in the sciences is not a prerequifiiesuccess as a science
and technology reporter.

3. Then the reporter must also have some specializqirtg in covering
such a unique beat.

4. All other qualifications expected of a beat or spkst reporter as earlier
outlined in this course.
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3.2ISSUES FOR SCIENCE AND TECHNOLOGY COVERAGE

There are many begging issues that science anaidiegy reporter could
focus on so that his beat will be a constant soafagews for his newspaper.
Some of these issues as compiled by Obe (200%)dacl

News on latest scientific development and discegeri

News on scientific predictions.

News on scientific adventures.

News on the unusual.

News on issues and processes for improving heatthagelivery.
News on technological developments and innovation.

News on scientific warning, nature of the univeaisd heroism.

News on scientific researches, findings and breaktihs.
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News on universities, technology institutes etd fle@us on science and
technology issues.

3.3WRITING RULES FOR SCIENCE AND TECHNOLOGY
REPORTING as compiled by Obe (2005) include:

1. Do not use too much technical language especiallyttie purpose of
impressing instead of informing. This should beidgd at all cost. You are
the expert.

2. Interpret the reports to the understanding of yaudience. They are
reading your article or story to make meaning ndie¢ dazzled or confused
with jargons.

3. Make your reports very brief, accurate, interesing straight to the point.
Unnecessary details that do not add anything newesh to the story
should be removed. Avoid needless verbosity.

4. Be creative as a reporter. Bring colour and hunmierest angle to your
story.
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3.4QUALITIES OF A GOOD SCIENCE AND TECHNOLOGY
REPORT

The qualities of a good science and technologympsled from the work of
Gary Blake (1996) cited in Obe (2005). Gary Blakean expert on technical
writing. The qualities of a good science and tedbgwpreport include:

1.

Mechanical Accuracy: There must be grammatical accuracy and the
entire report must be error-free. A good scienattanhnology is also free
of linguistic errors.

Technical Accuracy: This has to do with the reporters’ capacity to &vrit
credibly in the area of science and technologythks report an expert
opinion in the area? Is the analysis credible? Vdhatthe competencies of
the writers? These questions are to be answerdtiaffirmative for you
to know that you have a good science and technalkegort.

Internal Consistency: There must be uniformity of purpose and content
especially the way and technical details are ptesen

Interest: Interest is the primary reason the readers wantdd the story.
Therefore, there is no substitute in making th@rejpteresting.

Factual and Objective: Apart from making the report interesting, it must
also be factual, accurate and objective in ordeetain the interest of the
readers.

The Report Should be PersuasiveYes, the primary purpose of science
and technology reports is to provide informatioraweéver, it should also
have the capacity to persuade the readers to action

ConcisenessThe science and technology story must be briefstraight
to the point. Needless details should be avoided.

Clarity: The science and technology story is not the riginue to
mesmerize the readers with scientific jargons aeddtess technicalities
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that could easily be explained off in the analy§itarity and brevity are
two core qualities that a good science and teclgyattory should have.

SELF ASSESSMENT EXERCISE 6.1
1. Name ten areas from which a science writer ctiadds his or her writing on.

4.0 CONCLUSION

Science and technology reporting is a specialized kf reporting. It can also fall
under advanced reporting. It is also one of comineats you find in the industry.
Every media organization should endeavour to hgwecialist and well trained
reporters’ cover this beat for their organizationkis is the only way to improve on
this specialized area of journalism.

5.0 SUMMARY

This unit has exposed you to the details of ondahef core areas of specialized
reporting - science and technology reporting. lheieved you are now familiar with
this area of reporting and what it takes to writggoad science and technology story.

6.0TUTOR MARKED ASSIGNMENT

1. A degree in any of the basic sciences is not aeptesite for being a good
science writer. Do you agree? Justify your positath solid/valid arguments.

7.0 REFERENCES/FURTHER READINGS

1. Mencher, M. (2010)Mencher’'s News Writing and Reporting ("1Edition).
Boston: McGraw-Hill Higher Education.

2. Obe, Joseph (2009Reporting Diverse Areas: A Concise Texkure: SMC
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UNIT 2: REPORTING SPORTS

CONTENTS
1.0 Introduction
2.0 Objectives
3.0 Main Content
3.1 Role of Sport Reporters

3.2 Qualities of a Good Sport Reporter

3.3 Sources of Information for the Sport Régor

3.4 Checklist before a Reporter Writes andnditHis Story about a Game

4.0 Conclusion

5.0 Summary

6.0Tutor Marked Assignment

7.0 References/Further Readings

1.0 INTRODUCTION
The sport pages of an average newspaper are antbegstavily read pages in a

place like Nigeria where some Man U fans who mayenesee the Theatre of

Dreams are killing Chelsea fans over argumentshaf will win the Premiership.

In Nigeria for instance, husbands fight with thehildren over Premiership clubs.

The picture is just crazy. Sport reporting is aecepecialized area of coverage in

most nations because of the abundance of fany@illtbe place in almost all the

sports.

2.0 OBJECTIVES

This unit will expose you:

1.

To sport reporting.

2. The role of sport reporters.
3.
4

. The sources of information for sport coverage ambrting.

The qualities of a good sport reporter.
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5. The checklist before a reporter writes a sportysadaout a game.

3.0 MAIN CONTENT
3.1 ROLE OF SPORT REPORTERS

Sport reporters occupy a very unique place in theiesy because of the
popularity of the various sporting activities whiporters help convey to the
audience and fans alike. Some other roles of spotérs and reporters as
suggested by Obe (2005:112-113) are:

1. A good sport reporter should be able to bring th&ygrs, coaches and
administrators closer to the general public and farparticular. Check out the
popular players, coaches and administrators and willufind that their
popularity is often connected to favourable medizecage.

2. Sport reporters could also act as watchdog ovepldngers, administrators and
coaches to avoid and help expose embarrassing ibehaassociated with
sportsmen and women.

3.1t is one of the primary roles of sport reportessbeam their searchlight on
negative boardroom politics that could hamper sgevelopment.

4. Sport reporters must see to the end of a game ale reure accurate and
unbiased account of such games is published timely.

5.1t is one of the core roles of sport reporters nalgze game situations before
and after the games so as to help build exciterardtsense of fulfillment
respectively in the fans.

3.2 QUALITIES OF A GOOD SPORT REPORTER

1. A good sport reporter must normally possess thditotpsaof a reporter
which has been treated in detail earlier. Thesdittpsaare basic. The other
ones following these are additional because of dieenands of Sport
Reporting.

2. A good sport reporter must have a passion forype of sport he or she is
covering.

3. A good sport reporter must have a clear understgndf the rules of the
game and be able to interpret results of gamestodaiders.

4. He or she must also be research savvy and a getmtiin of sport matters.

5. He or she must have adequate knowledge about #yergl coaches and
administrators and be able to discuss them confifigrta
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6. A good sport reporter must be a good analyst ane lagood sense of
judgment.

7. A good sport reporter must always respect theetri@ws virtues of truth,
objectivity and accuracy in his reports.

8. The good sport reporter must know how to use fewdwto tell his story.

3.3 SOURCES OF INFORMATION FOR THE SPORT RERORTER
The sport reporter has an array of places he ocgaltb verify the facts of

his story before going to press. Some of the plats#sde:

The venue of the game or meeting.

The Local Organizing Committee of the competitiorgames.
The Sports Council

The Ministry of Sports

The controlling Federation of the particular sport.

The players and coaches hideouts.

Popular sportsmen, women and administrators.

Sports library
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Online resources etc.

SELF ASSESSMENT EXERCISE 6.2
1. Discuss five reliable places a sport writer may tgoverify his facts

before publishing.

3.4 CHECKLIST BEFORE A REPORTER WRITES AND SUBMITS
HIS STORY FOR A GAME

1. Do | have all the results, the final score, namiegeams, type of sport,
championship type?

Where and when did the game take place?
What was the turning point of the game?

Who were the outstanding players?

a kM 0D

Any effect on record standing?
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6. Post game comments.

7. Any press briefing?

8. Any external factors?

9. What was the crowd size?

10.Any injuries?

11.What is the physical condition of players/athletes?
12.Game Statistics and details

13.Game duration

4.0 CONCLUSION

Sport reporting has remained a major area of istdiig many media audience.
This is because it is in sport you can find farstians and men and women who
follow the games with passion. Reporters in thesaaof interest must therefore
take their reportorial abilities to the next levéhis is very vital so that fans
expectation will match reporters’ delivery.

5.0 SUMMARY

This chapter x-rayed sport reporting as anotheciaparea of media coverage. It
is hoped that you can now describe the intricaicieslved in sports reporting as
well as the qualities of a good sport reporter.

6.0 TUTOR MARKED ASSIGNMENT

1. Discuss five qualities a good sport story shoukkeha

7.0 REFERENCES/FURTHER READINGS

1. Mencher, M. (2010)Mencher’'s News Writing and Reporting ("1Edition).
Boston: McGraw-Hill Higher Education.

2. Obe, Joseph (2009Reporting Diverse Areas: A Concise Textkure: SMC
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UNIT 3: POLITICAL REPORTING

CONTENTS

1.0 Introduction

2.0 Objectives

3.0 Main Content
3.1 Function of a Political Reporter
3.2 Qualities of a Good Sport Political Report
3.3 Sources of Information for the Politicapg®rter
3.4 Challenges Associated with Political Répgr

4.0 Conclusion

5.0 Summary

6.0Tutor Marked Assignment

7.0 References/Further Readings

1.0 INTRODUCTION

Covering politics, according to Obe (2005) requieebroad range of knowledge of
political science or at least the basic knowledfgavernmental structures and the
operational system of government at whatever le&epolitical reporter must also

understand the dynamics of human societies. Thigakfor his coverage of the beat
because he will sure be dealing with complex hub®ings called politicians.

2.0 OBJECTIVES
At the end of this unit, you should be able to

1. Describe political reporting

2. ldentify and discuss the functions of a politicgporter.
3. ldentify and discuss the qualities of a politicgporter.
4

. Identify and discuss the problems associated wibhitigal and how to
overcome them
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3.0 MAIN CONTENT
3.1 FUNCTION OF A POLITICAL REPORTER

1. The Political reporter interprets the electoralgasses to the electorate in
manner they will understand the issues better.

2. It is also the duty of the political reporter to mitor, investigate, analyze
and report political happenings and events in @uage and format the
electorate will appreciate.

3. George Hageet al cited in Obe (2005) summarized the functions of
political reporter as Reporting and interpretingems; defining issues;
portraying personalities; investigating supporgentifying trends; checking
and analyzing public opinion.

3.2QUALITIES OF A GOOD POLITICAL REPORTER

1.
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A good political reporter must normally possessghalities of a reporter
which has been treated in detail earlier. Thesditiasgaare basic. The
other ones following these are additional becaus¢h® demands of
Political Reporting.

A good political reporter must have passion foritjs.

A good political reporter must have a clear un@ergding of the meaning
of politics, political intrigues, power games aslwas a first hand
familiarity with the electoral processes. He or shast also have an
understanding of party politics and report suchessadequately.

He or she must also be research savvy and a gstatiin of political
matters and activities.

A good political reporter must also have good megmior faces and
names.

A good political reporter should also have the c#ygdao understand and
interpret the governmental processes to his audienc

He should have the ability to memorize and sumregriitical speeches
at short notice.

The good political reporter should also have ardealerstanding of the
laws governing the political process in a countrjogality of coverage.



SELF ASSESSMENT EXERCISE 6.3

1. The political reporter must have a degree in malltscience to make it big in
the industry. Discuss.

3.3 SOURCES OF INFORMATION FOR THE POLITICAL
REPORTER

There are a variety of sources where the politiepbrter can look up
records, verify facts and do other sundry and edlabatters connected
to his beat before going to press. These sourcasdlie:
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The Political Parties

The State House or Government House or Governnesmetariat
The leadership of political parties.

Ministries and Government Parastatals

Powerful politicians and individuals

Strong party men and supporters

The National Assembly and State Houses of Assemibgéach state and
the official record platforms

Credible sources and witness of political eventsiasues.

3.4 CHALLENGES ASSOCIATED WITH POLITICAL
REPORTING

1.
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The Editorial Policy of the particular media orgaation may conflict
with the political reporter’s perception of the uss. This is evident
when the media organization becomes partisan or-gartisan in the
political affairs of the nations.

In the developing societies, politics is sometinseen as a do-r-die
affair. This perspective makes politics always el prone in the third
world. Many journalists have lost their lives cangrpolitics in the third

world nations. This remains a big challenge intpl reporting.

Another major challenge associated with politiegarting is that some
reporters have gotten into the habit of becomingryvclose” with
politicians thereby influencing their judgment bétissues.

Some reporters in this beat sometimes find it clitti remain neutral in
political issues and party politics. They also fimdlifficult to remain



neutral or hide their political views. So, it istnsurprising to have
Liberals, Democrats, Republicans etc amongst thengists. This
affects objectivity and fairness in the daily cage of their beat.

4.0 CONCLUSION

Most things in the day-to-day life of a societyration starts and ends with politics.
Politics is about power and resource allocation.itSe always a big issue. This is the
singular reason why any reporter who is assignecbt@r this beat must do it well
and with the understanding that a nation life artdre revolves around politics.

5.0 SUMMARY

This unit focused on political reporting as anotlpgimary area of coverage in

specialized reporting. The political beat is a weigbeat and therefore requires
commitment, responsibility and dedication in hamgllisuch a beat because of the
potential to make or mar a nation’s developmenis Expected you are now familiar

with politics as an area of coverage in the meuntiaustry.

6.0 TUTOR MARKED ASSIGNMENT

1. Distinguish between power and politics and show rthle of the reporter in
covering such a beat.

2. How could you as a new breed reporter eradicateeduce the challenges
faced by political reporters in covering the pohii beats.

7.0 REFERENCES/FURTHER READINGS

1. Mencher, M. (2010)Mencher’'s News Writing and Reporting ("1Edition).
Boston: McGraw-Hill Higher Education.

2. Obe, Joseph (2009Reporting Diverse Areas: A Concise Texkure: SMC
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UNIT 4: BUSINESS AND ECONOMY REPORTING
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1.0 INTRODUCTION

Business and the Economy affect lives generallppReare interested in how the
economy is doing, what are the business trendst wlappening at the stock market
and what is generally happening with their investtaginflation, banks, jobs etc. This
means the Business and Economy touch everyone&s livvery unique ways. This
also elevates this beat to a serious plane beadutsecapacity to influence people’s
reaction to other issues. Therefore, the BusinedsExonomy beat is a serious beat
that requires expertise handling. How this speatah is covered is the focus of this
unit.

2.0 OBJECTIVES

This unit is about how Business and the Economy aeahandled. Specifically, at
the end of this unit, you should be able to:

1. Explain the Business and Economy beat and reportin

2. ldentify and explain the qualities of a good Bussmand Economy Reporter.
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3. Identify and explain the role of Business and Eeconaeporting in a society
like Nigeria.

4. Identify the sources of Business and Economy report

5. Know the tips on how best to write a Business acahBmy report.

3.0 MAIN CONTENT
3.1 THE ROLE OF BUSINESS AND ECONOMY REPORTS

Every story in the media performs one function e dther. So are also the
Business and Economy stories. The following are esavh the roles the
Business and Economy stories are expected to playociety:

1. Should present economic data to the populace derpnet them appropriately.
2. Should introduce the human interest angle to fgents whenever possible.

3. Should discuss new business policies and labows &wd how the man on the
street is affected.

4. Should do a thorough analysis of business and ecignelated issues to the
appreciation of the ordinary and educated audiences

5. Should give the audience the latest updates oméssiand economic issues.

6. Should interpret technical terms related to busirasd the economy to the
audience in a way they will understand the meaaimgjimplications.

3.2 QUALITIES OF A BUSINESS AND ECONOMY REPORTER

1. A good Business and Economy reporter must nornpedssess the qualities
of a reporter which has been treated in detailie¥arThese qualities are
basic. The other ones following these are additibraause of the demands
of Business and Economic Reporting.

2. A good Business and Economy Reporter must havegmafss business and
economic related issues and go in-depth in its ramee

3. A good Business and Economy Reporter must haveaa ahderstanding of
the meaning of economy and business related issiee®r she must also
have an understanding of the Stock market and iigeaudience detailed
explanation about the market happenings.

4. The Business and Economy Reporter is a speciahistfeels at home with
numbers and is not frightened by lengthy reports @ess releases, many of
which contain rates, percentages, business anducmnsindexes and the
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jargon of the business world (Mencher, 2010).

5. The Business and Economy Reporter must have tlis akid attitudes to
recognize the power business exerts and becomegh tpuestioner.

6. He or she must also have a healthy skepticismkbeps him or her from
being awed by the muscle and money that businesgerp@enerates
(Mencher, 2010).

7. Even though the Business and Economy Reportersigeaialist, he or she
must know much more than the world of finance. Hesbe must be
knowledgeable in related areas and subjects as well

8. The Business and Economy Reporter should be a @uepdraider. He
should approach the money managers and manipulatibhs the same
objectivity and distance that any reporter takesaorassignment (Mencher,
2010).

9. He or she should have a good knowledge of the wgrleystem of the
economy and the business world. He or she shouldrbdiar with market
forces and the nitty-gritty of the financial cirdl@be, 2005).

10. He or she should have a basic tertiary educatmmelated fields like
business administration, economics, accountingkibgnand finance and
others.

11. A good Business and Economy Reporter must alsesmarch savvy, very
analytical, detailed and critical in his or her tivgs.

3.3SOURCES OF INFORMATION

Good contacts and sources can be made among toeifg (compiled by
Mencher, 2010):

. Bank officers and tellers.
. Savings and loans officials.
. Chamber of Commerce Secretariats and secretaries.

. Union leaders

1

2

3

4

5. Securities dealers
6. Financial experts and analysts.
7. Real estate brokers

8. Trade organization officials

9

. Teachers of business and economy related discgline
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10.Government ministries and parastatals concerneti Wisiness and
economy related issues.

11. Employees and former employees of businesses

3.4TIPS ON HOW TO COVER THE BUSINESS BEAT BETTER

The following are some suggestions from Henry Dtfbeoveteran business
editor as cited in Mencher (2010) on how to coherliusiness beat better:

1. Become a financial news junkie. Pay attention teettgoments on your
beats even if there is no obvious local or conngatingle to the story.

2. Look for hidden hooks in releases and routine egsiannouncements.
Hint: Read the last line first.

3. Use your sources for insight, not necessarily (giote
4. Be comfortable with basic financial terms.

5. Never be afraid to go back to a company or a sotwoeor three times
to get the whole story.

6. The best stories often are the ones that brealotay®ur beat.

7. Learn from reading and rereading major publicatiike The Wall
Street Journal, ForbeandBarron's not just for content but for how they
approach a big research project or how they tsibgy.

8. It's always better to get off the phone and gettun streets to actually
see what a company looks like up close and personal

SELF ASSESSMENT EXERCISE 6.4
1. Discuss ten qualities expected of a good BusinedsEaonomy Reporter.

2. How will a reporter cultivate some of the sourcesspnted in this unit for
business and economy reporting?

4.0 CONCLUSION

No doubt that the Business and Economy beat isaiaparea that requires special
attention. The reporter covering this beat is tfieeeexpected to be a real professional
in this area and be interested in the issues tbatecup in the course of his

assignment. The Business and Economy Reportesaseadpected to report on local

spot news stories, features and interpretativeestor
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5.0 SUMMARY

You have learnt in this unit that the Business Bndnomy beat is a unique beat. The
reporters who work in this special area must tleeeetake cognizance of this and
keep the audience posted on happenings. You asot s this unit what it takes to
cover the business beat more effectively.

6.0TUTOR MARKED ASSIGNMENT

1. Why is a related degree in management sciencdstwitasuccessful career as
a Business and Economy Reporter?

2. Justify the 8-point item on how to cover the Bussmand Economy beat better
as compiled by Henry Dubroff.

7.0 REFERENCES/FURTHER READINGS

1. Mencher, M. (2010)Mencher’'s News Writing and Reporting (Y1Edition).
Boston: McGraw-Hill Higher Education.

2. Obe, Joseph (2009Reporting Diverse Areas: A Concise Texkure: SMC

166 |Page



UNIT 5: REPORTING CRIME AND THE COURTS
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1.0 INTRODUCTION

Crime reporting is another unique special areaaferage in the media business.
According to Obe (2005), “the public is in dire de#f such news, the editors are very
eager to provide it but the lawyers and the pohewe resolved to limit it. Most
newspapers that focus extensively on crime steteasd a better chance of leading the
tabloid.” The same is applicable to Court storiest talso demand special attention.
These two areas will be focused on in this unit.

2.0 OBJECTIVES

In this unit, you are expected to have adequatevledge about Crime and Court
Stories; know how to report Crime and Court stgrieentify the check list for
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writing stories in this beat and familiarize youfseith some basic concepts related to
Crime and Court Reporting.

3.0 MAIN CONTENT
3.1 HOW TO WRITE CRIME STORIES

The Crime reporter should be very cautious to avaiding a different story

from the Police reports. This is the primary reagbmme reporters are

encouraged to closely work with the Police in tloairse of their coverage

(Obe, 2005). This again is supported by the faat @rime reporters make use
of three major sources information in writing thsfories thus: Police reports,
the people involved and eye witnesses and accduhé@vent.

Before you write the report proper, you should fimat what type of crime
was committed and the circumstances surroundingtimee. This will help
determine amongst the three primary sources wlaicivie prominence (Obe,
2005). But you must note that many of the crimasmitted do not have eye
witnesses. You need to then check out those whbapig heard a strange
sound or movement or person. This could be thenbégy point in writing
your story.

You must also be cautious in identifying the aedsh your story. Use special
care in doing this because most of the time, tlaosested usually give Police
fake names and these names may turn out to beathesnof movie stars or
celebrities. They could sue if their names appearyour newspaper as
arrested for a crime.

Be sure to understand the classification of crimues let this reflect in your
reports and stories. Crimes are classified as twols, misdemeanors or
felonies. Violations are low level crimes, punisleaby small fines or short
jail terms. Misdemeanors are more serious and €ad {o a jail sentence of
less than a year. Felonies are serious crimes lpabls by a sentence of more
than a year. A reporter should understand thisindisbn and reflect it
appropriately.

3.2 WHAT IS CONTAINED IN POLICE REPORTS?
Brian Brookset al cited in Obe (2005) identify the information cantd in
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Police reports thus:

A description of what happened.

The location of the incident.

The name, age and address of the victim.

The name, age and address of the suspect, if any.
The exact offence with which the suspect is charged

The extent of injuries, if any.

N o o b~ w0 Db PRE

The names, age and addresses of the witnesses.

3.3 CHECKLIST FOR WRITING CRIME STORIES

Checklists are the information a reporter shoubdehiaefore writing his or her
stories.

Checklist for Homicide (Crime) as compiled by Menclker (2010):
Victim, identification

Time, date, place of death

Weapon used

Official cause of death or authoritative comment

Who discovered the body

Clues, any identification of slayer

Police comments; motivation for crime

Comments from neighbours, friends

© © N o 0 kA~ w PR

Any police record for victim; any connection withirainal activity

10.Consequences to victim’s family, others

Checklist for Homicide (Arrest) as compiled by Menber (2010):

1.

a ~ 0D

Name, identification of person arrested
Victim’s name; time, date, place of crime
Exact charge

Circumstances of arrest

Motive
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6. Results of tip, investigation

7. Officers involved in investigation, arrest
8. Booking

9. Arraignment; ball, if any

10.Suspect’s police record

SELF ASSESSMENT EXERCISE 6.5
1. How would you approach a crime story that involkegse?

2. Justify five items in the checklist for arrest.

3.4 REPORTING COURTS: THE BASICS

Covering the Courts is a delicate assignment fpomers. The delicate nature
comes from the fact that a journalist could easdynmit contempt of the courts
if proper care is not taken in reporting the b@at.avoid unnecessary contempt
cases, a reporter should adequate knowledge tfaities of court processes.

For instance, in the Nigerian Judicial System, éhare Superior and Inferior
Courts. The appellate courts fall under the Supe&murts while the Magistrate
Courts fall under the Inferior Courts.

There are two kinds of law: criminal and civil. ¢nminal law, the Government
is the accuser. In civil law, an individual or gpousually initiates the action. The
Government can also initiate civil actions. Mostinal cases are also settled
before they go to trial by plea bargaining in whibtle accused agrees to plead
guilty in return for a lesser sentence.

3.5HOW A REPORTER CAN COMMIT CONTEMPT OF COURT

Most contempt cases against reporters are ofteut alemtempt committed
outside the courts. This is referred to as contesRpfacie curia. According
to Obe (2005:163-164), journalists can commit comieof court through
the following ways:

1. Writing stories to jeopardize a person’s chanceseogéiving fair trial in
the court.
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Taking photographs or drawing sketches in the caann.
Misquotation or misrepresentation of the court peatings by reporters.
Any act of disrespect against the court.

Mentioning the name of an accused who is a minoeins stories.

o oA w N

Offensive and provocative dressing by female jolist& in court
premises.

7. Smoking or chewing gum aloud in the court room witi&ses are going
on.

8. Unnecessary interruption and distraction of theg@dand court
proceedings.

3.6CHECKLIST FOR WRITING COURT STORIES
Checklist for Civil Actions (compiled by Mencher, 210):

Identification of person or organization filing est.

Background of plaintiff or petitioner.

Defendant; respondent’s particulars.

Type of damaged alleged.

Remedy sought.

Date of filing; court of jurisdiction.

Special motivation behind action, if any.

History of the conflict, disagreement.

Could suit lead to landmark decision? Is it a pdecd?
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10.Possibility of an out-of-court settlement.

11.Significance of action; effect on others.

12.Lawyers on both side; types of firm they are assed with.
13.Date and presiding judge for trial, hearing.

14.Judge’s reputation with similar cases
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Checklist for Criminal Trials (compiled by Mencher, 2010):

1.

2
3
4.
5

Formal charge

. Full identification of defendant

. Circumstances surrounding criminal act.

Summary of preceding developments

. Likely next stage.

3.7 THE TRIAL PROCESS

A typical trial process follows this pattern:

1.
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Opening statement

Direct examination
Cross-examination

Redirect examination

Motions

Rebuttal

Cross-examination by Prosecutor
Redirect examination by Defense
Rebuttals

10.Summations

11.Charge to jury

12.Jury deliberation
13.Verdict

14.Sentence

Please note that these 14 stages represent the tdalmprocess in the American
judicial system. It is slightly different from thdigerian context.

3.8TIPS ON COURT REPORTING (compiled by Obe, 2005)

1.
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Court reporters should know that the media housesat law courts.
They should therefore desist from trial by newspspBotwithstanding
the fact that a public has a right to know, theorégrs should also know
that an accused is entitled to fair hearing. Newspa and other media



organizations should therefore desist from prd-ttaerage and trial by
newspapers as the case may be.

2. Make sure your report is fair and accurate. Alesi@én the case must be
given fair hearing and the facts of the case repgods accurately as
possible.

3. Focus on the sentence and leave out unnecessailg det

B

Make sure you get the full sentence and then aealthin the context
of your audience.

Limit your report to what happened in court only.
Publish only documents that had been tendered &HHEX in court.
Do not take pictures without the express approyahke Judge.

Do not comment or write editorials on matters befitve courts.

© © N o 0

Be sure about the particulars of the accused befeleasing such
information.

4.0 CONCLUSION

More than 60 percent of those in jail are still d@img trials because the courts have
become overwhelmed in recent times with numerogssaMonitoring all of these is
the reporter. The only way a reporter maintainibta in this swelling tide of
awaiting trials is through knowledge of the judicsystem, good sources and the
ability to pick out the significant and interestingses out from the lot that may not
sell.

5.0 SUMMARY

In this unit, you have been exposed to another igpbézat: Crime and Court
reporting. It is expected that you are now famiiath the intrigues of reporting from
such a beat as well as how to write crime and csiartes.

6.0TUTOR MARKED ASSIGNMENT

1. Discuss some of the basic information a Crime awodrCReporter should
know about a typical judicial system.

2. Should a Crime and Court Reporter require a deigréaw to succeed in this
special beat?
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MODULE 7: THE REPORTER, THE LAW AND ETHICAL ISSUES

Unit1: Press Freedom
Unit 2: Basic Press Laws
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UNIT 1: PRESS FREEDOM

CONTENTS
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1.0 INTRODUCTION

Press freedom, since the beginning of th& 2entury, has remained a contentious
issue and debate in media and communication cir€las term has also continued to
generate heated arguments among mass communicatibalars, professional
journalists and even the enlightened citizenry wher it is mentioned. One then
wonders why the issue has remained as controvasiver (Ekeanyanwu, 2008).

By way of definition and without sounding simplistpress freedom is defined as the
ability or the freedom given to a country’s massdiado practice without undue and
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unnecessary inhibitions/constraints in whatevemftiney may appear. Press freedom
also presupposes free access to information ornration sources or simply, freedom
to source for information of whatever nature an@ tineedom to report such
information (Ekeanyanwu, 2008).

To bring all these definitions together, we shalthis volume, look at press freedom
as the freedom to source for news and informatfomh@tever nature, from anywhere
and at anytime; and the freedom to report such ravdsinformation in any form,
through any medium to the people in whose namefrdedom is being exercised
(Ekeanyanwu, 2008).

2.0 OBJECTIVES
This unit focuses on Press Freedom. At the endentihit, you are expected to:
1. Define Press Freedom in an accepted manner.

N

Describe the concept of Press Freedom.

w

Identify and explain the threats to Press freedom

»

Describe the application of Press Freedom in theetivorld divide.

3.0 MAIN CONTENT

3.1 CONTROVERSIAL ISSUES INVOLVED IN THE CONCEPT OF
PRESS FREEDOM

Two controversial and distinct issues come up amgytihere is a debate on the
concept of press freedom. These two distinct isaues

3.1.1 Freedom to Source for information or Free Aacess to
Information

This is the first part of the issue involved in tress freedom controversy.
Journalists around the world argue that there shdud a legislation
assisting them to source for information especialgovernment agencies
and establishments. The antagonists to any sudbkldagn are of the
opinion that media organization and their persorsmeluld do more than
ask for such legislation. They argue that the gbiif the journalist to
investigate and reveal hidden facts has becombatis for the assessment
of the success of the journalist and his mediaroegéion (Ekeanyanwu,
2010).

Take the case of the Watergate Scandal that ledetoesignation of the
former US President, Richard Nixon, as a case imtpdhe Pulitzer
Award was also instituted to reward journalists vaxael in investigative
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journalism as well as in other forms of journatispractices. Taking
cognizance of this practice, the journalists arelrtmedia organizations,
according to those who oppose their call for legigé support, should not
expect news and information to be posted on ndim&ds for them to
copy. They should investigate and reveal what dsiém. What they think
should be proper is a legislation that will not lgkot public or private

officials from disclosing information. The idea aflegislation compelling
them to reveal information sounds lazy-like and rofgssional

(Ekeanyanwu, 2010).

3.1.2 FREEDOM TO REPORT INFORMATION

The second contentious issue under the press freatkbate is the
freedom of the journalist and his organizationdpart news/information.
The case here is clear. No government in the wsidgs its press from
reporting/publishing news and information. Whatoistainable in some
undemocratic or autocratic regimes is a legislatimohibiting the

reportage of some government “classified” informator matter. It was
the case in Nigeria under Gen. Mohammed Buhari.JRitte promulgated
Decree No. 4 of 1984 to prohibit the press fromlighing government
secrets or criticizing government officials. Theguaments here are
unanimous. Publishers, professional journalistsdianescholars and the
enlightened citizenry all agree that government uiho remove

impediments to the freedom of media organizatiangublish news and
information as long as such news and informatian factual, objective
and of consequence to a majority of the citizens tloé country

(Ekeanyanwu, 2005).

Apart from these two issues discussed above, theaarsial/contentious
nature of press freedom also arises due to theenafuthe society itself.
There is no absolute freedom in the society. Wharmdividual’'s freedom
begins may be where another individual’s ends. &floee the press cannot
be left out or isolated from this ‘nature’ of thsxgThey must operate
within the laws governing their societies. This ie avoid press
irresponsibility and abuse of freedom. A countrggss media (press)
cannot ordinarily expect freedom more than thabvedid the society in
which they operate. Therefore, such general laks libel, slanders,
copyright and invasion of privacy that are alreadyexistence in most
societies, must also apply to journalists and tbeganizations as members
of such a society (Ekeanyanwu, 2008).
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3.2 THREATS TO PRESS FREEDOM

1. Denials Or Reduction In The Supply Of Newsprint
A newspaper’s power to publish could be curtaileccensored through the
outright denial or reduction in the supply of news{s. Newsprint is used by
the press to print/publish their newspapers andsnesgazines. Scarcity of
newsprint usually poses as a threat to printingwahen a media organization
can no longer print the required number of copiegsonewspaper per day,
supply suffers. This in turn affects distributios the number of people who
crave for news and information may not be abledbtigem as a result of this
reduction in supply of newsprints (Ekeanyanwu, 3008

Newsprint is a major raw material used by mediasksun the production of
newspapers. Like any other company that uses raterials for production,
whenever such materials are in short supply, thityabf that company to
satisfy the demands for its products is negatiaéigcted. This is exactly what
happens in the newspaper industry (Ekeanyanwu,)2008

2. lllegal Detention, Harassment And Intimidation
This is another major means through which the pracof journalism is
threatened. In several countries of the world, esflg in the Third World,
stories abound about how journalists are illegdiyained on flimsy charges
or no charges at all. Those who are lucky not taéined are constantly
harassed and intimidated to submission to the afithe oppressors. These
harassment and intimidation affect negatively thacpce of journalism as
most journalists now live in perpetual fear andstlasort to unethical and
unprofessional conducts just to satisfy their oppoes (Ekeanyanwu, 2008).

3. Seizure of Copies of Press Publications
The seizure of copies of press published matedaldd also obstruct the
smooth operation of any press organization. Secwagents and officials
acting on behalf of the government of the day Uguadrry out this action
(Ekeanyanwu, 2008).

The implications of this are obvious. First, tweaviaspects of media work are
greatly affected in a negative way. These vitalatpare dissemination and
distribution. When copies of newspapers and newaxags, for instance, are
seized, the media firm publishing then can no lorieseminate the news or
information in those editions. Of course, they candistribute what they

don’t have. Again, there is loss of revenue, whas supposed to accrue to
them through the sale of the seized copies. Adsgrdicould also be on their
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neck if they fail to meet up with their own partafontractual agreement. In
addition, legal tussles that are very expensiveldc@lso result from this
(Ekeanyanwu, 2008).

4. Qutright Closure Or Threats Of Closure Of Media Houses
This is yet another measure adopted by governmetiteir attempts to curb
the watchdog role of the press. This particulaedhrs rife in Third World
nations and other nations that have not embracedciatic norms and values
(Ekeanyanwu, 2008).

On flimsy charges, security agencies and theiciaifs, acting on the orders of
a repressive government, can easily and illegatlyupy the premises of the
so-called “offending” media firms in a bid to prewehem from carrying out
their day-to-day operations. This is the zenithhaf threats to the practice of
journalism anywhere in the world. A lot of negatiwgplications do arise from
illegal closures or threats to it. One, most mefthias with not-too-strong
financial base may not be able to survive long tioh@sures or constant
closures. The Concord Newspaper which championeddlise of “June 12~
political crisis in Nigeria is a case in point. Tiledia house was closed down
several times by the Abacha regime and when evinitiavas reopened for
normal operations, the centre could no longer laold things fell apart. The
result today is that the newspaper has officialjosed down” operations
(Ekeanyanwu, 2008).

5. Over Taxation By Government

A repressive government can also obstruct the ipsaof journalism through
over taxation. When government overtaxes a medm Whether legally or
illegally, that organization will surely find it éscemely difficult to break even.
Newspaper publishing is not a money-spinning bssrend so, whenever a
government introduces all kinds of taxes, thensitrying to force out the
publishers out of business, using such subtle me@ansaxing. Buying of
newsprints, payment of salaries and wages, purchasemaintenance of
equipment as well as other production cost will iobsly suffer. Like we
noted earlier, it will be a matter of time beforeetfirm closes down
(Ekeanyanwu, 2008).

6. Withdrawal Of Licenses/Threats To Withdrawal
The government could also threaten the practic@ress freedom through
threats to withdraw or actual withdrawal of opergtilicenses. This type of
intimidation and threat is usually obtainable iruectsies where media houses
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are required by their governments to register whibm so as to be issued
operating licenses. This practice is not healtmttie growth of the profession
because any one who pays the piper ultimately tadistune (Ekeanyanwu,
2008).

7. Withdrawal Of Advertisement And Grants
This is another major and subtle means of curbiregpractice of journalism
and the freedom of the press. Governments and matitinal companies can
through this means, persuade media organizatiorto ttheir wishes. They
achieve this through threats to withdraw grants glmvernment-owned media
firms) and advertisement (for non-government-owpedé, profit making
media firms) (Ekeanyanwu, 2008).

Media houses survive mostly on revenue from saleopies of published

materials, grants/subsides from owners and therertsj which shores up the
profit margin. Withdrawal of these grants/subsidad adverts by government
can affect the financial base of the affected médiases. For profit-oriented
media firms, they have little or no choice at dley either do the wishes of
those pseudo-financiers or face liquidation assalteof poor financial status
(Ekeanyanwu, 2008).

8. Enactment Of Anti-Press Laws

This type of threat to the practice of press freeds obtainable in nations
pretending to be practicing democracy while in atfuractice the leadership
Is autocratic and corrupt. To inhibit the practmfejournalism and cover up
their corrupt and autocratic practices, they regulpromulgating anti-press
laws so as to give their actions against the paebsman face. These anti-
press laws are found most in countries of the TWakld where the press is
an appendage of government (Ekeanyanwu, 2008).

Nobody is against the press being subject to tteady existing general laws
governing society. But to hide under legality topedrate illegality through

the promulgation of anti-press and anti-people lsasbviously unacceptable.
These anti-press laws differ from nation to natiBnNigeria, the obnoxious
Degree No. 4 of 1984 is a case in point (Ekeanya2@Q8).

9. Pressures From Families And Employers
Journalists also face undue pressures from frieradatives and employers.
Since the profession of journalism is not too rediay financially, friends and
family members could put pressure on the journdlstaccept financial
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gratification (popularly referred to as “Brown Ehmgs” in media parlance) so
that he can live a more comfortable life with hetatives and friends. If the
journalist succumbs to such pressures, then hbligeol to do the wishes of
whoever gave him the “gratification” or “Brown Engp” (Ekeanyanwu,
2008).

Friends and relatives could also pressurize then@ists, not just to accept
brown envelops, but to do the bidding of their paed friends and relatives. A
wife of a journalist, for instance, could put pr&gson her husband (through
whatever means she deems necessary) not to expesdirty deals of her

father (the journalist's father in-law) who is avgonment official. These

examples are not hypothetical, they do happen. ttinfately, when they do

happen the public’s right to know suffers as a lte&mployers of journalists

could also pressure their employees to carry oeir thgoistic wishes and

protect their interests (Ekeanyanwu, 2008).

10 Unwarranted Government Secrecy
Most government agencies and officials also use niethod to obstruct the
job of journalists and the practice of press freedGovernment is the greatest
source of news because its actions or inaction®facensequence to a great
number of people (Ekeanyanwu, 2008).

Therefore, whenever it carries out its activitigs utmost secrecy, the
journalist will be left with little or no news teport. And the newspaper firms
and broadcast stations must have enough news &manation before the

public patronizes them. When the public feels thereothing worth reading

in the newspapers or news magazines, they don't Ibdlge public does not

patronize these firms, they fold up. This way, finactice of journalism and

press freedom particularly suffers a serious sétblakeanyanwu, 2008).

3.3 PRESS FREEDOM IN THE THREE WORLD DIVIDE (adapted
from Ekeanyanwu 2008)

The practice of press freedom in the world willdiscussed under the three
world groups that were in existence before the@ndold War. The reason is
that even after the end of the Cold War, these dvdivisions still exist and
the ideological differences have not really beerpesai out from their
subliminal.

The world divisions that will be discussed in thection include:
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a. The Western World which will also be referred totlas West or the First

World

b. The Eastern World which will also be referred talees East or the Second
World

c.  The Third World, which will also be referred totag Developing or South
Nations.

1. Press Freedom In The Western World

The Western World is made up of the developed abgtitnations of Europe
and North America. Some of the prominent nationgdeurthis group are the
United States of America, Great Britain, Francen&k, the Republic of
Germany and Australia. There are other countrighigigroup but their press
system is not as well organized and developed e®nies mentioned above.
Even the ones mentioned above are not all in theegaedigree but we chose
to use them, as prototype of what is obtainabtéemr world. In fact, only US,

Britain and France have a near perfect media systebe referred to as the
First World in the hierarchy of developed mediatsys (Ekeanyanwu, 2008).

In this group, however, capitalism is the main exuit ideology propelling
the development of the nations that make up theggrbemocracy is also the
major political ideology, which obviously influerneehe practice of press
freedom as a journalistic virtue.

Capitalism and democracy, as the main economic palitical ideologies in
the First World encourage the application of prigeedom in this world’s
media system. Capitalism stimulates private ownprsii the media while
democracy allows for freedom to operate withoutdits and anti-people rules
and regulation.

Generally, there is press freedom in the WesternldValthough there are

remarkable differences in the different countriest tmake up the group. The
threats to the practice of journalism are almost-existence and where they
exist, they barely raise their ugly heads becahsesociety here is governed
by freedom. However, the journalists and their raemtganizations are subject
to the ordinary laws of the land, like any othedyaor institution. The Press in
the West can also carry out their “watch dog” aocdisade dog” roles without
any form of fears or favour. The United States Bnithin are the two group

leaders in the developed world (Ekeanyanwu, 2008).
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In the United States, for instance, the Americagsgiis free to constructively
criticize the government and get away with it. Watergate Scandal which
led to the resignation of Richard Nixon - the fiester resident of that country
to do so is a typical example of journalistic freed The Clinton — Monica

Sex Scandal is another example were the pressspebdliand be dammed.
During the 2000 US Presidential Election, some mapsrs published a
report on the Republican candidate, George Busly &entually won, on

how he was caught and sentenced for drunken driingome Third World

African nations, those reporters would have beaddew or languishing in

jail. But in the West, they are regarded as he(Bksanyanwu, 2008).

The same goes for Britain. The press is independiegbvernment and can
openly and constructively criticizes it in the ir@st of the public. The BBC
(British Broadcasting Corporation) row with the Re Minister, Tony Blair,
over a report on the radio network that the Brit@bvernment under Blair
“sexed up” the nuclear report on Iraq just to naglize their going to war
against Iraq in 2003 is a typical case in pointe BBC stood its ground
amidst pressure to retract the report. The contsyveven led to the death of a
foremost scientist Robert Kelly — who was fingeeasdthe source of the report
by the BBC. Our interest here is that the BBC wasproscribed afterwards
and the reporter involved was not sacked as atreSpkessure from “above”
as could have been his lot if he was a Nigerian pragtticing in Nigeria
Ekeanyanwu, 2008).

This radical journalism is flourishing in the Wdstcause the entire citizenry
cherish freedom especially freedom of expressiod #n hold dissenting
views. These freedoms are also entrenched in treious constitutions.
Infact, the First Amendment to the American Constin states that the
Congress shall make no law abridging the freedoth@press. The American
people, like the other peoples of the West or Fi&irld are politically,
economically and culturally emancipated. Therefdhe press, which is a
subset of that free society, cannot be left outheut the same level of
freedom. It goes to say that the freedom enjoyedhieyPress in the First
World is directly derivable from the very nature thie Western societies —
which are also free. A society can only offer wih&ias (Ekeanyanwu, 2008).

However, we must also note that the western prpesates under democratic
laws already in existence in the western sociefiéese laws guard against

press irresponsibility, abuse of power and freeddhis is a clear indication
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that press freedom is not absolute in the Westrawhere in the world is
freedom absolute. Even individual freedoms mustloecked otherwise they
will conflict with the freedom of others. This caullead to chaos and
lawlessness in the society, opposite of what freeaeas supposed to help
achieve (Ekeanyanwu, 2008).

In conclusion, libertarianism is the guiding préssory in the Western World
but social responsibility press theory is whatdtially in practice. However,
the major ingredients of a free and virile pressude:
1. Capitalism
Democratic Governance and Practices
Economic Development and Emancipation
Constitutional Guarantees of Freedom
Cultural emancipation
Political emancipation.

o0 A wWN

2. Press Freedom In The Eastern World.
The Eastern world is made up of the former nationder USSR (Soviet
Union), Poland, Hungary, Romania, Czech’s Repuldloyenia, Yugoslavia,
China and the other nations in part of Asia wheaadism is practiced. The
Eastern World is sometimes referred to as the Sbdborld because the
nations in this group are next to the West in goalitical cum economic
development or simply the East (from the Cold Wa) ¢Ekeanyanwu, 2008).

In contrast to the Western World, capitalism anchderacy do not survive
easily in the Eastern World. Therefore, the medithis part of the globe are
not really free. People are not too free to expdessenting views because the
socialist’s ideology does not support such freedgkeanyanwu, 2008).

Although democracy is practiced in the East, ithiswever, tainted by
socialism which as an economic cum political idgglodoes not encourage
individualism or the pursuit of individual initiags and philosophy. Socialism
advocates for collective ownership of resources #msl cardinal principle
overrides any other considerations including freedBefore the collapse of
the Soviet Union, private/individual ownership dietmedia was prohibited.
The ones that were in existence were owned andrallmat by the
government. The media are used by the governmerdanasistrument to
propagate its ideology and showcase its activiig®anyanwu, 2008).
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In addition, the people of the Eastern World, umlikose of the West, are not
socially, culturally, economically and politicalgmancipated. They are still
trying to embrace “home-made” ideologies and nontimg to be accused of
borrowing Western values and ideologies. Becatiigese, their societies are
not truly free and this reflects in the press systeo.

However, between the last decade of the last cgatudl the beginning of this
century (the 2% century), the Eastern World has undergone a latoafo-
cultural, economic and political changes. The einthe Cold War marked the
political death of Communism/Socialism in the worldemocracy has now
been fully embraced in the Republics that spranffap the former USSR. A
lot of other nations within this group have alsookan up into new
independent nations while others have merged tm fone stronger entity
(Ekeanyanwu, 2008).

These radical changes and development also affetlied practice of
journalism and press freedom. The issue of freg @binformation has really
improved tremendously in the present nations tleaisttute the Eastern or
Second World. Pseudo-media bodies and organizatimsiow springing up
in these nations and journalists are becomingivelatfree to operate. The
governments in their nations are also becomingpteeeto public and press
criticism, all thanks to the adoption of democrawalues and norms
(Ekeanyanwu, 2008).

3. Press Freedom In The Third World.
The Third World is also referred to as the South {nternational
communication parlance) and is made up of “undesldped or the
“developing” nations of Africa, Asia and Latin Amest.

The Third World major problem which affects evetiier aspects of its living
is acute underdevelopment which has given riseot@gty and hunger. This
underdevelopment cuts across all spheres of thed TWorld existence

including the practice of journalism. Another majooblem that affects and
influences the practice of press freedom in therdlhVorld is political and

socio-economical instability. Some nations in thisgion claim to be

practicing democracy while others claim they argawst oriented. The Third
World region is also replete with coups and couriups and it is in this
region that political leaders will prefer to dieoffice than vacate when public
opinion is against their continued stay in powearsVand conflicts of various
natures also abound in this region and have tdkantoll in both human and
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sociopolitical development. How can the press ladlydree against all these
catalogue of woes? (Ekeanyanwu, 2008).

The Third World nations, however, offer a mixedtpre with regards to
press freedom. As there are different nations atr tdifferent levels of
development; so also are the different media systantheir different levels
of development. Ogunsiji (1989: 162) has this p@athe controversy:

Compared to communist countries, the third world
nations offer a mixed picture. In some developing
countries, such as Tanzania, Benin, Libya and Cuba,
mass media are owned and directly controlled by the
State within countries such as Nigeria, Libya and
Ghana; news media are partly controlled by theeStat
In some countries, rulers have taken action to curb
the press. Some have gone as far as to make
treasonable any form of criticism of governments. |
many more countries, while professing freedom of
the press, governments have let it be known tleat th
expect the press to toe the time to a great extent.

There is no gainsaying the fact that the preshenTihird World are almost in
the hands of the government, and therefore, ndy free to operate. Most
Third World nations subscribe to the Social Resjmiity media theory and
the Development Media theory. These theoreticahgigms encourage the
use of the mass media for local developmental mapa@s well as hold the
press responsible for consequences arising from phactice. The argument
here is that the mass media can sometimes jetjmmmalistic ethics and
virtue just to support the government of the dayhe development of the
hinterlands. The media can also deny the publiar thght to know by
withholding facts and information from them if thésel the release of such
facts and information can jeopardize public peace anity. These are the
principles contained in the social responsibilitpdadevelopment media
theories. These theories are offshoots of libertesm practices in the West
(Ekeanyanwu, 2008).

However, in some Third World countries like Nigerad Ghana where
private ownership of the media is allowed, the nmasslia are not completely
caged. Some degree of freedom still exists espgaialv that these countries
have fully embraced democracy. In Nigeria (presgnthe press can criticize
government and its officials without any fear asgoas the criticisms are
based on facts and constructively carried out. ffeguent arrest, detention,
assaults and all other forms of harassments amahigt#tion of journalists
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have become history. Proscription/closure of médiases have stopped with
the end of the Abacha regime. The government s asv more tolerant to
opposition views and its officials are no longepwab the law and criticism.
There is also a legislative initiative to repedlaati-press laws enacted by past
military regimes. This, it is hoped will remove tfiral legal impediments to
the practice of press freedom and the protectidruaian rights in the country
(Ekeanyanwu, 2008).

SELF ASSESSMENT EXERCISE 7.1
1. Why is the concept of Press Freedom controversial?
2. Discuss five threats to the practice of Press Fneeith a society.

4.0 CONCLUSION

The issue of press freedom will continue to be wsed in mass communication
circles around the world until every nation and goyment embrace democracy in its
true form. It is only under a democratically electgovernment that is guided by
democratic norms and values will freedom to forraldhand express opinions and
ideologies be protected and genuinely guaranteeything short of this will not
guarantee press freedom; and the people’s righhoov will continue to suffer. No
matter the benevolence of any undemocratic regimie,is not democracy, it can
never be like democracy.

5.0 SUMMARY
In this unit, you have learnt the meaning of Pressedom, its controversial nature,

the potential threats to it and how the conceptiappo the third world divide.

6.0 TUTOR MARKED ASSIGNMENT

1. Discuss the depth of application of the concepPrss Freedom in the notable
three world divides.

2. Why is democracy strategic to the practice of PRFgeedom in a given society?
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UNIT 2: BASIC PRESS LAWS
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1.0 INTRODUCTION

One recurring decimal about order in society amafgssion is the rule of law.
Hornby ( 1984:476) defines law as a “rule made duthority for the proper
regulation of a community or society, or for cotreonduct in life”. Law is also
defined as laid down rules that guides peoples\netain a state or society, and
disobedience of which attracts sanctions from ttages One issue is absolute
about laws. This is its ability to bring peopleamler. Again, it must be noted that
such laws in a society can be culled out of themsprvalues and shared
experiences of members of the society. A sociaty Hhwithout law is in a state
of anarchy. Such a state will be prone to decestrdction, criminality and other
forms of abnormalities. That is why law is relatedjustice, fair play, honour,
peace and tranquility. This is captured in the mmexi‘Ubisocietie ibi jus — where
there is society, there is law” and “Ubi jus, ilemedium — where there is law,
there is a remedy”

2.0 OBJECTIVES

At the end of this unit, you should be able to tifgnsome of the basic laws like
defamation, sedition, copyright, and contempt afrtand explain their defenses and
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how they affect media practice.

3.0 MAIN CONTENT
3.1 DEFAMATION

Defamation can be defined as the transmission tioird party, either orally or in
writing, of information which tends to damage tleputation of another person. It is
the publication of a statement, which exposes agpeto hatred, ridicule, contempt
and/or causes him to be shunned or avoided by thgiiting members of society.

Experts (e.g Ewelukwa, 2004: 209; Malemi 1999:7d,oeted in Okoye, 2008) are all
agreed that for a statement to be defamatory @&frsop, that statement must be false
and calculated to:

(a) Lower him in the estimation of right-thinkingem; or

(b) Cause him to be shunned or avoided, or

(c) Expose him to hatred, contempt or ridicule, or

(d) Conveys an imputation on him disparaging ourious to him in his office,
profession, calling, trade or business.

(e) Injures his financial credit

Similarly, the Penal Code states in Section 39tleuibefamation, as follows:
Whoever by words either spoken or reproduced byhan@ical means or intended to
be read or signs or by representations, makes ldispes any imputation concerning
any person, intending to harm the reputation ohquerson, is said ... to defame that
person.

3.1.1 Essentials of Defamation
The following points must be proved for an actidrdefamation to succeed in court.

1. Publication

The offending statement must have been publishedbliddtion means that the
statement was communicated to a third party, otihen the plaintiff. Furthermore,
communication of defamatory matter by husband tfe vand vice versa, does not
amount to publication since they are regarded aspenson, for that practical purpose
(Okoro, 2008).

2. Malice
Another essential ingredient of defamation is thatoffending statement must have a
malicious intent. Malice is evil motive or spité the plaintiff can prove the existence
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of a malicious intention, the defence of fair conmndy the defendant will be
defeated (Okoro, 2008).

3. Damage

Damage is quantifiable loss as a result of defamatin a situation where the
defamatory statement is not actionable per se ae meblication, the plaintiff must
prove some special or actual damage to succead aidim (Okoro, 2008).

4. Repetition

Though it is not an essential condition for defaorgt every repetition of a

defamatory statement in writing, orally or in anther form, amounts to a fresh
publication. And this may create a fresh cause egjal action. Repetition and

dissemination of defamatory matter may necesditetsuing of the printer, publisher,
author and vendor news agent, in the case of bawkwspapers and magazines
(Okoro, 2008).

3.1.2 TYPES OF DEFAMATION
There are basically two types of defamation: Leoadl Slander.

Thus, Ewelukwa (2004:212) defines libel as defaomaliy means of writing or by any
other permanent form such as video tapes, pictuvas, work, effigy etc. Malemi
(1999:77) also defines libel as a defamatory statdrmade in a visible or permanent
form such as written or printed statements as iwkbpnewspapers, notes, circular,
letter, or by way of effigy, caricature, paintiqghotograph, film, radio, and television
broadcasts, any recorded audio — visual materthkarforth (Okoro, 2008).

Ewelukwa (2004) identifies the following as the diions for libel:

(a) The publication must be in writing

(b) The publication must be false

(c) The publication must be published to some offegson aside from the
plaintiff and the defendant.

(d) The publication must refer to the plaintiff amdist be defamatory of him.
(e) The publication must be by the defendant.

Slander on the other hand is defamation throughsplo&en word or gesture. It is not
generally actionable upon mere publication. Howgvbere are instances where
slander could be actionable per se, that is, witlppaof of special damage (Okoro,
2008).
They include:
1. Allegation of a criminal offence punishable withpnsonment, such as theft,
rape etc.
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2. Imputation or allegation of a contagious diseasaeciwimay necessitate the

exclusion of the sufferer from other members ofetyce.g. AIDS, leprosy etc.

Allegation of unchastely against a young woman.

4. Imputation of incompetence or unfitness againstoakman, which can injure
him in his trade, office, trade or profession.

w

3.1.3 DEFENCES FOR DEFAMATION

There are many defences for a journalist who isudpnd to a court on matter of
defamation. Some of these defences are major cdinensinor. We shall discuss only
nine of these thus:

1. Justification or truth
If the publication complained about is true, enyir@a evensubstantially, it can
form a solid defence to defamation. But the onus s
on the defendant who pleads justification to prithnag the publication igue.

2. Fair Comment

It is also a defence against defamation if the mddat can prove that the
publication complained about is a fair comment made¢he interest otthe
public. Indeed, since the constitution chargesptess to makeovernment
accountable and uphold the fundamental objectifethe Nigerian state, it
follows that fair comment made in respect of @uaylic officer or public figure
on any matter of public interest can formdafence against an action for
defamation (Okoro, 2008).

Ewelukwa (2004:224) insists that for a commentéd‘fair comment” itmust

satisfy the following conditions.

(A) The matter commented on must be of public interest.

(B) The matter commented on must be an expression wiioopby the
defendant and not an assertion of fact by him.

(C) The comment on the plaintiff must be fair. This me#& was made without
malice or to spite.

3. Privilege
Privilege means a benefit or immunity enjoyed bgneone or a class @eople
which does not apply to the general public. In camimation, privilege is the
freedom enjoyed in certain circumstances wherstatements can be made
without the bogey of an action of defamatids a defence against defamation
privilege is in two kinds: absolute angdalified privilege (Okoro, 2008).
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4. Consent to Publication or Volonti non fit injuria
If a person willingly invites the press to covers Hunction or he grantan
interview on his own volition, then the press céad consent if thperson turns
round to bring an action of defamation. Howeveth#publication goes beyond
the limit of the initial approval, there may lggounds for an action (Okoro,
2008).

5. Death of the Plaintiff
If the person allegedly defamed is dead, it willdiéicult to sustain theaction
because reputation is a personal possession apdhenbwner otthe reputation
can sue for it.

6. Res Judicata
If a case of defamation has been tried, lost and, wavill be a waste ofime to
file a fresh action on the same matter. Res juditatto say thathe case has
come to a logical end and had died a natural ddddis. is simply the plea of a
decided case.

7. Accord and Satisfaction
It shall be a defence to defamation if there isw@wual settlemenbetween the
two parties to the satisfaction of both of themisT¢ettlement is usually outside
the court.

8. Innocent Dissemination
The person circulating the offensive matter camglthat he is ignoramtf what
he is disseminating and should therefore be exdldiden anylegal action. The
plaintiff and the court usually exonerate this gaty of persons especially in
view of the fact that they cannot pay amigmages should the case be awarded
against them (Okoro, 2008).

9. Statute of Limitation
This is the time limit upon which someone couldngria defamation action
against another person. For libel it is 6yearssadder is 3years. After this time
periods had elapsed, you can no longer institlega action against an accuse.

3.1.4 REMEDIES FOR DEFAMATION
If a case of defamation has been established aseptedl by the court, then the
plaintiff is entitled to one or a combination oktfollowing remedies:
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(a) Damages

(b) Injunction, which may be interim, interlocutooy perpetual.
(c) Publication of retraction or correction

(d) Publication of apology and offer of amends.

3.2 SEDITION

One of the first laws the British Colonial Adminestion enacted to check the rising
wave of criticism at that time was the Seditiougse@tes Ordinance of 1909. When
the Criminal Code was adopted in 1916, Seditiorupisxl a prominent place in it and
has ever since been part of our statutes (Momo@4:2@ cited in Okoro, 2008).

Sedition can be defined as any statement or rees®En which has the intention to
stir up treason, defame the person of the heathtd sr governor of a state or incite
one section of the population against another.

Accordingly, Section 50 (1) of the Criminal Codeggacable to Southern Nigeria)
defines a seditious publication as a publicationing a seditious intention. And
Section 50 (2) defines seditious intention as &niton:

(a) To bring into hatred or contempt or to excite disetion against the person of
the Head of the Federal Government, the Governarstate or the government
or constitutions of Nigeria or a state as by lavalelsshed or against the
administration of justice in Nigeria; or

(b) To excite Nigerians to attempt to procure the atten, otherwise than by
lawful means, or any other matter in Nigeria asdavy established; or

(c) To raise discontent or disaffection among the iitaabs of Nigeria; or

(d) To promote feelings or ill-will and hostility betwe different classes of the
population of Nigeria.

3.3 COPYRIGHT

Copyright, according to Okoro (2008), is the righhich the law gives an
author or other originator of an intellectual protion whereby he is invested
with the sole and exclusive privilege of reprodgcand selling copies of his
work. It is usually expressed in warnings like themple below in books and
phonographic recordings:
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All rights reserved. No part of this work may bpnauced
in a retrieval system or transmitted in any formhgr any
means, electronic, mechanical, photocopying, reicgyar
otherwise without the prior written permission diet
publisher/author

The essence of the law of Copyright is to protettliectual property from
being reproduced and sold by unauthorized persmshat the owner of the
work can enjoy the fruit of his labour. But the adege in technology is making
it increasingly difficult to enforce copyright law$his is because hundreds of
thousands of copies of books and phonographic ket all kinds can now
be easily reproduced by pirates, thanks to the uiioigs photocopying
machines and audio/visual recorders (Okoro, 2008).

Piracy has assumed a worrisome dimension in thelojgwg countries where
poverty and the get-rich —quick syndrome, coupléti woor law enforcement,
have combined to provide fertile ground for sucltesi In schools and
universities indigent students photocopy whole Isofek their use, even where
such materials are available and affordable. Atgathe ubiquitous road side
markets in the cities it is common to find poor lgyareproductions of
recommended text books on sale at rock bottom pree¢he fruit of piracy
(Okoro, 2008).

In Nigeria the widespread violation of copyrightspecially in the music
industry, led to the enactment of the Copyright &Et1990. This was to
strengthen the existing Copyright Act of 1970.

3.4 CONTEMPT OF COURT

The law of contempt, according to Okoro (2008)piedicated on the absolute
necessity to provide an enabling environment ferdburts and the legislature to
perform their constitutional duties without hindcan In Nigeria the laws that
pertain to contempt of court are the Criminal Céd¢, the Penal Code Act and
the Constitution itself. Section 133 of the Crimlil@de states that any person
who:

1. Within the premises in which any judicial proceegis being heard or taken
within the precincts of the same, shows disrespespeech or manner, to or
with reference to such proceedings, or any persefore whom such
proceeding is being heard or taken; or

2. Having been called upon to give evidence in a jatliproceeding, fails to
attend or, having attended refused within lawfullese to answer a question
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or produce a document or prevaricates, or remairisd room in which such
proceeding is being heard or taken after the w#eedhave been ordered to
leave such room; or

3. Causes an obstruction or disturbance in the cafraqudicial proceeding; or

4. While a judicial proceeding is pending makes usemy speech or writing
misrepresenting such proceeding, or capable ofugi@pg any person in
favour of or against any party to such proceedorgealculated to lower the
authority of any person before whom such proceetirgeing heard or taken;
or

5. Publishes a report of the evidence taken in anicimidproceeding which has
been directed to be held in private; or

6. Attempts wrongfully to interfere with or influenca witness in a judicial
proceeding either before or after he has givenesdd in connection with
such evidence; or

7. Dismisses a servant because he has given evidenoehalf of a certain party
to a judicial proceeding; or

8. Retakes possession of land from any person who reesntly obtained
possession by a writ of court; or

9. Commits any act of intentional disrespect to argigal proceeding, or any
person before whom such proceeding is being hathl@n, is guilty of a
simple offence, and liable to imprisonment for ghreonths.

3.4.1 Definition of Contempt
From all the foregoing, contempt of court ( ascite Okoro, 2008), can be
defined as: any act which is calculated to embsasragder or obstruct
court administration of justice, or which is cakiad to lessen its authority
or its dignity, committed by a person who does ait m wilful
contravention of its authority or dignity, or tendito impede or frustrate
the administration of justice or by one who, beingder the court’s
authority as a party to a proceeding wilfully diegb its lawful orders or
fails to comply with an understanding which he pa®n.

Contempt of court can be in two ways:
(A) Contempt in the face of the court facia curia) otherwise known
as direct contempt; and
(B) Indirect contempt or ex facia curia. This is contempt committed
outside the court, so to say.

4.0 CONCLUSION
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Laws of mass communication or press laws are rahebs regulations made by
authority, to regulate the activities of mass mautiafessionals so as to ensure
correct conduct in mass communication businessssPlavs as a means of
government control over the media is virtually & @s the press itself. Even in
modern times, in spite of the existence of varyilegrees of press freedom in
many societies, the government of such societitsegercises many direct and
legal controls over mass media content. All theg@all controls make up the press
law in that society. Paradoxically as it may sounahst citizens, including
journalists, even in the most democratic of soegtbelieve it is reasonable and
responsible to place certain restrictions on thietedom of speech ( McNae,
1979: 2).

SELF ASSESSMENT EXERCISE 7.2
1. Why are media laws important in the Nigerian sgélet
2. Discuss the major differences between libel anddda
3. When will a journalist fall foul of the Law of Seain?

4. Why is it difficult to enforce Copyright Laws in teria?

5.0 SUMMARY

This unit looked at some basic laws that affectoregs in the daily reportorial
activities and how to deal with them. It is our egfation that you are now familiar
with some of these legal issues and will theretitempt to avoid falling victims of
them in your professional practice as a journalnst most importantly as a reporter.

6.0TUTOR MARKED ASSIGNMENT

1. Discuss nine solid defenses available to the Repuito is sued on an alleged
case of defamation. How will he apply these defs®se

2. Copyright Law exists in Nigeria but its applicatisnchallenging. Discuss.

3. Justify, with valid points and argument why Seditishould be abrogated in
Nigerian legal system.
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1.0 INTRODUCTION

Generally, ethics is an inclusive term, meaning ithean be understood in a variety of
ways. Ethics is associated with morality and death matters of right and wrong.

Ruch (1980) sees it as set of moral principles aluas dealing with what are
considered good or bad, right or wrong.
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In mass communication, Media Ethics refers to tdecof conduct or set of rules and
principles which morally govern and guide the maesglia and their personnel in the
discharge of their functions: Respect for authotiging fair to the audience, quality,
equity, moral behaviour and all that constitutegad life are ethics-orient; and these
traits touch on conscience and morality. The abtlit judge and behave ethically or
otherwise is the function of our conscience andatitgr The ethical issues that affect
the practice of journalism in Nigeria shall be tbeus of this unit.

2.0 OBJECTIVES
At the end of this unit, you should be able to defethics, media ethics, and identify

and explain some ethical issues that are prevadghe Nigerian media industry.

3.0 MAIN CONTENT
3.1 ETHICAL ISSUES IN MEDIA PRACTICE

3.1.1 Sycophancy

A sycophant is a “person who tries to win favour figttering rich or
powerful people” (Okunna, 1997). Such excessive iasmhcere praise is a
common ethical problem in journalism. The sycophgmnirnalist flatters
political leaders, wealthy citizens and owners ofdm houses who are
employers and have formidable powers over jourtsaliEhis is more glaring
in the political sphere (Oloruntola, n.d.). Majgribf the mass media in
Nigeria, as in other developing countries, is owhgdhe government and as
a result the media more often than not are praisging the activities of
government officials and government policies (Otdala, n.d.).

3.1.2 Character Assassination

“Closely related to sycophancy is the ethical peablof character assassination.
By flattering favoured prominent and powerful peghe sycophant journalist

could indulge in vilifying the opponents of suchop&e. When the press makes
statements that damage a person’s reputation, rires s guilty of character

assassination. Whereas there is no legal punishfoesiycophancy, character
assassination is both unethical and illegal; anjalist could face court action

for defamation or damaging somebody’s reputati¢@ldoruntola, n.d.).

3.1.3 Pressure
Pressure is any force or influence which causesuanglist to feel strongly
compelled to act in a manner desirable to the soafsuch force or influence.
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This can be internal or external. Internal pressemgnates from within the
organization in which the journalist works. The [wsiters of a newspaper, for
instance, could pressurize an editor to write atoadl in a particular way, or
even request the editor to publish a canned editaniitten by the publisher or
his surrogate. External pressure, on the other ,haothes from the wider
community or society. These range from advertigas$ticians, or even friends
and families of journalists can constitute sourodésthis type of pressure
(Oloruntola, n.d.).

3.1.4 Afghanistanism
This remains a moral burden because it allows pligts to refuse to comment
on issues happening in their vicinity while at gsme time condemning the
same issues in other countries. Imagine Nigeriaitorsd writing critical
editorials about the discredited Zimbabwe and Kanfgections as rigged,
manipulated and unacceptable when Nigerians baesdyd anything about the
flawed process that imposed Yar'Adua on the nation.

3.1.5 Bribery
In journalism, the ethical problem of materialissnmanifested in the form of
bribery and acceptance of gifts. Ogunade (1997¢mies that journalists for
performing their normal duties of disseminatingomhation usually accept
money and other non-monetary gifts. This might caompse the integrity of
journalists and media organizations.

3.1.6 Sensationalism
When a newspaper or any other mass medium presewtsin a way designed
to arouse a quick and excited reaction, it is $aibe guilty of sensationalism.
This type of reaction is evoked when a newspaerjnistance, seizes on the
most sordid disgusting aspect to play up in itsistery. Some newspapers and
soft sell magazines deliberately encourage thictipe and thrive on it in
Nigeria (Oloruntola, n.d.).

3.1.7 Moonlighting
To make ends meet, journalists sometimes take bis,jby working for
competing employers, moonlighting is the act ofdimeg two difference jobs
simultaneously and being paid for both. This createom for conflict of
interest and divided loyalty, which constitute ilertgrounds for unethical
behaviour by journalists (Oloruntola, n.d.).

3.1.8 Brown Envelop Syndrome
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It is not only reporters who take money from newsrses. Sometimes news
sources receive money from the news media to giveexclusives. But there is
no doubt that money distorts both the news anchéves judgment of reporters
and editors. If you interview a politician and hggg you money, can you still
maintain objectivity and be fair to his adversa?ies

3.1.9 Cocktail Journalism
This is an unethical practice whereby journaliste information gotten from
tipsy sources from cocktail parties etc to writerists.

3.1.10 Cartel Journalism

Cartel journalism is the formation of beat assdora for the purpose of
protecting mutual interests. It is unethical insdda it leads to the suppression
and distortion of information. In fact, it is cemsbip, which is an impediment
to press freedom. But there is hardly any beat &heporters have not formed
such associations in Nigeria. Wise counsel is thay can remain as welfare
associations, not professional associations.

3.1.11 Disguise Journalism

Is it right to obtain political news in disguisefdrule is that a reporter should
always introduce himself before he begins an im&ry But are there special
occasions when he can break the rule? Many editonk if the story is
important to the public; the reporter can obtaictdaunder cover. But it does
not end there. What of those who may lose theis jidr their innocent
mistakes of talking to a reporter when they thouglety were only discussing
with a co-worker or person in need? As a rule peaj@serve to know if their
opinions will be published. Obtaining news undevesois certainly one issue
that requires more discussion in today’s journalism

3.1.12 Self-Censorship
This is a socially irresponsible and unprofessi@ul It is a situation whereby a
journalist believes that writing or publishing @t stories would be offensive
to his or her employer or the government of the dagl therefore refuses to
write or publish the story; even without externalegsure not to do so
(Oloruntola, n.d.).

4.0 CONCLUSION

Every profession must have a guiding rule for thacfice of the profession.
Journalism should not in any way be an excepti@taBse of the delicate nature
of the mass media profession, a standardized sates for practicing journalists
Is inevitably necessary so as to help regulatetbfession as well as protect the
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society in which they operate. Considerable amowhtambiguity has arisen
over how the mass media, the most important pubfarmation system, could
effectively and satisfactorily generate, procesd disseminate information in
response to the demands of their professional rale$ the critical media
environment. The uncertainty is enormous, compaexi not susceptible to easy
solution by applying a rule of thumb. Althoughstpossible to develop a list of
‘thou shall and ‘thou shall not' as many professodo, the ultimate
responsibility to apply discretionary solution Istialls upon the individual.
Guidelines and performance codes can offer suggestbut the final decision
stems from the journalist’'s sense of professiomabsd what he or she perceives
appropriate for the audience.

SELF ASSESSMENT EXERCISE 7.3

1. Discuss any other five ethical issues in the Nagemedia scene that were not
mentioned in this unit.

5.0 SUMMARY

Ethics is a fundamental issue in the Nigerian méuiaistry. This has been the
focus of this unit where you were expected to n@fing ethics, media ethics
and some prevalent ethical issues in the Nigeriedianindustry.

6.0TUTOR MARKED ASSIGNMENT

1. Why will the giving and receiving of transportatioiares by reporters
constitute an ethical problem?

2. Why is ethics regarded as a controversial concept?
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